
By Debra Dingman

DIXON, CA (MPG) - Two 
Dixon churches and their 
leadership are undergoing 
major changes from get-
ting new pastors to getting 
a new name.

DUMC New Pastor
Dixon United Methodist 

Church congregation said, 
‘Farewell for Now’ back 
in May to Pastor Cathy 
Morris after her 35 years 
of ‘shepherding.’ She was 
off with her husband to 
care for her aging par-
ents and handed the reins 
over to Pastor Henry Pablo 
III, a 27-year-old only 
one year out of seminary 
school minister. He started 
in July with an incredi-
ble opportunity to serve a 
congregation in a smaller 
community such as Dixon, 
he said.

The new minister’s fam-
ily is from the Bay Area 
and were in church on a 
recent Sunday to meet their 
son’s new community and 
help the couple move into 
their new Dixon apartment.

“He’s very friendly and 
he wants to get involved in 
the community like Pastor 
Cathy did,” said DUMC 
member Pam Cozzoli. 
It is planned that he will 

stay for at least two years 
although even the semi-
nary is seeing some labor 
shortages and Pastor Henry 
could possibly stay in 
Dixon longer.

They are located at 209 
North Jefferson, across 
from the Dixon Chamber 
of Commerce. It is the old-
est church in Dixon.

They offer two services: 
One at 8:30 a.m. which is 
a more quiet contemplative 

service with weekly com-
munion. There is also a 
10 a.m. traditional inter-
generational worship with 
children’s worship time. 
The 10 a.m. service is 
also livestreamed on their 
YouTube channel for those 
who are at home. Henry 
regularly posts a morning 
message of encourage-
ment  on the church 
Facebook page that any-
one can access at any time. 

For more information, call 
(707) 678-1981.

DCC to Revive
D i x o n  C o m m u n i t y 

Church has also undergone 
a dramatic change. The 
church has a new name: 
Revive Church and is affil-
iated with the Assemblies 
of God. Intern Pastor 
Mike Farias initiated the 
change after studying the 
history of the church and 
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Changes in Churches

Under the direction of Interim Pastor Mike Farias, Dixon Community Church was rebranded as 
Revive Church and introduced with fanfare to the congregation in late August. Photo by Debra Dingman

Family’s La Favorita Celebrates

Joel Rabago and Nestor Paredes are two of the three new owners of Viva La Favorita Meat Market and are hosting a grand 
opening on Sunday. The third party is Rabago’s father-in-law, Alfonso Ulloa.

Story and photo 
by Debra Dingman, Dixon editor

DIXON, CA (MPG) - The delicious aroma 
of marinated carnitas and authen-
tic mole sauce delights your senses 
when you first walk into Viva La 
Favorita at 925 North Adams Street. 
And, it is not the only change you 
will experience with the new own-
ership of the Mexican Meat Market. 
All the aisles full of typical gro-
cery products are another – but most 
importantly is the presence of three 
hardworking Hispanic men: the new 
owners stocking groceries and mak-
ing customers happy every day.

Joel Rabago, Nestor Paredes and 
Alfonso Ulloa, who represent three 
generations, are all family connected. 
They are hosting the store’s grand 
opening this Sunday, September 18. 
They chose that weekend because 
Mexican Independence Day is on 
September 16, the day Mexico 
declared freedom from Spain in 
1810. The Dixon Chamber of 
Commerce will have them officially 
cut the red ribbon of welcome at 1 
p.m.

It was Ulloa who heard from ven-
dors that the Viva store owner out of 
Sacramento was considering a sale.

“My father-in-law is the pioneer in 

grocery stores and is very involved,” 
explained Rabago, who left his job in 
the auto industry to come in as one of 
the three owners. “There is no time 
for cars anymore, so the store is my 
new hobby,” he said with a laugh.

White-haired Ulloa was busy serv-
ing a hot dish behind the store’s 
lunch counter.

The Paredes family is not new 
to entrepreneurship as they own 
an ice cream store in Sonoma and 
Nestor commutes about an hour to 
get to Dixon daily. Naturally, they 
sell scoops of the ice cream in Viva 
alongside the delicious looking flan, 

Continued on page 3
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Bargain 
Shop Inside

By Debra Dingman

D I X O N ,  C A  ( M P G )  - 
Succulents, antique and 
collectibles are just some 
of the many offerings for 
sale at Saturday’s cool, 
indoor garage sale at the 
Dixon Senior Center/
Multi-Use Center this com-
ing Saturday, September 
17, from 9 a.m. to noon. 
There will be 15-20 tables 
of merchandise prom-
ised to be priced to move, 
said the event coordina-
tor Barbara Long of the 
Senior Club.

“Now is the time to get 
rid of some of that extra 
stuff we all have around 
our homes,” she said.

There will be ample 
selections, except for 
furni ture ,  inside the 
air-conditioned hall as 
tables were rented by a 
variety of people including 
two tables by the Dixon 
Women’s Improvement 
Club. For participants, this 
is an opportunity to earn 
some money off the items 
in your house that you no 
longer want or need or 
were otherwise forgotten. 
In Dixon specifically, there 
is no place that one can 
recycle their unwanteds as 
there is no longer a Good 
Will store or any drop 
boxes right now. Plus, it’s 
a great way to find a bar-
gain. For the most part, the 
sale will be full of items 
that range from 50 cents to 
10 dollars.

“This is a fundraiser for 
a Senior Treasury to sup-
plement activities like the 
Ice Cream Social, pizza 
party, Bingo, Bunco, and 
our Christmas Dinner. A 
couple years ago we had to 
replace the Bingo Board,” 
Long said.

People have still been a 
little hesitant about coming 
out to the Senior Center 
but almost every activ-
ity has returned, and they 
have a solid group of peo-
ple involved in the Senior 
Club, she reported. The 
center is at 201 S. Fifth 
Street and to ensure a safe 
environment for members 
of our community, it is 
recommended that unvac-
cinated guests who enter 
the building wear a mask.

The president of the 
Senior Club is Phyllis 
Nixon and the Board 
meets the second Tuesday 
of every month. Anyone 
is welcome to come to 
the Board meetings if 
they want. � H

Time for
Me to Fly!

PRINCIPAL’S 
MESSAGE
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SHORT 
Life’s too

MPG Staff

Home Game
Tonight’s Dixon High School Rams 

football games are at home beginning at 
5 p.m. for JV and 7 p.m. for Varsity. The 
game theme is ‘Teacher Appreciation’ and 
we will be playing against Will C. Wood 
Wildcats from Vacaville. The high school 
is located at 555 College Way and there is 
free parking.

Medical Equipment
At the Senior/Multi-purpose Center in 

Dixon, there are some pieces of medical 
equipment available for free rental. There 
are canes, walkers, shower seats, and other 
equipment that may be used by seniors. 
They also loan out puzzles and books 
for seniors to enjoy. Call (707) 678-7022 
between 9 a.m. and 2:30 p.m. for more 
information.

City Council
Next Tuesday, September 20, there will 

be a City Planning Commission meeting at 
7 pm. As always, the meeting is inside the 
Council Chambers at City Hall, 600 East 
A Street. But, it is also on Zoom to par-
ticipate from your computer or through 
Granicus to watch (but no speaking) on 
your computer. See the agenda and links 
on the City of Dixon website.

Maine Prairie
Did you know that Maine Prairie offers 

a Wellness Center? If students are feeling 
overwhelmed, anxious or just need to take 
a timeout to reset, they are encouraged 
to come to the office to see Mrs. Arias or 
Mrs. Ramos who can escort the student to 
the Wellness Center to speak with Angela 
Lockwood, the new mental health clini-
cian. Also, their Back to School Night is 
set for Wednesday, September 21.

Montessori School
Volunteer School Crosswalk Guards 

are needed at Dixon Montessori 
Charter School for after school by the 
Kindergarten/1st grade gates for morning 
and afternoons. If you can help, please call 
(707) 678-8953. The school is located at 
355 North Almond. Also, their picture day 
is Wednesday, October 25.

Dog Show
The public is invited to the Donner 

Trail Kennel Dog Show at the May Fair 
on Saturday and Sunday, September 
24-25 from 8 a.m. to 5 p.m. On Friday, 
September 23, there will be a specialty 
show featuring Doberman Pinschers. 
There is no admission but a charge for 
parking. The show has a long history; 
organized since the early 70s. This is their 
first show since the pandemic, and they 
expect 1,000 dogs. For more information, 
call Adrian Woodfork at (916) 716-2369. 
Note: only dogs registered for the show 
are allowed on site.

Coffee Hour
Coffee Hour at the Dixon Historical 

Museum will be a book discussion of The 
Train Never Stops in Dixon by Bil Paul 
(available at the Museum or on Amazon) 
on Wednesday, September 28, 3 to 5 p.m. 
This book is the true story of how Carissa 
Carpenter came to Dixon to try to sell a 
scam of building a movie studio in the town. 
Address is 125 West A Street, downtown.

Steak Dinner
The Friday night dinner at the Veterans 

Memorial Hall will be steak, baked potato, 
vegetables, and a roll for $17. Time is 6 to 
8 p.m. while supplies last. It is located at 
1305 North First Street. You do not have 
to be a veteran to attend. The funds help 
support the hall and veteran activities.� H

Dixon News Briefs

"Your family bike shop since 1976"

FULL SERVICE BIKE SHOP
Professional

Affordable Repairs

539 N. Adams St., Dixon • 707.678.4330
fi skscyclery.com

FAST SERVICE!
Monday - Friday 9:30 - 6:00 PM • Saturday 9:30 - 3:00 PM

Helpful Guide to Great Meetings
By Debra Dingman, Dixon editor

Pretending to be the meeting guru of 
Dixon would be just plain silly, but I 
have learned a few things over the past 
30 years of attending and leading them so 
if you’d like to improve the meetings you 
lead or attend so that they are not a waste 
of time; so that they are productive; so 
that members/people will want to come to 
them; I will offer here a few helpful ideas.

First, I will point to a couple of great 
examples of meeting preppers: Denise 
McBride and Darla Wear. They come 
an hour before and prepare the room 
– always over estimating attendance 
because we know it’s better to have more 
than enough than not enough. They ask 
questions and you feel that you’ve partic-
ipated. Why go to a meeting if you are 
just going to walk away not being able 
to help or do something? People come to 
meetings for two reasons: They either (1) 
have to (like for job assignments) or (2) 
they want to get something (knowledge, 
help, involvement.)

