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print rate card 2026

1/2 h - $874
7.8 x 5

*bleed: 8.8 x 6

1/2 v
$874

3 x 10
 

*bleed: 
4 x 11

1/3 h  - $699 

7.8 x 3

CREATE A CUSTOM PACKAGE... DESIGN YOUR PRICE:   
Multi-Marketing bundles include a mix of print, web and event participation at discounted prices 
and multiple customer touch points, maximizing your exposure with our audience and value for your 

money. Call us today to get started with your value-added bundle. All rates are per month. 

Prices effective January 1, 2026 through December 31, 2026. 
All rates are per month. 
All rates are net and subject to change. 
All rates are net-non-commissionable. 

All one-time ads pay an additional 15% of insertion rate.
Ad positioning is at the discretion of FPF.  
All new accounts must prepay the first 3 ads at the time of the 
insertion order. 

Measurements 
are width x height 
in inches.

Magazine trim size: 
8.5 x 10.75

5% premium 
charge for full 
bleeds

*Bleeds:
Maintain live print 
area with .5 inch 
bleed margins on 
all sides.

A 15% premium 
will be charged 
to secure any 
guaranteed 
position. 

Based on 
availability.

Save 15% by signing a 12 month or longer contract!

INSIDE FRONT 
COVER
$1773

7.8 x 10 ad size
*bleed: 8.8 x 11

INSIDE FULL AD
PAGE 3
$1605

7.8 x 10 ad size
*bleed: 8.8 x 11

INSIDE BACK 
COVER
$1739

7.8 x 10 ad size
*bleed: 8.8 x 11

OUTSIDE BACK 
COVER
$2079

8.5 x 10.75 trim 
7.8 x 10 ad size
*bleed: 8.8 x 11 

1/3 v
$709

2.2 x 
10

TABLE OF 
CONTENTS 

PAGE 5

INSIDE FULL AD
$1411

7.8 x 10 ad size
*bleed: 8.8 x 11

1/2 h - $889
7.8 x 5

*bleed: 8.8 x 6

PAGE 3

1/3 v
$709

2.2 x 
10

1/6 h 
$411

3.8 x 3.2

1/4 h - $559
 7.8 x 2.3

1/8 h - $155
3.8 x 2.3

1/4 v
$559

3.8 x 5 Sold Out!Sold Out!



Megan Walsh • megan@fredericksburgparent.NET • 240-475-8759 • www.FredericksburgParent.NET 3

Accepted file formats:
PDF, JPG, TIF, PSD, PNG
NO Word or Publisher   
files.

CONVERT
• Fonts to paths
• Spot colors to     
    CMYK

RESOLUTION
300 dpi (including 
graphics, photos or 
images used to build 
the ad) 
 
• No RICH BLACK/   
   BUILD 

• All black must be  
   100% black 

FULL BLEED ADS
Allow .75 inch extra on 
all exterior edges. (See 
measurements listed on 
previous page.) Bleeds 
are available on full, 
half, and select third and 
quarter page ads for a 
5% upcharge.

Full bleed ads are at the 
discretion of FPF.  If a 
client submitted print-
ready full bleed ad does 
not meet FPF’s published 
specifications, the ad 
will be run as a regular 
dimension ad. 

Ad positioning is at the 
discretion of FPF. A 15% 
premium will be charged 
to secure any position.

print specifications

Full Page........... $135
Half Page.......... $105
Third Page......... $105
Quarter Page.... $100
Sixth Page...........$90
Eighth Page.........$85

Ad Design Fees

One-time charge 
prepaid at time 
of insertion order.   
This includes 
design, creation 
and one revision 
of ad.   

Text & Graphic Changes.....................$50/hr

Rush Fee......................................................$50
Changes requested after the 15th of the month. 
Fee in addition to regular ad change fees.

Additional Design Fees

2026 editorial calendar

SPECIAL ISSUE LIVING IN FREDERICKSBURG 

FEBRUARY BE MY VALENTINE

MARCH ENROLL 4 CAMP &  
EGG HUNTS

APRIL FAMILY FAVORITE VOTING

MAY MOM & GRADS 

JUNE SUMMER PROJECTS & 
POOLS

JULY 12TH ANNUAL  
FAMILY FAVORITES

AUGUST GROWING FINANCES; 
GROWING FAMILIES

SEPTEMBER COFFEE, ICE CREAM & ART

OCTOBER BABY & BOOS

NOVEMBER “OORAH” - OUR MILITARY

DECEMBER PUBLIC AND PRIVATE 
SCHOOLS GUIDE 

Coordinate your
  

advertising with 
our 

editorial themes for 

maximum impact.