The biggest take-aways from meet-
ings where these two are involved is to 
know you were anticipated and they want 
to make you feel like you are of noble 
descent. There are even matching napkins 
and/or pretty tablecloths.

So, before anything else, you should 
review these important facts from the 
short course on Human Relations: (1) 
The six most important words are ‘I 
admit I made a mistake.’ (2) The five 
most important words: ‘You did a good 
job.’ (3) The four most important words: 
‘What is your opinion?’ (5) The three 
most important words: ‘Would you 
mind?’ The two most important words: 
‘Thank you.’ The most important word: 

‘We.’ The LEAST important word: ‘I.’
I cannot overemphasize that when peo-

ple go to a meeting and they do not say 
anything, they leave the meeting feeling 
it was a waste. The purpose of gathering 
people together is to disseminate infor-
mation and collect it.

If a leader assigns him or herself all the 
tasks, the audience is not thinking, “How 
wonderful, he/she has it all under con-
trol.” They are thinking, “What’s in this 
for me?” If you’ve been put into the posi-
tion of leader, you should have ideas and 
solutions and direction but you should not 
have all the answers. And, you certainly 
should not be doing everything your-
self. Unless, of course, you enjoy burn 
out and eventually, no one attending your 
meetings.

Provide simple refreshments or at least 
water – especially when it is HOT or cold 
and turn on the AC or the heater to make 
the room comfortable. Who can concen-
trate on your important message if she or 
he is shivering or sweating?

Have an agenda and stick to it. 
Politely cut people off who want to 
talk an extended period of time by say-
ing, “This is not something we need to 
decide now,” or “Write up your thoughts 
and email them to me,” or “Let’s dis-
cuss that at another meeting or later.” 
DO NOT ALLOW three-hour meetings. 
Three-hour diner parties are fine but NOT 
meetings.

If you cannot get done what needs to be 
done in 1.5 hours or less, then go back to 
the drawing board and create committees. 
At meetings, committee reports are con-
clusive and require only, ‘yes,’ ‘no,’ or 
‘take that back to the committee.’

Do you have other tips? Email me at 
debra@independentvoice.com. � H

The Dixon High School Varsity Team charges out into Finney Field at the start of the home 
games. Photo by Nicolas Brown

Advertise in 
your Local 
Community 
Newspaper

Call

916-773-1111

Rolling in the Grass

Large 3-foot by 3-foot spools of turf were unfurled on top of fertilized and prepared sod by 
small tractors at the new Southwest Park on Pitt School Road last week during the heatwave. 
Several workers who were arranged through Southwest developers packed it snugly into 
place. Dozens of sprinklers twirled water to keep the new grass moist so that it would take 
root and be ready in approximately a month for children to be able to play on if the new grass 
is approved by the City of Dixon. Photo by Debra Dingman
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By Stephanie Marquez, 
Principal

Wow! It is crazy hot 
this week! I hope you are 
all doing well through this 
heatwave, and I wanted to 
take a moment to assure 
you that we have your stu-
dents’ health at the front 
of our minds. We will all 
need to work together to 
stay engaged in learning 
as this continues. We will 
keep your student com-
fortable and safe. We will 
be canceling and/or lim-
iting outside time for 
kids. We have plenty of 
indoor spaces at lunch and 
students will not be partic-
ipating in outdoor PE until 
the temperatures drop.

We will continue to 
address HVAC issues as 
they arise throughout the 
heatwave and power out-
ages. When we do have 
a classroom with cool-
ing issues, we will move 
that class to a classroom 
with air until the issue 
is resolved. Our HVAC 
repair service is working 
hard to keep things running 
smoothly.

We need you and your 
student to do your part too. 
Please make sure your stu-
dent has plenty of water in 
their day and that they let 
you (or us) know if they 
are feeling bad due to heat.

Our athletic teams are 
also in full swing with a 
big football win against 

Winters and Armijo (and 
a growing JV program), a 
volleyball team is doing 
great as is cross country. 
Our water polo team has 
celebrated some big wins 
as well.

We are hosting clubs, 
such as Math Steeplechase 
and Academic Decathlon 
Teams. Make sure your 
student is listening to the 
announcements every day, 
so they are aware of meet-
ings and opportunities.

At the first PTO meet-
ing they elected a PTO 
President (Lisa Altmiller) 

a n d  Vi c e  P r e s i d e n t 
(Heather Morales). This 
parent group will be work-
ing closely with student/
staff activities, programs 
on campus and in the com-
munity so stay tuned.

Coming up: September 
19 through September 
23 are Senior Picture 
Appointments from noon 
to 7 p.m. by Prestige 
Photography;  Fr iday, 
September 23 is the 
Homecoming Football 
Game DHS vs. Fairfield; 
and September 24 is our 
Homecoming Dance. � H

SUNDAY SERVICES 
Adult Bible Study 9:00 am, Worship 10:30 am

Small Groups meet throughout the week.

Frank Salamone - Pastor/Teacher
185 W. Cherry St. • Dixon • 707-678-5234

www.cornerstoneindixon.com

THIS WEEK’S SERMON

What’s Holding You Back?
The Problem of Procrastination

James 4:17

For information on how the Dixon Chamber can help your business be  
more successful, call 707-678-2650 or email info@dixonchamber.org.

Connect • Communicate • Collaborate

The Dixon District  
Chamber of Commerce  
is proud to welcome the  
following new members 

Beauty by Lolo
Castillo’s Legal Life Support

Dixon Action Team
Dixon High Athletic Association

Dixon Tires & Rims LLC
Independent Automotive

Pace Solano
Super La Favorita

YBF Special Release 

YOLO COUNTY, CA (MPG) - 
Yolo Basin Foundation 
(YBF) invites the pub-
lic to attend its Bucks for 
Ducks annual fundraising 
event. It will take place 
on Sunday, October 9, 
2022 from 3-6 p.m. at the 
El Macero Country Club 
in El Macero, near Davis. 
Bucks for Ducks brings 
people together to support 
the future work and leg-
acy of YBF. At the event, 
featured photography and 
art will be displayed and 
guests will learn about the 
Foundation’s educational 
programs. Hors d’oeuvres 
and drinks will be served.

This year YBF will rec-
ognize Yolo County at 
Bucks for Ducks, as the first 
recipient of the Vic Fazio 
Legacy Award for its inte-
gral role in establishing and 

signing a Memorandum 
of Understanding with the 
California Department 
of Water Resources. The 
Vic Fazio Legacy Award 
was created by the Yolo 
Basin Foundation Board of 
Directors to recognize an 
individual, entity, or group 
of individuals who has pro-
moted or contributed to 
the stewardship of the Vic 
Fazio Yolo Bypass Wildlife 
Area.

YBF will also hold 
an online public auc-
tion October 2-10. Nearly 
70 one-of-a kind photo-
graphs, art pieces, jewelry 
and unique experiences 
will be available to bid on. 
Proceeds will help YBF 
continue to connect, first-
hand, our community and 
school children with the 
beauty and importance of 
the Yolo Bypass Wildlife 
Area.

YBF’s  mi s s ion  i s 
achieved through the 
suppor t  of  generous 
sponsors and donors. 
This year’s key spon-
sors include Vice Mayor 
Angelique Ashby and the 
City of Sacramento, UC 
Davis, Knaggs Ranch, 
Lindsay Anne Weston, 
MBK Engineers, Robin 
Kulakow and Bill Julian, 
and Westervelt Ecological 
Services.

Limited tickets are 
available for $100 each 
at  yolobasin.ejoinme.
org/tickets. Details about 
Yolo Basin Foundation 
and Bucks for Ducks 
may be found at yolo 
basin.org.

For more informa-
tion, contact Pam Emery, 
Development Coordinator, 
Yolo Basin Foundation at 
(530) 757-3780 or email 
pemery@yolobasin.org� H

Yolo Basin Foundation to Host 
Annual Bucks for Ducks Benefit

Yolo Basin Foundation invites the public to its annual fundraising event, Bucks for Ducks, on 
Sunday, October 9. Photo courtesy Patou Ricard | Pixabay

seeing how the various changes in pastors’ 
ordainments inadvertently contributed to 
church instability and often affected the 
rise and fall of membership.

“Dixon Community Church’s history 
goes back 135 years and over the years, 
there have been many denominational and 
relationship changes. What we recognized 
in digging through history, is that with 
every pastoral change, the pastor would 
bring their own persuasions and indoctri-
nations,” he said.

“To bring stability to the organization, 
we felt it would be best to affiliate and we 
applied with [Assemblies of God] a coop-
erative fellowship. We’re definitely in a 
new season with bringing [Neighborhood 
Christian School] on campus. We felt 
the Lord would be pleased to do a name 
change and we recognized that we ended 
a season and we’re beginning a new one,” 
he said. Farias is ordained through the 
Assemblies of God and has brought Jason 
McNaughton on as an Associate Pastor. 
McNaughton was a Youth Pastor for DCC 

for several years under then Pastor Wes 
Nordman and ultimately the Associate 
Pastor under Senior Pastor Dan Vraa. 
Later, McNaughton served as Senior 
Pastor at Pioneer Church in Winters.

“I am so happy to be back in Dixon and 
serving in the church. I want to have a 
ministry that brings all glory to God and 
God alone. The central focus of the church 
should not be to serve ourselves or the 
world but God only,” said McNaughton 
whose wife, Cecilia and three children 
moved back to Dixon recently.

“I firmly believe that we need the next 
generation to lead,” Farias said. “I’m 
pleased that Jason has an interest and 
I enjoy working with him and watch-
ing him grow and develop. There is a lot 
more [to pastoring] than just preaching,” 
he said.

The rebranding announcement was 
made with fanfare a few weeks ago at 
a recent Sunday service with banners, 
signs, and festive balloons. The church is 
located at 955 East A Street in Dixon. For 
more information, call (707) 678-1981. �H

Changes in Churches
Continued from page 1

fresh-baked Mexican pastries, breads, 
and a variety of muffins including a deli-
cious-looking large corn muffin. The 
men rotate working in different parts of 
the store, so they can learn every facet of 
the business.

“We all came into the business [full 
time] and we’re living off this so we have 
to make it work,” he said. “All are wel-
come to celebrate with us. We want to 
show our appreciation to our customers. 
It’s been a really good year.” They plan to 
have specials, food prizes, and hopefully 
live music, he added. They are grateful 
that their customer base has picked up.

They won’t have to convince Maria 
Herrera and Maria Rubio. The two women 
have shopped at the store for 30 years, 
they said, and noticed the full shelves right 
away. There is an entire wall of Mexican 
spices. Herrera’s favorite reason for shop-
ping there is the meat, she said, but also 
the fruits, vegetables, and the selection 
of beans in large bins that are sold by 
the pound.

The fresh meat department allows 
customers to purchase small or large quan-
tities and they offer a large counter full of 

fresh fish including catfish, salmon, crabs, 
shrimp, and even whole octopus. The fish 
can be purchased in a variety of ways like 
whole fish, nuggets, or fillets.

“Our biggest draw is our meat market,” 
said Rabago. “A customer recently made 
a custom order of an 80-pound hog for a 
large party. We also have specialized cuts 
that you can’t get elsewhere.” Across the 
aisle was Maria Paraga who has worked in 
the cheeses and sauces counter at the store 
for at least ten years and stayed on with 
the new team.

“I really like them,” she said.
The store is busy with Hispanics. All the 

cashiers are Spanish speaking like Fabiola 
Juarez who commutes from Sacramento 
but there are plenty of ‘gringos’ (not 
Hispanic or Latino) who shop there 
as well.

“This is the only place I can buy pow-
dered sugar in the box,” said customer 
Sandy Tipton who makes cookies for neigh-
bors and friends, and who said the store 
under the new management looks nicer.

“It was a seamless transition,” 
said Brian Johnson, a busy Frito Lay 
Distributor restocking a variety of Doritos 
tortilla chips. � H

Family’s La Favorita Celebrates
Continued from page 1

Dixon High School 
Principal’s Message

Stephanie Marquez, DHS Principal
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Drought, Freeze Take a Toll 
on California’s 2022 Almond Yield

California’s almond production is 
expected to drop by 11% this year, with 
the yield falling by 2.6 billion pounds. The 
state’s continuing drought and a devastating 
February freeze in several almond-growing 
counties is to blame. The U.S. Department 
of Agriculture reported that $35 million 
in indemnities were paid to state almond 
growers this year, with more than 90% of 
crop losses blamed on the freeze. Major 
Northern California almond counties, 
Colusa and Glenn, suffered respective crop 
losses of $209 million and $150 million.

Purple Limes Stoke Discussion 
on Bioengineering

A new transgenic lime developed 
by scientists at the U.S. Department of 
Agriculture can dramatically change the tint 
of your next margarita. Ready for purple? 
The new purple lime is created by insert-
ing the pigment gene from the blood orange 
into Mexican lime plants. USDA research 
geneticist Jim Thomson says the idea is to 
stir discussion over bioengineered products 
in hopes of gaining greater public accep-
tance. Bioengineering of citrus products is 
also seen as a potential guard against crop 
diseases, such as huanglongbing or HLB. 

California Union-Organizing Bill 
Reaches Governor’s Desk

Gov. Gavin Newsom last year vetoed 
legislation that purported to make it 
easier for farm employees to vote for 
union representation. Newsom rejected 
Assembly Bill 616, a mail-order ballot 
measure criticized as a ruse to impose 
a card-check union-organizing system 
that could replace secret-ballot elec-
tions. Now he is considering an updated 
bill, AB 2183, which passed in the 
Legislature. The governor’s office has 
expressed reservations, saying the bill 
lacks “critical protections” to safeguard 
the election process. 
Application Period Opens for $2 Million 

in State Pollinator Habitat Grants
The California Department of Food 

and Agriculture is making $2 million in 
grants available to help farmers and ranch-
ers install pollinator habitat on agricultural 
lands throughout California. The grant 
application period for the Pollinator Habitat 
Program began Aug. 31 and ends on Nov. 
23. The state Legislature last year set aside 
$15 million for pollination efforts through 
such grant programs. Information is avail-
able on the Pollinator Habitat Program 
page of the CDFA website. � H

IRS News Release

WASHINGTON, CA (MPG) 
- Suspicious communica-
tions in all its forms designed 
to either trick, surprise or 
scare someone into respond-
ing before thinking is No. 7 
on the 2022 “Dirty Dozen” 
scams warning list, the 
Internal Revenue Service 
announced today, warning 
everyone to be on the look-
out for bogus calls, texts, 
emails and posts online to 
gain trust or steal.

Criminals have used these 
methods for years and they 
persist because these tricks 
work enough times to keep 
the scammers at it. Victims 
are tricked into providing 
sensitive personal financial 
information, money or other 
information. This can be used 
to file false tax returns and 
tap into financial accounts, 
among other schemes.

“If you are surprised or 
scared by a call or text, it’s 
likely a scam so proceed 
with extreme caution,” said 
IRS Commissioner Chuck 
Rettig. “I urge everyone to 
verify a suspicious email or 
other communication inde-
pendently of the message 
in question.”

The IRS has compiled the 
annual Dirty Dozen list for 
more than 20 years as a way 
of alerting taxpayers and the 
tax professional community 
about scams and schemes. 
The list is not a legal doc-
ument or a literal listing of 
agency enforcement prior-
ities. It is designed to raise 
awareness among a variety 
of audiences that may not 
always be aware of devel-
opments involving tax 
administration.

As part of the Security 
Summit effort with the states 
and the nation’s tax indus-
try, the IRS has made great 
strides in preventing and 
reducing tax-related identity 
theft. But it remains a seri-
ous threat to taxpayers and 
tax professionals who don't 
adequately protect Social 
Security numbers (SSN) and 
other personal information.

For example, criminals 
can quickly file a fake tax 
return using a stolen SSN 

in the hope that it has not 
already appeared on another 
filed return. People fre-
quently don’t know they 
are a victim of identity theft 
until they are notified by 
the IRS of a possible issue 
with their tax return or their 
return is rejected because 
the SSN appears on a return 
already filed.

Here are some common 
scams the IRS continues to 
see. Taxpayers should take 
extra caution with these 
schemes, which continue to 
evolve and change:

Text message scams: 
These scams are sent to tax-
payers’ smartphones and 
can reference things like 
COVID-19 and/or “stim-
ulus payments.” These 
messages often contain 
bogus links claiming to 
be IRS websites or other 
online tools. Other than 
IRS Secure Access, the 
IRS does not use text mes-
sages to discuss personal 
tax issues, such as those 
involving bills or refunds. 
The IRS also will not send 
taxpayers messages via 
social media platforms.

If a taxpayer receives 
an unsolicited SMS/text 
that appears to be from 
either the IRS or a pro-
gram closely linked to the 
IRS, the taxpayer should 
take a screenshot of the text 
message and include the 
screenshot in an email to 
phishing@irs.gov with the 
following information:

Date, time and time zone 
they received the text mes-
sage; Phone number that 
received the text message; 
The IRS reminds everyone 
NOT to click links or open 
attachments in unsolicited, 
suspicious or unexpected 
text messages whether from 
the IRS, state tax agencies or 
others in the tax community.

Email phishing scams: The 
IRS does not initiate contact 
with taxpayers by email to 
request personal or financial 
information. The IRS initi-
ates most contacts through 
regular mail. If a taxpayer 
receives an unsolicited fraud-
ulent email that appears to be 
from either the IRS or a pro-
gram closely linked to the 

IRS, report it by sending 
the email as an attachment 
to phishing@irs.gov. The 
Report Phishing and Online 
Scams page at IRS.gov pro-
vides complete details.

Phone  scams:  The 
IRS does  not  leave 
pre-recorded, urgent or 
threatening messages. In 
many variations of the 
phone scam, victims are 
told if they do not call 
back, a warrant will be 
issued for their arrest. 
Other verbal threats include 
law-enforcement agency 
intervention, deportation or 
revocation of licenses.

Criminals can fake or 
“spoof”caller ID numbers 
to appear to be anywhere 
in the country, including 
from an IRS office. This pre-
vents taxpayers from being 
able to verify the caller’s 
true number. Fraudsters also 
have spoofed local sheriff's 
offices, state departments 
of motor vehicles, federal 
agencies and others, to con-
vince taxpayers the call is 
legitimate.

The IRS (and its autho-
rized private collection 
agencies) will never:

Call to demand immedi-
ate payment using a specific 
payment method such as a 
prepaid debit card, gift card 
or wire transfer. The IRS 
does not use these methods 
for tax payments; Threaten 
to immediately bring in 
local police or other law-en-
forcement groups to have 
the taxpayer arrested for not 
paying; Demand that taxes 
be paid without giving the 
taxpayer the opportunity 
to question or appeal the 
amount owed; Ask for credit 
or debit card numbers over 
the phone.

Generally, the IRS will 
first mail a bill to any tax-
payer who owes taxes. All 
tax payments should only 
be made payable to the U.S. 
Treasury and checks should 
never be made payable 
to third parties. For any-
one who doesn't owe taxes 
and has no reason to think 
they do: Do not give out 
any information. Hang up 
immediately. For more infor-
mation, see IR-2022-25. � H

Scammers Use Every Trick to Steal 
Your Identity, Financial Information

Paschal Roth 
Public Affairs

SACRAMENTO, CA (MPG) 
- On August 31, 2022, 
the California Labor 
Federation, the Service 
Employees International 
Union (SEIU) California 
and the United Food and 
Commercial Workers 
(UFCW) Western States 
Council came together 
to applaud the California 
Legislature’s passage of 
AB 152/SB 136 to extend 
COVID-19 Supplemental 
Paid Sick Leave to 
essential workers until 
December 31, 2022. 
COVID-19 Supplemental 
Paid Sick Leave was pre-
viously set to expire on 
September 30, 2022, 
leaving workers with 
only the state mandated 
three paid sick days as the 
state faces the possibility 
of fall and winter surges 
of the highly transmissi-
ble virus. 

“ A s  C a l i f o r n i a ’ s 
workers battle the afford-
ability crisis at the same 
time the transmission of 
COVID-19 continues to 
commonly occur in work-
places, schools, and public 
spaces, we are grateful to 
see the Legislature extend 
this safety net to families 
when their breadwinners 
are sidelined by infec-
tion,” California Labor 
Federat ion Executive 
Secretary-Treasurer Lorena 
Gonzalez Fletcher said. 

“Our state has understood 
the value of paid sick leave 
since California became 
the first state in the nation 
to guarantee that protective 
benefit to every employee, 
but we’ve especially seen 
the benefit that extend-
ing paid leave has had on 
families’ own economic 
security and the public 
health since the pandemic 
began two-and-a-half years 
ago.”