2-page spread.........................................$150

1-page spread.........................................$100
Design includes two revisions of spread. 

Advertorial Design Fees
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•	 EXPERIENCED – In its 26th year of publication, Fredericksburg Parent and Family 
provides advertisers with exceptional products and service.

•	 NATIONALLY RECOGNIZED – Fredericksburg Parent and Family has received 
awards recognizing the exemplary design and editorial of our print magazine for the 
years 2003, 2007, 2009, 2010, 2011, 2013, 2020 and 2021. The Chamber of Commerce 
recognized our founder as the “Entrepreneur of the Year.” FredericksburgParent.NET 
received national recognition for “General Excellence” in 2021.

•	 CVC VERIFIED – Fredericksburg Parent and Family Magazine is the only local 
niche publisher independently audited by the Circulation Verification Council.

•	 TARGETED MARKET – We know our audience. Many others are unsure of who 
they are, but we remain focused.

•	 LOCAL – This is where we live and work. Our perspective is local and our staff  
is always accessible. FredericksburgParent.NET received the FREDDY Award for 
“Best website in the ‘Burg.”

•	 EDITORIAL COMMITMENT – Fredericksburg Parent and Family is NOT a  
throw-away ad circular. We provide relevant, interesting, and important information 
to parents that studies show keeps them coming back month after month.

Entrepreneur  
of the Year

multi-media editorial profile

A typical FredParent and Family reader...*

Spends an average of 34 minutes reading one issue

97% use the advertising to make purchasing decisions

85% have read at least three of the last four issues

79% are the primary shoppers for their family 

78% do NOT subscribe to the local daily paper

70% have a college degree or some college

43% are employed outside the home full time 

25% are employed part time

71% share the magazine with a friend

Fredericksburg Parent and Family is the ONLY 
Independently Audited Monthly publication in 
the region.

We are the  
exclusive local  

parenting publication  
distributed through  

Quantico and  
Ft. Belvoir’s Welcome 
Aboard packages and 

briefs, in all area 
maternity wards, new 

mother packages and prenatal 
classes and more.

*results courtesy of  
our National Reader 

Profile Survey  
by ReadexResearch

 Fred P
arent ha

s a  

 distribu
tion netw

ork   

   throu
ghout NINE  

      cou
nties.  

Freddy Award 
recipient for 
the ‘Burg’s Best 
Website.

2021

2020
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featuring The Village at Towne Centre

Holiday Gift Guide

Arhaus Furniture
Join us at The Village for 
the Concert In Lights Show, 
and while you are there 
dine at our wide variety of 
restaurants:  
Malawi’s Pizza
Bravo! Cucina Italiana
Firebirds Wood Fired Grill
Park Lane Tavern
Splitsville
Cheeburger Cheeburger
Menchie`s Frozen Yogurt
Joe Muggs Café (inside BAM)

At ARHAUS, our design 
consultants will assist 
you in creating your 
own unique look to fit 
your lifestyle. At Arhaus, 
we’ve traveled the world 
to find these unique 
designs, brought to life 
with attention to qual-
ity and detail at the 
hands of our Artisans. 
Furnishing a better 
world. Arhaus, your 
home.

Sponsored Material

The perfect Holiday Gift!  
Good at over 150 stores

advertorial opportunities

ADVERTORIAL SECTION
• 	Four, six or eight page spread, branded at the bottom 

as SPECIAL SECTION provided by your company (exact 
phrasing can be worked out and logo can be included)

With FredParent magazine, you will reach 24,000 of 
the 36,000 families in our region with children under 
the age of 18. The magazine is distributed in over 
500 locations with a 93% pick-up rate, including an 
exclusive distribtution in all Quantico Welcome Aboard 
Packages, in all materntiy wards, new mother pack-
ages, prenatal packages and more.

• 	Editorial and advertising content to be provided by your 
business, giving the 	opportunity to provide valuable edi-
torial content, cementing your company as  

THE region’s industry expert.

• 	Mention in the advertorial section that the information can be  
downloaded at www.FredericksburgParent.NET

• 	FredericksburgParent.NET was voted “#1 Local Website”

• 	We enjoy an average of 10,000 visitors per month.