Without the extension of 
this critical leave, work-
ers would have no safety 
net if they are exposed 
or sick with COVID-19. 
Essential frontline work-
ers are placed in situations 
where they have to choose 
between either going to 
work while sick, or stay-
ing home and risking their 
income and their job. They 
are often unable to fol-
low public health advice 
and quarantine when sick 
or exposed, keep sick or 
exposed children home 
from school, care for sick 
family, get vaccinated, or 
recover from vaccine side 
effects without risking their 
job or pay.

“Fas t  f ood  work -
ers, and all workers, 
should never be forced 
to choose between their 
family’s health and a pay-
check,” said Laura Pozos, 
a worker at McDonald’s 
in Monterey Park and an 
activist with Fight for 15 
and a Union. “I can’t afford 
any gap in my paychecks 

– I’ve got to pay the rent 
and feed my kids. I’m 
thankful California’s lead-
ers did the right thing 
by listening to us and 
extended this leave.”

We know paid sick 
leave saves lives. One 
study found that states 
whose workers newly 
gained access to paid sick 
leave through the Families 
F i r s t  C o r o n a v i r u s 
Response Act (FFCRA) 
saw four hundred fewer 
confirmed cases per day, 
translating into approxi-
mately one case prevented 
for every 1,300 workers 
per day. 

“We’re glad the California 
Legislature voted to extend 
this life-saving benefit so 
workers can remain pro-
tected as the weather grows 
colder and viruses will be 
spread more easily through-
out workplaces,” said 
Amber Baur, Executive 
Director, UFCW Western 
States Council. “Schools are 
starting back up, so it is crit-
ical that workers continue 
to have access to paid sick 
leave so they can stay home 
with their kids when they 
get sick. Workers should be 
able to take care of a loved 
one who is sick without the 
fear of losing two weeks 
of pay, or worse, their job. 
We’re glad our legislative 
leaders chose to stand with 
the essential workers who 
power California’s economy 
and extend supplemental 
paid sick leave.”� H

Legislature Extends COVID-19  
Supplemental Paid Sick Leave to Workers

FBI Field Office Warns 
of Scammers Posing as FBI Agents
Sacramento FBI Field Office

SACRAMENTO, CA (MPG) - The Federal 
Bureau of Investigation Sacramento 
Field Office (FBI Sacramento) is cau-
tioning the public to be wary of any 
unsolicited call, especially if the caller 
claims to be from the FBI. 

“Nothing sends a person into a panic 
like a call from law enforcement, espe-
cially when the call informs them that 
they have been a victim of a crime or 
may be wanted for a crime,” explained 
Acting Special Agent in Charge Dennis 
Guertin. “Sadly, that response is some-
thing scammers are leveraging with 
increased frequency, so it is important 
to educate the public about what to look 
out for.” 

 Scammers are sophisticated and any 
unsolicited call, text or email can be a 
path for a scammer to attempt to gain 
your trust and separate you from your 
hard-earned money. To ensure your secu-
rity and safety: 

Never click on links contained in 
unsolicited emails or texts. The links 
may route you to fake websites or deploy 
malicious software on your phone or 
computer; Never trust the caller ID num-
ber; the displayed telephone number can 
be manipulated with software; Never 
be afraid to hang up on an unsolicited 
caller; Always consider sending unso-
licited phone calls to voicemail. Most 

scam call centers will not leave a mes-
sage; Always check the email address 
of seemingly official communications 
and feel free to reach out to your bank 
or credit card company directly by call-
ing the telephone number on the back 
of your card to verify if the email is 
legitimate. 

Some scammers impersonate FBI 
agents over the phone. “The public 
should not be afraid to hang up on an 
alleged agent. An authentic FBI agent 
will find other ways to contact you, if 
necessary,” said Guertin.  

An official FBI special agent will 
never provide you with a badge number 
or telephone number to attempt to verify 
their identity without additional verifica-
tion. Instead, they will direct you to the 
official FBI website www.FBI.gov to 
locate the local field office’s telephone 
number and encourage you to make a 
call.  

FBI will never call or email you to do 
any of the following:

Make demands for money, wire trans-
fers, gift cards, or bitcoin; Coordinate 
financial transactions of any kind; 
Threaten arrest.

Reporting scams is an important step 
to protect yourself and others from vic-
timization. All scams can be reported 
online on the FBI Internet Crime 
Complaint Center website, www.ic3.gov, 
or call your local FBI field office. � H
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By Evan Symon, 
California Globe

With less than two 
months to go until the 2022 
election, most races already 
have all the major events 
lined up. For many of the 
bigger and closer races, 
things like rallies with 
well-known lawmakers and 
celebrities can be key. But 
the biggest event, the one 
where the opponents square 
off against each other, is 
the crown jewel for many. 
Debates can make or break 
candidates and provide a 
forum to really show what 
kind of person they will be 
while in office. Plus they 
offer potential huge jumps 
in polls.

Despite most  races 
debating this year, there 
remains a glaring excep-
tion: The gubernatorial 
race. Even a cursory search 
online finds not even a 
mention of it, with Senator 
Brian Dahle (R-Bieber) 
continuing to ask for a 
debate as recent as a few 
weeks ago.

“My biggest challenge 
obviously is to get known 
in California,” said Dahle 
last month. “That’s a posi-
tive for me. The challenge 
for me is to get that mes-
sage out. We’d love to 
have a debate with the 
governor.”

However, despite it 

being such an important 
race for California, many 
have questioned if it was 
even needed this year. Polls 
show Governor Gavin 
Newsom currently lead-
ing Dahle by more than a 
2-to-1 advantage, 52% to 
25%. The same poll found 
that 58% of all voters sim-
ply had no idea who Dahle 
even was. With Dahle 
down by so much, then 
why bother?

Many political experts, 
however, reason that a 
debate is needed due to 
many factors.

“First of all, it would 
allow Californians to hear 
perspectives they don’t 
usually hear,” explained 
Justine Rollins, a polit-
ical advisor and debate 
organizer, to the Globe on 
Monday. “With the inter-
net, a lot of people stay in 
their political echo cham-
ber and just go with the 
party or whoever the 
incumbent is. Debates 
allow candidates to freely 
express their ideas and 
what they would do with-
out any added commentary 
minus a rebuttal or two.”

“Second, it would give 
political accountability. 
Candidates say and prom-
ise a lot of things during 
debates. This would effec-
tively make them be 
accountable in the future, 
especially when cam-
paign slogans are invoked. 
And another big reason is 
that they can melt parti-
san lines. California has a 
huge Democratic bloc of 
voters. Huge. And we have 
seen in previous debates 
that this melted somewhat 
after a debate. That age old 
saying that debates don’t 
matter because by the time 
they happen most people 
have made up their minds? 

That is by no means a fact. 
Debates can change the 
outcome a bit. In 1992 for 
example. A third party can-
didate, Ross Perot, was 
added to the presidential 
debates, and he always got 
a big boost after them.”

During the last non-recall 
Governor’s race in 2018, 
a Newsom-Cox debate in 
October proved to give 
Republican candidate John 
Cox a bit of a jump in polls 
against Newsom.. In pre-
vious weeks, polls showed 
Cox in the high 30’s by per-
centage. After the debate, 
Cox went into the 40’s for 
a few weeks until further 
campaign issues moved 
him back down just before 
the election.

“Dahle is so far behind 
right now that many are 
discounting him,” added 
Rollins. “But he is the 
only other candidate and 
he deserves to be heard 
and go against Newsom. 
It would also be benefi-
cial to Newsom. The guy 
loves sound bites, but often 
has difficulties working in 
the right ones during press 
conferences or speeches. 
In a debate, it would give 
him that stature. And if he 
really is running for presi-
dent in a few years, giving 
some humility and, you 
know, proving that you 
support democracy through 
things like debates would 
give him further traction 
for that. Because he could 
be asked why he didn’t 
want to be in a debate a 
few years ago during the 
Governor’s race, and he 
may not have the best 
response to that.”

As of Monday, there are 
currently no plans for a 
2022 Gubernatorial debate 
in California.

Reprinted by permission. �H

Riley Reviews
US OPEN TENNIS TOURNAMENT

BACK IN FULL SWING OF BIG CROWDS
A Special Article by Tim Riley

Due to limits placed on the participation 
of the media last year and the pandemic 
having excluded just about everyone in 
2020, we were finally able to attend the US 
Open tennis tournament in-person for the 
first time since 2019.

With higher gas prices, more expensive 
groceries, rents escalating and sporting 
event ticket prices less affordable for a 
family outing, inflation affects everything, 
even the US Open.

Grounds passes that allow you to visit 
all the field courts and the Grandstand and 
Louis Armstrong Stadium could cost a cou-
ple about one hundred bucks for a standard 
ticket on Ticketmaster and that doesn’t 
even get you into the main venue of Arthur 
Ashe Stadium

Back in 2017, a flute of Moet & Chandon 
Brut Imperial champagne was priced at $25 
but now it’s $32 a pop, while the Open’s 
signature cocktail of the Grey Goose 
Honey Deuce will only set you back $22.

The fabulous Oyster Bar offers plenty of 
tasty treats, with the New England Lobster 
Roll of Maine lobster and tarragon on a 
toasted potato bun priced at $31, which is 
the same cost for a serving of East Coast 
Oysters.

The Franks and Sausages concession 
delivers a more affordable selection of the 
Coney Island Foot Long Frankfurter at 
$10.50 and the plain all beef frankfurter 
at $8. The New York Style Italian Sausage 
commands a $12 price tag.

Anyone who has been to a major league 
baseball game knows that food and bever-
age prices are for the most part not really 
affordable, but it’s clear that the US Open 
is not catering to a crowd with a more 
refined palate.

Just recently the big names in profes-
sional tennis were players like Serena 
Williams, Roger Federer, Rafael Nadal and 
Novak Djokovic, all of them winners of 
Grand Slam tournament trophies from the 
US Open to Wimbledon to Roland Garros 
and the Australian Open. 

The Swiss legend Federer has been out 
of action since injuries required knee sur-
gery, and Novak Djokovic, who remains 
unvaccinated and apparently has had 
Covid, has been sidelined by a U.S. vac-
cine requirement for foreign travelers.

The US Open, consistent with CDC 
guidelines, has no vaccine mandate for 
either players or fans, so it is unfortunate a 
champion like Djokovic is unable to com-
pete, and that leaves the men’s field to 
Spain’s Rafael Nadal, who is ranked num-
ber 2.

All eyes were on Serena Williams, the 
six-time US Open champion, who recently 

announced her plans to “evolve away” 
from tennis, as she began what figures to be 
her final foray in Flushing Meadows.

Fittingly, Serena held center stage on 
opening night at the Arthur Ashe Stadium, 
which was packed with the largest crowd 
ever of more than 29,000 fans yelling and 
clapping their support for a player with the 
GOAT moniker.

Seemingly apprehensive in the early 
stages of a match with Danka Kovinic, the 
27-year-old from Montenegro, Serena lost 
her serve twice after leading 2-0, and then 
falling behind 3-2. But Serena eventually 
won four consecutive games to take the 
opening set.

Closing out the opening match with 
a win before an enthusiastic crowd that 
included celebrities like Mike Tyson, Bill 
Clinton and Gladys Knight, Serena would 
live to fight another day, telling the crowd 
that she has “absolutely nothing to lose.”

The Serena farewell tour rolled to 
another exciting match on the third day, 
with the more challenging test of fac-
ing 26-year-old Estonian Anett Kontaveit, 
ranked number 2 on the strength of a stellar 
2021 season in which she won four tourna-
ment titles.

The first game on Wednesday night, 
once again taking the main stage at Arthur 
Ashe and with a crowd just as boisterous as 
opening night, was even more exciting as 
Serena battled to a tiebreak that she even-
tually won.

Even more compelling was the thrill 
of one game in the first set taking longer 
than ten minutes to complete, which meant 
a back-and-forth of endless deuces, break 
points and advantages for both players.

Losing by a score of 6-2 in the second set 
didn’t faze the “Queen of Queens” as she 
bounced in the third and final set to win the 
match by the same score. Yet, this would be 
her last hurrah for a single’s match.

Thursday night united the Williams sis-
ters, Serena and the one-year older Venus, 
in a doubles match they would go on to 
lose. Does this mean the end of Serena 
on the tennis stage, or will she pull a Tom 
Brady?

In any event, Serena Williams has 
achieved an enduring legacy but now rep-
resents the past. For an American player, 
teenage phenom Coco Gauff seems appears 
to be the future.

Just three years ago, Coco was a 15-year-
old from Delray Beach, Florida who 
captured plenty of attention, which is not 
abating anytime soon as she is rolling to 
one victory after another, at least so far.

The thrills and excitement of the US 
Open are not confined to just the tennis 
matches. It’s the entire experience that is 
worth the visit.� H
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Announcement
NEW AUTHORS WANTED! 
Page Publishing will help 
you self-publish your own 
book. FREE author sub-
mission kit! Limited of-
fer!  Why wait?  Call now: 
1-855-667-0380 (Cal-CAN)

Become a Published 
Author. We want to Read 
Your Book! Dorrance 
Publishing-Trusted by 
Authors Since 1920 Book 
manuscript submissions 
currently being reviewed. 
Comprehensive Services: 
Consultation, Production, 
Promotion and Distribution. 
Call for Your Free Author̀ s 
Guide 1-877-538-9554 or 
visit http://dorranceinfo.
com/Cali (Cal-SCAN)

Prepare for power outages 
today with a GENERAC 
home standby generator. 
$0 Money Down + Low 
Monthly Payment Options. 
Request a FREE Quote 
-Call now before the next 
power outage: 1-844-439-
5645 (SCAN)

Eliminate gutter cleaning 
forever! LeafFilter, the most 
advanced debris-blocking 
gutter protection. Schedule 
a FREE LeafFilter esti-
mate today. 15% off Entire 
Purchase. 10% Senior 
& Military Discounts. 
Call 1-855-424-7581  
(Cal-SCAN)

Local Classified

Messenger Publishing Group
Call to Advertise Here 916 773-1111

Announcement
The difference in winning and 
losing market share is how 
businesses use their advertis-
ing dollars. CNPA’s Advertising 
Services’ power to connect to 
nearly 13 million of the state’s 
readers who are an engaged 
audience, makes our services an 
indispensable marketing solution. 
For more info call Cecelia @ (916) 
288-6011 or cecelia@cnpa.com

Auto for Sale20

2001 Dodge Durango 5.9, Good 
condition. Beefed up to haul 32’ 
RV. 257,000 miles. 60,000 on 
rebuilt engine. $4,000, obo call 
Tony,  707-685-7285.

17 Ford f-250 XL for sale. 
Very good condition. 55,000 
miles. Ready for heavy 
loads. $34,500 or OBO Call 
Ed at (530) 219-4143

Autos Wanted
DONATE YOUR CAR TO 
KIDS  Fast Free Pickup – 
Running or Not - 24 Hour 
Response - Maximum 
Tax Donation – Help Find 
Missing Kids! Call 1-888-
491-1453. (Cal-SCAN)

DONATE YOUR CAR OR 
TRUCK TO HERITAGE FOR 
THE BLIND. Free 3 Day 
Vacation, Tax Deductible, 
Free Towing, All Paperwork 
Taken Care Of. CALL 1-844-
491-2884 (Cal-SCAN)

Child Care

Financial Services
Over $10K in Debt? Be 
debt free in 24 to 48 
months. No upfront fees to 
enroll. A+ BBB rated. Call 
National Debt Relief 1-888-
508-6305. (Cal-SCAN)

Wesley Financial Group, LLC
Timeshare Cancellation 

Experts
Over $50,000,000 in time-
share debt and fees can-
celled in 2019. Get free 
informational package and 
learn how to get rid of your 
timeshare! Free consulta-
tions. Over 450 positive re-
views. Call 877-372-0408

V.I.P. TRUST DEED COMPANY
OVER 40 YEARS OF FAST FUNDING

Principal (818) 248-0000 Broker
WWW.VIPLOAN.COM *Sufficient equity required - no consumer loans

Real Estate License #01041073  

Private Party loans generally have higher interest rates,  
points & fees than conventional discount loans

WE BUY TRUST DEEDS
We Purchase and Loan 
on Partial Interests*

CA Department of Real Estate, NMLS #339217  

Health/Wellness
HEALTH & WEALTH

JOIN FOR FREE - NO 
KITS OR QUOTAS & FREE 
WEBSITE. CTFO (Chang-
ing The Future Outcome) 
has the best CBD oil avail-
able. Products for health, 
beauty, weight or hair loss 
and even for your pets. 
Check out these products:           
canderson.myctfo.com c

Insurance/Health
Lowest Prices on Health 
Insurance. We have the 
best rates from top compa-
nies! Call Now! 1-888-989-
4807. (Cal-SCAN)

Miscellaneous
DID YOU KNOW Newspaper-
generated content is so valuable 
it’s taken and repeated, con-
densed, broadcast, tweeted, 
discussed, posted, copied, edit-
ed, and emailed countless times 
throughout the day by others? 
Discover the Power of Newspaper 
Advertising.  For a free brochure 
call 916-288-6011 or email cece-
lia@cnpa.com  (Cal-SCAN)

Services
LONG DISTANCE MOVING: 
Call today for a FREE 
QUOTE from America’s Most 
Trusted Interstate Movers. 
Let us take the stress out 
of moving!  Speak to a 
Relocation Specialist, call 
844-857-1737 (Cal-SCAN)

Health & Medical
Applying for Social Security 
Disability or Appealing a 
Denied Claim? Call Bill 
Gordon & Assoc. Our 
case managers simpli-
fy the process & work 
hard to help with your 
case.  Call 1-844-998-1460 
FREE Consultation. Local 
Attorneys Nationwide [Mail: 
2420 N St NW, Washington 
DC. Office: Broward Co. FL 
(TX/NM Bar.)](Cal-SCAN)

Health & Medical
ATTENTION DIABETICS! 
Save money on your dia-
betic supplies! Convenient 
home shipping for mon-
itors, test strips, insulin 
pumps, catheters and 
more! To learn more, call 
now! 1-855-702-3408. 
(Cal-SCAN)

ATTENTION:  
OXYGEN USERS! 

The NEW Inogen One G5. 
1-6 flow settings. Designed 
for 24 hour oxygen use. 
Compact and Lightweight. 
Get a Free Info kit to-
day: 1-844-359-3976 
(CalSCAN)

Aloe Care Health, medi-
cal alert system. The most 
advanced medical alert 
product on the market. Voice-
activated! No wi-fi needed! 
Special offer? call and men-
tion offer code CARE20 to get 
$20 off Mobile Companion. 
Call today? 1-844-790-1673. 
(Cal-SCAN)
Will juice in your home for you. 
Have juicer will travel. Used 
juicers wanted. 916 370-0858

Tax Services
ARE YOU BEHIND $10k OR 
MORE ON YOUR TAXES? 
Stop wage & bank levies, 
liens & audits, unfiled tax 
returns, payroll issues, & 
resolve tax debt FAST. Call 
1-855-970-2032 (CalSCAN)

Work Wanted
Is it time to declutter and clean 
your garage and house? I 
can help! And I prune and 
weed and wash windows. 
References, College grad. 
Call Tim, 916-370-0858.  
(MPG 12-31-21) 

Advertise in your local community newspaper. 
Call 916 773-1111

For Rent

Wanted
FREON WANTED: We 
pay $$$ for cylinders and 
cans. R12 R500 R11 R113 
R114. Convenient. Certified 
Professionals. Call 312-291-
9169 or visit RefrigerantFinders.
com (Cal-SCAN)MARINES, FAMILY MEMBERS & CIVILIAN WORKERS

Did you get  
CANCER  

or another  
SERIOUS DISEASE  

after drinking the 
water at  

CAMP LEJEUNE? 

Call us for a free consultation —  
 since 20,000 vets (our clients) can’t be wrong!

WEITZ        LUXENBERG PC&
1-844-538-0145     WWW.MARINESLEGAL.COM

700 BROADWAY  |   NEW YORK,  NY 10003

Marines_CAMP LEJEUNE_3 22 x 4.qxp_1  6/15/22  11:17 AM  Page 1

Visit MPG8.com

We are looking for local Freelance Writers
to provide great coverage.

Be a part of something important

Local Writers Wanted

Call us today at 916-773-1111

Sell Your Stuff !
Reach 1000’s of 

Readers Every Week!

916-773-1111

Classifi ed 
Advertising

We Can Do That!
916-773-1111Call to place your 

legal advertising 

All Legal Ads Published by Messenger Publishing

Call to place your 
legal advertising legal advertising 

LEGAL ADS FOR SACRAMENTO COUNTY?LEGAL ADS FOR SACRAMENTO COUNTY?