• 	FredParent will create an Uberflip digital is-
sue of the advertorial (like the digital issue 
of FredParent),making the section viewable 
on computers and mobile devices including 
iPhones and iPads.

•	 FredParent will add all content to your industry’s 
category of our popular “READ great articles” 
tab on our website. Each article will have its 
own page and branded with your logo and any 
photos you wish to use. A link to your website 
will appear at the top of each page.

•	 At least four Facebook and Twitter posts about  
the articles in the month they appear in the 
print magazine. Additional posts will be made 
throughout the year.

ADVERTORIAL INVESTMENT        

$4,056 for a four page section   
Each full page open rate is $1,352 for a 
total of $5,408 a savings of 25% on the 
print portion alone.

$6,489 for a six page section   
Each full page open rate is $1,352  for a 
total of $8,112 a savings of 20% on the 
print portion alone.

$8,652 for an eight page section   
Each full page open rate is $1,352 for a 
total of $10,816 a savings of 20% on the 
print portion alone.

Prices assume advertiser provides camera 
ready images and reviews the final proof 
within 24 hours of receiving it.
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CHILDRENSMUSEUMOFRICHMOND.ORG/FREDERICKSBURG

he benefits of technology aren’t 
hard to find in the daily life 
of a parent, whether they be 
derived from the convenience of 
immediate access to a global range 

of information or simply being in contact with the 
babysitter to answer a quick question.

But how does technology benefit children? And 
more specifically, how can play that’s technology-
focused be a productive part of helping children 
learn and grow?

These are the kinds of questions that are 
answered every day at the Children’s Museum 
Fredericksburg—and the answers are as unique 
and varied as the children who come here to play.

Through play, children are able to enhance both 
their physical and mental development in healthy 
and productive ways—ways that can even help 
them perform better in school. As they say at the 
Children’s Museum, when children play ahead, 
they get ahead.

As such, technology-based play can be a powerful 
part of promoting learning in early childhood and 
beyond, especially as children start to explore 
past their earliest forms of play and as technology 
becomes a more prevalent part of children’s lives. 

Education in the areas commonly abbreviated as 
STEAM (Science, Technology, Engineering, Art 
and Math) is of growing importance for early 
learners and, by extension, their families. At the 
Children’s Museum Fredericksburg, the entire 
family is encouraged to engage in the power of 
play, knowing that everyone can learn more—and 
learn better—when they play together. 

Several current Children’s Museum exhibits focus 
directly on technology and innovation, including 
Fantastic Future Me, a fun, interactive activity 
that’s designed to encourage and inspire children 
by allowing them to picture themselves taking on 
a positive, professional role in the future. Using 
a large touch screen and camera, children take 

a photo of their face and then drag and drop 
elements that represent different careers and 
grown-up roles onto their own picture, mixing and 
matching their own personal interests and future 
aspirations to create a one-of-a-kind “Future Me.” 
Once they’ve finalized their “Future Me,” it can 
then be sent via email, or shared on Facebook and 
on Twitter. When the child’s image arrives in the 
recipient’s inbox, it also includes extra information 
and tips on how to keep the child involved in the 
subjects and careers in which they’ve expressed 
an interest.

Meanwhile, in the Children’s Museum 
Fredericksburg Dentist’s Office (sponsored by 
Rappahannock Orthodontics), children can 
explore more than simply the proper way to 
use a toothbrush (although they can do that, 
too!). Using a 3-D printer, the museum’s exhibit 
team has created several oversize versions of 
demonstration teeth that children can interact with 
and manipulate. It’s just one example of how new 

technology (such as 3-D printing) can help maintain 
and improve exhibits at the Children’s Museum. 

An active construction zone called the 
Construction House (sponsored by Atlantic 
Builders)—with children safely swinging 
hammers, building brick walls and investigating 
electrical wiring—can be found at the Children’s 
Museum Fredericksburg as well. It’s an exhibit 
that can prompt children’s conversations about 
architecture, home technology and much more, 
while making comparisons to the places where 
they live. Finding similarities and differences helps 
children make sense of the world around them.

Of course, children may be too busy having fun to 
notice all that they are learning from technology! 
Visit the Children’s Museum Fredericksburg today 
to see more exciting ways that technology can 
encourage learning through play. 

TECH CAN TEACH:
How Children BenefIt from Technology-Based Play

Playing with technology in a safe, creative and encouraging environment, like the one found 
at the Children’s