STATEPOINT CROSSWORD • OUTDOOR FUN
CLUES

ACROSS
1. Relating to Vatican’s 
Francis
6. Denouement
9. HVAC tunnel
13. Lesser Antilles 
destination
14. Big Island necklace
15. Truth without proof
16. Luciano Pavarotti, e.g.
17. Distressing acronym
18. Acrylic fiber
19. *Outing in a wagon
21. *Overnighting outdoors
23. “____ Te Ching”
24. RC or Jolt
25. Tax pro
28. Lowest brass instrument
30. *Alfresco meal
35. Kaa’s warning
37. This and that
39. Extended family member
40. “The Sun is ____ a Star”
41. Namely (2 words)
43. “The Parent Trap” child
44. Renter’s paper
46. H. H. Munro’s pseudonym
47. Snaky swimmers
48. Geisha’s garb
50. Kids’ construction block
52. Caustic chemical
53. Display displeasure
55. Blunder
57. *S’more cooker
61. *U-Pick destination
65. Yahoo! message
66. Hyperactivity acronym
68. Relating to hilum
69. To the point
70. Make a pigeon sound
71. Silly
72. Ancient eternal life 
symbol
73. H in British HMS
74. Socially inept

DOWN
1. *Promenading route
2. Atlas stat
3. Small and weak
4. Cut short
5. Cowboy’s catcher
6. Additional
7. Opposite of paleo
8. “Xanadu” music genre
9. Village, mostly in South Africa
10. Tangerine plus grapefruit
11. Colloquial “Follow me!”
12. NASA’s orange drink
15. Master’s area
20. Meryl Streep/Philip Seymour 
Hoffman 2008 movie
22. *Climbing peak
24. Fashion week stage
25. *Sidewalk artist’s medium
26. Mushroom caps
27. Indian black tea
29. Unwelcome reception, pl.
31. Give a quote
32. Handrail post
33. In an unfriendly manner
34. Incense without prefix
36. Comme ci, comme ça
38. *Nature walk
42. Detroit mascot
45. Store as fodder
49. Not their
51. Lady Slipper, e.g.
54. “Lifestyles of the Rich and 
Famous” host
56. Horny odd-toed ungulate, for 
short
57. Between Phi and Kappa

58. Bad luck predictor
59. Police informer
60. *Angling reward
61. O in b.o.
62. Having wings
63. Military status
64. Squirrel’s nest
67. Rudolph’s Clarice, e.g.
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Don’t Let Them 
Hook You

Dear Dave,
My wife and I just 

bought a new home, and 
we only need one or two 
more things to furnish 
the living room. Over 
the weekend, we found 
a couch and love seat set 
we both like for $3,000. 
The owner of the store 
said he would take 15% 
off the price if we get a 
store credit card and pay 
for it that way. We are 
in pretty good financial 
shape, and can afford to 
pay cash for the furniture, 
but what do you think 
about the idea of tak-
ing advantage of the 15% 
off offer, then paying off 
the card immediately and 
closing the account?

– Jackson

Dear Jackson,

Playing with snakes is 
always a bad idea. Sooner 
or later, you’re going to 
get bitten.

Everyone thinks they’re 
the exception to the rule, 
or they’re somehow win-
ning or getting rich by 
doing stuff like this. It 
doesn’t work that way. So, 
stop playing around with 
debt products. This guy’s 
just trying to hook you and 
make more money.

Your idea might sound 
good on the surface to a lot 
of folks, but the problem is 
the vast majority of those 
same people don’t have the 
discipline to follow through 
on a plan like this. Having 
that store account, even 
for a short period of time, 
would be too much of a 
temptation. Another issue 
is many places like this hit 
you with a fee when you 
pay off the card. They’ll 
fee you to death on other 
things, too, if you’re not 
careful, until you end up 

wishing you’d never even 
seen the place.

If it were me, I’d just talk 
to the owner again and let 
him know I’m taking my 
business elsewhere unless 
he discounts the furniture 
15% on a cash purchase. 
There’s no way I’d take out 
a stupid credit card for a 
place like that whether I had 
the cash on hand or not!

– Dave

Dave Ramsey is a sev-
en- t ime #1  nat ional 
best-selling author, per-
sonal finance expert, and 
host of The Ramsey Show, 
heard by more than 18 mil-
lion listeners each week. 
He has appeared on Good 
Morning America, CBS 
This Morning, Today 
Show, Fox News, CNN, 
Fox Business, and many 
more. Since 1992, Dave 
has helped people regain 
control of their money, 
build wealth and enhance 
their lives. He also serves 
as CEO for Ramsey 
Solutions.� H

Dave Ramsey Says 

We can help.
Call us now to place
your legal advertising!
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Your Legal Ads 
Published?

916-773-1111
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916-773-1111

FICTITIOUS BUSINESS  
NAME STATEMENTS

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NO. 2022-001396

The following persons are doing 
business as Little Shed Crafts, 
105 California Street, Vallejo, CA 
94590. 
Michelle Cabrera, 105 California 
Street, Vallejo, CA 94590. Date 
Filed in Solano County: August 
11, 2022. The Registrant com-
menced to transact business 
under the above business name 
on: N/A
This Business is conducted 
by: An Individual. NOTICE: In 
Accordance with subdivision 
(a) of section 17920 A Fictitious 
Name Statement generally ex-
pires at the end of five years 
from the date on which it was 
filed in the office of the coun-
ty clerk, except as provided in 
subdivision (b) of section 17920, 
where it expires 40 days af-
ter any change in the facts set 
forth in the statement pursuant 
to section 17913 other than a 
change in the residence ad-
dress of registered owner. A 
new fictitious Business name 
statement must be filed before 
the expiration August 10, 2027. 
The filing of this statement does 
not itself authorize the use in this 
state of a Fictitious Business 
Name in violation of the rights of 
another under federal, state, or 
common law (see section 14411 
ET SEQ., business, and profes-
sions code.)
Publish: Aug. 26, Sept. 2, 9 & 16, 2022 
LITTLE 9-16-22

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NO. 2022-001400

The following persons are do-
ing business as Sakura Home 
2, 3886 Spanish Bay Drive, 
Brentwood, CA 94513. 
Haven Enterprise, 3886 Spanish 
Bay Drive, Brentwood, CA 
94513. Date Filed in Solano 
County: August 12, 2022. The 
Registrant commenced to trans-
act business under the above 
business name on: N/A
This Business is conducted 
by: An Individual. NOTICE: In 
Accordance with subdivision 
(a) of section 17920 A Fictitious 
Name Statement generally ex-
pires at the end of five years 
from the date on which it was 
filed in the office of the coun-
ty clerk, except as provided in 
subdivision (b) of section 17920, 
where it expires 40 days af-
ter any change in the facts set 
forth in the statement pursuant 
to section 17913 other than a 

change in the residence ad-
dress of registered owner. A 
new fictitious Business name 
statement must be filed before 
the expiration August 11, 2027. 
The filing of this statement does 
not itself authorize the use in this 
state of a Fictitious Business 
Name in violation of the rights of 
another under federal, state, or 
common law (see section 14411 
ET SEQ., business, and profes-
sions code.)
Publish: Aug. 26, Sept. 2, 9 & 16, 2022 
SAKURA 9-16-22

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NO. 2022-001452

The following persons are do-
ing business as: Jade Wellness 
Studio, 2661 Bloomfield Court, 
Fairfield, CA 94533. 
Michele Payne, 2661 Bloomfield 
Court, Fairfield, CA 94533. Date 
Filed in Solano County: August 
19, 2022. The Registrant com-
menced to transact business 
under the above business name 
on: 2/1/2022
This Business is conducted 
by: An Individual. NOTICE: In 
Accordance with subdivision 
(a) of section 17920 A Fictitious 
Name Statement generally ex-
pires at the end of five years 
from the date on which it was 
filed in the office of the coun-
ty clerk, except as provided in 
subdivision (b) of section 17920, 
where it expires 40 days af-
ter any change in the facts set 
forth in the statement pursuant 
to section 17913 other than a 
change in the residence ad-
dress of registered owner. A 
new fictitious Business name 
statement must be filed before 
the expiration August 21, 2027. 
The filing of this statement does 
not itself authorize the use in this 
state of a Fictitious Business 
Name in violation of the rights of 
another under federal, state, or 
common law (see section 14411 
ET SEQ., business, and profes-
sions code.)
Publish: Sept. 2, 9, 16, 23, 2022 
JADE 9-23-22

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NO. 2022-001464

The following persons are doing 
business as: Sunflowers and 
Sage Herb Farm, 190 East C 
Street, Dixon, CA 95620. 
Victoria A. Sheridan, 190 East C 
Street, Dixon, CA 95620. Date 
Filed in Solano County: August 
23, 2022. The Registrant com-
menced to transact business 
under the above business name 
on: 8/1/2022
This Business is conducted 

by: An Individual. NOTICE: In 
Accordance with subdivision 
(a) of section 17920 A Fictitious 
Name Statement generally ex-
pires at the end of five years 
from the date on which it was 
filed in the office of the coun-
ty clerk, except as provided in 
subdivision (b) of section 17920, 
where it expires 40 days af-
ter any change in the facts set 
forth in the statement pursuant 
to section 17913 other than a 
change in the residence ad-
dress of registered owner. A 
new fictitious Business name 
statement must be filed before 
the expiration August 22, 2027. 
The filing of this statement does 
not itself authorize the use in this 
state of a Fictitious Business 
Name in violation of the rights of 
another under federal, state, or 
common law (see section 14411 
ET SEQ., business, and profes-
sions code.)
Publish: Sept. 2, 9, 16, 23, 2022 
SUNFLOWERS 9-23-22

FICTITIOUS BUSINESS NAME 
STATEMENT FILE NO. 2022-001511

The following persons are do-
ing business as: Star Lore 
Publishing,1010 Helen Power 
Drive, #1001 Vacaville, CA 
95687. 
Tannalee Kendall, 228 Camino 
Alto, Vallejo, CA 94590, and 
Andre Consceincia, Rua Da Bela 
Vista, N51 5C, Caparica, 28250-
04. Date Filed in Solano County: 
August 31, 2022. The Registrant 
commenced to transact busi-
ness under the above business 
name on: N/A
This Business is conducted by: 
A General Partnership. NOTICE: 
In Accordance with subdivision 
(a) of section 17920 A Fictitious 
Name Statement generally ex-
pires at the end of five years from 
the date on which it was filed in 
the office of the county clerk, ex-
cept as provided in subdivision 
(b) of section 17920, where it 
expires 40 days after any change 
in the facts set forth in the state-
ment pursuant to section 17913 
other than a change in the res-
idence address of registered 
owner. A new fictitious Business 
name statement must be filed 
before the expiration August 
30, 2027. The filing of this state-
ment does not itself authorize 
the use in this state of a Fictitious 
Business Name in violation of the 
rights of another under federal, 
state, or common law (see sec-
tion 14411 ET SEQ., business, 
and professions code.)
Publish: Sept 16, 23, 30 & Oct 7, 2022 
STAR 10-7-22
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By Elizabeth Aguilera, 
CALMatters

A proposal to expand 
a year-old California 
program that provides 
hearing aids to children 
was approved by the state 
Legislature in the final 
days of the session that 
ended Wednesday.

If Gov. Gavin Newsom 
signs the bills, the expan-
sion will add about 2,000 
additional deaf or hard of 
hearing children who have 
partial insurance coverage 
and up to age 21 who are 
not currently eligible for 
the income-based Hearing 
Aid Coverage for Children 
Program. If approved, it will 
go into effect Jan. 1, 2023.

“For the families that 
weren’t eligible before 
this is relief they have 
been waiting for a long 
time. Young adults who 
are aging out of the pro-
gram will be able to stay 
on,” said Mike Odeh, 
senior director at Children 
Now, an advocacy organi-
zation focused on children. 
“We know hearing aids 
are not just a nice-to-have 
medical device. It’s truly 
important for all sorts of 
communication, socializa-
tion, and development that 
are important for kids and 
youth thriving.”

Ensuring more children 
are eligible is good news 
for parents and advocates 
but it raises the question 
about whether the program, 
which has been plagued 
with problems, can actu-
ally serve them. In its first 
year, the program provided 
hearing aids to a tiny frac-
tion of the 2,300 kids it 
intended to reach annually. 
Overall, about 7,000 kids 
currently qualify but they 
typically only need devices 
every three years.

In addition, the appli-
cation process is complex 
and takes a long time, fam-
ilies with some insurance 
coverage are not eligible 
and few qualified provid-
ers who serve children are 
a c c e p t i n g  t h e  p r o -
gram. For physicians and 
audiologists, the state reim-
bursement rates are low 
and they could wait years 
to get paid, advocates said. 

The last-minute addition 
to the budget bills this week 
followed a CalMatters 
story about the program’s 
challenges, a strident let-
ter from the Republican 
Caucus to the state about 
the failure of the program 
to reach more children, and 
continued work by advo-
cates and Central Valley 
Assemblymember Joaquin 
Arambula.

“I’m so grateful,” said 
M i c h e l l e  M a r c i n i a k , 
founder of Let California 
Kids Hear, an advocacy 
organization that works to 
increase access for deaf and 
hard of hearing children. “It 
was a huge weight seeing a 
certain population excluded 
from this program.”

Earlier this year, as part 
of the budget process, the 
Legislature had requested 
additional funds to improve 
the program and proposed 
expanding it to include 
children with partial insur-
ance coverage. But that 
proposal did not make it 
into the governor’s revised 
budget released in May.

T h e n  l a s t  w e e k , 
Arambula carried the lan-
guage that was inserted 
into broader budget bills.

“This budget item means 
so much to so many chil-
dren and families. I applaud 
the advocates whose tenac-
ity helped achieve this, and 
I’m profoundly grateful to 
the State Administration for 
working with us to ensure 
the Hearing Aid Coverage 
for Children Program can 
be expanded this year to 
underinsured children in 

need,” he said in an email. 
“We know these hear-
ing aids and services are 
vital in helping these chil-
dren develop and learn and, 
most importantly, bolster 
their well-being and con-
nect with the world around 
them.”

Odeh pointed out that 
while the expansion is 
great news, advocates will 
continue to lobby the state 
to improve the clunky and 
long application process, to 
increase reimbursement for 
providers and to get more 
audiologists and doctors to 
accept the program.

Hearing aids for children 
typically cost from $3,000 
to 10,000 and need to be 
replaced every three years.

The program, which 
debuted in July 2021, 
currently provides hear-
ing aids for children who 
do not qualify for Medi-
Cal, the state’s insurance 
program for low-income 
residents, or do not have 
any other  insurance. 
Families must meet cer-
tain income requirements. 
It was created after a 
2019 legislative proposal 
to classify hearing aids 
as medically necessary 
so health insurers would 
have to cover them. That 
bill was opposed by health 
insurers and was pulled 
by the author after the 
Newsom administration 
said it would fund a pro-
gram instead.

In its first year, the pro-
gram dispensed only 39 
hearing aids, according to 
data from the California 
Department of Health Care 
Services, which oversees 
the program. The agency 
did not say why the pro-
gram reached so few 
children in its first year. 

On Aug. 12, the Senate 
R e p u b l i c a n  C a u c u s 
expressed concern about 
the program in a let-
ter to the Department of 
Health Care Services and 
demanded answers. In the 
letter, they asked why the 
program has served so few 
children and what is going 
to be done to correct the 
problems.

“It strains belief that, 
after a year of operation, 
this program has only 
assisted a fraction of those 
estimated to be eligible, 
and without explanation,” 
they wrote.

According to the office of 
Lancaster Republican Sen. 
Scott Wilk, the caucus has 
not yet received a response 
from the Department of 
Health Care Services. 

Agency spokesperson 
Anthony Cava said it is 
still preparing a response 
for the caucus. If the 
expansion becomes offi-
cial, Cava said it would 
update all communica-
tion, including websites, 
applications, and corre-
spondence with the new 
eligibility information by 
January 2023.

Getting hearing aids 
early in life is critical for 
infants and children. They 
stand to lose speech, lan-
guage and social-emotional 
development if they are not 
able to hear soon enough, 

according to a study in the 
journal Pediatrics.

The goal among physi-
cians is to fit children with 
hearing aids by the time they 
are 6 months of age, said Dr. 
Dan Duran, audiologist and 
manager of audiology at 
Valley Children’s Hospital 
in Madera. 

Any delays in getting 
hearing aids make it nearly 
impossible for kids to catch 
up to their hearing peers.

“These  delays  can 
impact kids in terms of 
their speech and language 
development ,”  Duran 
said. “It can also set them 
back in other import-
ant milestones as they are 
developing and growing.”

Duran said the expansion 
of eligibility will bene-
fit families who struggle 
to pay their share of costs 
after insurance or who wait 
to gather up the funds or 
put off getting devices for 
their children because of 
cost. He expects the center 
will be even busier because 
families come from as 
far as Santa Barbara and 
Stockton for care.

Marciniak said the lack 
of providers accepting the 
program is a huge prob-
lem for families who have 
to drive long distances to 
reach them. Expanding the 
provider list is next on advo-
cates’ list of things to do. 

F o r  s i n g l e  m o m 
Kimberly Nguyen, in 
Sacramento, the expansion 
comes a little too late for 
her family to use now but 
it will be a great benefit in 
the future, she said.

She had been waiting to 
see if any changes to the 
program would cover her 
family because they have 
partial insurance. After 
waiting more than a year 
and seeing no hope for 
change this year she used 
money she saved from 
working extra hours to 
finally purchase a pair of 
hearing aids for her young-
est daughter last month.

Nguyen has two daugh-
ters,  10 and 7, who 
typically need hearing aids 
every three years. Next 
time she hopes the state 
program will save her 
thousands of dollars. That 
is if she can find a provider 
in Sacramento. Currently 
the closest doctors on the 
state’s provider list are in 
San Francisco.

“This is great for all 
the families who can now 
access the program and who 
don’t have to worry about 
how to pay the difference,” 
said Nguyen, who has tes-
tified before the Legislature 
and advocated for the 
change. Her insurance cov-
ers $1,000 of the $6,000 
hearing aids she purchased.

At the same time this 
week, the California Public 
Employees’ Retirement 
System, which administers 
health benefits for state and 
local government employ-
ees and retirees, announced 
that its basic plans would 
cover hearing aids for chil-
dren starting in January 
2023. That means instead 
of covering just a fraction 
of the cost, the insurers will 
fully pay for the devices. �H

Mommy Can You Hear Me?
A state program that provides children’s hearing aids  

may be expanded to include more families

Scarlett Kovacevic wears her hearing aid at her family's 
home in Lincoln on July 26, 2022. Her family had to pay for 
the hearing aid out of pocket after her provider experienced 
billing issues with a state program. Photo by Rahul Lal, CalMatters
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NATIONAL NEWS  courtesy of THE EPOCH TIMES 

TRUTH and TRADITION 

“THE EPOCH TIMES IS A BEACON OF LIGHT IN THE ‘NEWS’ DARKNESS  
 THAT  PRETTY MUCH COVERS THE COUNTRY.” —Jonne Rosenau

LEARN MORE AT  TheEpochTimes.com

MARGARET MENGE

Death claims for working-age 
adults under group life in-
surance policies spiked well 
beyond expected levels last 
summer and fall, according 
to data from 20 of the top 21 
life insurance companies in 
the United States.

Death claims for adults aged 
35 to 44 were 100 percent 
higher than expected in July, 
August, and September 2021, 
according to a report by the 
Society of Actuaries, which 
analyzed  2.3 million death 
claims submitted to life in-
surance firms.

The report looked at death 
claims filed under group life 
insurance policies during the 
24 months of the COVID-19 
pandemic, from April 2020 
to March 2022. The research-
ers used data from the three 
years before the pandemic to 
set a baseline for the expected 
deaths.

While COVID-19 played 
some role in the majority of 
the excess deaths for adults 
over the age of 34 during the 
two pandemic years, the op-
posite was true for younger 
people. For people 34 and 
younger, the number of excess 
non-COVID deaths was higher 
than those related to COVID, 
the data show.

During the third quarter of 
last year, deaths in the 25-to-
34 age bracket were 78 percent 
above the expected level and, 
for people aged 45 to 54, 80 
percent higher than expected. 
Excess mortality was 53 per-
cent above the baseline for 
adults aged 55 to 64.

The Society of Actuaries 
(SOA) asked all 20 of the par-
ticipating life insurance com-
panies how they determine 
the cause of death for the 
purpose of recording claims. 
Of the 18 that responded, 17 
said they list COVID-19 as 
the cause of death if it’s listed 
anywhere on the death certifi-
cate, while eight of the 18 said 
they go further and commu-
nicate with relatives and the 
medical examiner and look at 
other sources to try to deter-
mine the true cause of death.

One life insurance company 
stated that it recorded CO-
VID-19 as the cause of death 
only when it could be deter-
mined to be the primary cause 
of death on a death certificate.

The report also notes that 
white-collar workers had the 
highest number of excess 
deaths during the two years 
studied. The group, which in-
cludes accountants, lawyers, 
computer programmers, and 
most other jobs done in an 
office setting, had 23 percent 
more deaths than expected.

The sharp increase of deaths 
among working-age people 
was first brought to light by 
Scott Davison, CEO of the 
Indianapolis-based life insur-
ance company OneAmerica, 
who said in a virtual press 
conference on Dec. 30, 2021, 
that his company and the life 
insurance industry as a whole 
was seeing a 40 percent in-
crease in deaths among people 
ages 18 to 64.

Davison said at the time that 
this represented the highest 
death rates in the history of 

Adults Aged 35–44 Died at Twice the Expected 
Rate Last Summer, Life Insurance Data Suggests

the life insurance business, and 
that an increase in mortality of 
just 10 percent would consti-
tute a “three-sigma” event, a 
once-in-200-year catastrophe.

OneAmerica is one of the 20 
companies that contributed 
data for the SOA report. The 
others include Aflac, Anthem, 
The Hartford, Lincoln Finan-
cial Group, MetLife, New York 
Life, and Principal Financial.

Edward Dowd, a hedge fund 
manager who has been studying 
excess mortality for the past 
several months, says the rate of 
deaths among young people is 
alarming. He pointed out that 
excess deaths peaked around 
the time the Biden administra-
tion mandated COVID-19 vac-
cines and companies rushed to 
comply.

“Temporally, in that three-
month period, the change was 
such that, there was something 
that occurred,” he said. “Well, 
we all know what occurred in 
August, September, and Octo-
ber. It was Biden’s mandates on 
Sept. 9, and a lot of corporations 
anticipating those mandates.”

President Joe Biden on Sept. 
9, 2021, mandated COVID-19 
vaccines for federal employees 
and health care workers in fa-
cilities certified by Medicare 
and Medicaid. The same day, 
the president tasked the Oc-
cupational Safety and Health 
Administration (OSHA) with 
implementing a nationwide 
vaccine mandate on private 
businesses with 100 or more 
employees.

The U.S. Supreme Court 
struck down the OSHA man-
date in January but allowed the 
mandate for health care work-
ers to remain in place.

The campaign to vaccinate 
the majority of the population 
against COVID-19 is the larg-
est vaccination campaign in the 
history of the world.

Dr. Robert Malone, a physi-
cian and research scientist 
credited with the invention of 
the mRNA technology for use in 
vaccines, says excess mortality 
must always be studied to de-
termine whether a vaccine or 

medicine really is safe.
“Excess mortality should be 

a signal, a trigger,” he told The 
Epoch Times. “When we see ex-
cess mortality like that—basi-
cally if you’re running a clinical 
trial and you see this kind of 
excess mortality, you stop the 
trial. And you investigate the 
cause before you proceed. And 
if you’re marketing a drug, gen-
erally, with this kind of data, 
you stop the distribution of the 
drug until you have sorted it 
out.”

Malone mentioned what he 
calls the “classic example” of 
thalidomide, a morning sick-
ness medication prescribed to 
a small number of pregnant 
women in the United States in 
the late 1950s and early ‘60s 
that was effective in treating 
morning sickness, but caused 
severe deformities in their un-
born children.

The drug maker had pres-
sured the U.S. Food and Drug 
Administration to approve the 
drug, but the FDA refused, 
based on the deformities that 
had been reported.

Cholesterol medication is an-
other example, he added, saying 
cardiologists were convinced in 
the 1990s that cholesterol was 
the “bad actor” and that heart 
disease numbers would drop if 
it could be brought down.

“So they came out with some 
really good drugs for dropping 
cholesterol, and they ran the 
trials,” he said, “and it clearly 
showed that they were effec-
tive in dropping cholesterol in 
humans, to a remarkable level, 
very, very effective. And every-
thing was on track for approval, 
at those doses. And then the 
all-cause mortality data started 
coming in.”

“And paradoxically, people 
were dying, but they weren’t 
dying of heart attacks. Their 
heart attack death rate was 
better. They were committing 
suicide, because when you pull 
cholesterol out of the brain, you 
trigger depression.”

Malone was a professor of 
pathology at the University of 
California–Davis and at the 

University of Maryland, where 
he had a lab.

In the case of COVID-19, he 
said, the CDC and FDA have 
been in denial about what all-
cause mortality data show, 
in particular on the Vaccine 
Adverse Event Reporting Sys-
tem (VAERS), where the gov-
ernment has only considered 
deaths that occur within 2 to 
3 weeks of vaccination, based 
on the belief that the mRNA 
doesn’t stay in the body for 
longer.

Now, he says, studies clearly 
show that this isn’t true and the 
mRNA stays in the body for at 
least 60 days.

The government is required 
to study all-cause mortality 
for any drug or vaccine, says 
Malone, usually for a period of 
at least one year following ap-
proval. But there’s no indica-
tion, he says, that they’ve done 
this for the COVID-19 vaccines.

“The FDA basically threw 
away the rulebook, and let 
Fauci do whatever he wanted 
to do,” he says.

The Society of Actuaries 
didn’t have anyone immediately 
available for comment on the 
report on excess mortality over 
the 24-month period, but sent 
the following statement:

“The Society of Actuaries Re-
search Institute’s January and 
August 2022 reports regard-
ing U.S. Group Life COVID-19 
mortality explore the impact 
of COVID-19 on the group life 
insurance sector and does not 
address or consider vaccine 
status. The research does not 
validate any claims made that 
suggest a causal relationship 
between COVID-19 vaccines 
and mortality. Any claims im-
plying such a relationship are a 
misrepresentation of the data 
presented in the report and are 
not ref lective of the Society of 
Actuaries Research Institute’s 
views.”

The CDC didn’t immediately 
respond to a request for com-
ment on whether it’s studying 
all-cause mortality data for 
safety signals related to the 
COVID-19 vaccines.

People walk 
through Times 
Square in New 
York on  
July 13, 2021. 

ANGELA WEISS/AFP VIA GETTY IMAGES

The gov-
ernment is 
required 
to study 
all-cause 
mortality 
for any drug 
or vaccine, 
but there’s 
no indica-
tion that 
they’ve done 
this for the 
COVID-19 
vaccines, 
Malone says.

Society of Actuaries analysis of 2.3 million life insurance claims shows major excess mortalities across all prime-age groups
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Medical Services for the Whole Family
General Medicine • Prenatal Care
Well Baby Care & Immunizations

Employment Physical • Sports Physical
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707-635-1600

Community Medical Center

HOURS 8 AM TO 6 PM
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(707) 689-6532
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California Water Service

Call us for FREE
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MATHER AIRPORT
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U.S. Air Force

Established 1947

A MULTI-NATIONAL SALUTE TO THE UNITED STATES AIR FORCE

BUY DISCOUNT TICKETS NOW!
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SUBSCRIBE NOW!
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MAIL YOUR PAYMENT TO GET STARTED IMMEDIATELY:

ONLY

PER YEAR

$39*
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P.O. Box 1106, Dixon, CA 95620
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*Subscription rate valid only within Solano County
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CCA Special Release

SACRAMENTO, CA (MPG) 
- The California Capital 
Airshow (CCA), presented 
by Sacramento County 
in partnership with the 
City of Rancho Cordova, 
are ready to launch 
another amazing show 
for 2022.

The popular aviation 
festival returns to the skies 
September 30th through 
October 2nd at Mather 
Airport in Sacramento, 
featuring a multi-national 
salute commemorating the 
75th Anniversary of the 
United States Air Force. 
Attendees will experience 
the world’s most talented 
pilots and capable air-
craft both in the air and 
on the ground, including 
the long-awaited return of 
the F-22 Raptor, the Royal 
Canadian Air Force CF-18 
Hornet, an extensive list 
of exhilarating military 
jet performances, historic 
warbirds, and activi-
ties that will inspire the 
next generation.  

CCA has planned two 
unique options to enjoy 
the 16th annual show; 
Saturday, October 1st, 
and Sunday, October 2nd 
will feature an Airshow 
and massive festival 
with aircraft displays, 
attractions, music, food, 
and interactive STEM 
(Science, Technology, 
Engineering, and Math) 
experiences along the 
airport ramp from 9:00 
am-5:00 pm each day. But 
that’s not all; buckle up 
for a wild and loud third 
day of Airshow excite-
ment on Friday afternoon, 
September 30th from 
4:00 pm-7:00 pm as the 
Afterburnin’ Drive-In 

Airshow & Tailgate Party 
makes a comeback for a 
second year.     

“Wow, what a show 
we have planned this 
year!” said Darcy Brewer, 
executive director of 
the California Capital 
Airshow. “We are thrilled 
to offer a unique fam-
i ly-fr iendly aviat ion 
festival along the ramp 
and the hottest flying per-
formances in the air.  This 

year’s event will be EPIC 
and will inspire attend-
ees of all ages throughout 
the weekend.”  

Tickets are on sale to 
the general public via the 
Airshow website. With 
limited capacities for 
2022, the Airshow expects 
a sell-out, and no tickets 
will be available onsite 
Airshow weekend. 

The following sponsors 
and community partners 

have generously contrib-
uted to delivering this 
year’s Airshow to the 
families of our region: 
Sacramento  County, 
City of Rancho Cordova, 
Lasher Dodge, Keurig Dr. 
Pepper Snapple Group, 
Lockheed Martin, Micron 
Technology, Modern-
Avia t ion ,  Marks te in 
B e v e r a g e ,  T h u n d e r 
Valley Casino Resort, 
Matheson, SMUD, Atlas 

Disposal, Elite Power, 
Fox 40, and iHeart Media. 
About California Capital 
Airshow Establ ished 
in 2004, the California 
Airshow Group 501(c)3 
plans and operates the 
exciting, family-friendly 
C a l i f o r n i a  C a p i t a l 
Airshow and festival that 
honors the Sacramento 
region’s rich aviation her-
itage and veterans, while 
using the power and 

magic of flight to inspire 
the next generation. 

CCA gives back to the 
community through schol-
arships, donations to local 
nonprofit organizations, 
and free educational youth 
programs throughout the 
year. For more informa-
tion about the Airshow, 
performers, and dis-
count tickets, please visit 
www.CaliforniaCapital 
Airshow.com. � H

Time for Me to Fly!

It’s gonna get loud! Get ready as our friends to the north, the Royal Canadian Air Force (RCAF), rip through the skies of Sacramento in the custom painted CF-18 
Hornet. Photo courtesy of Canadian Forces CF-18 Demo Team/California Capital Airshow


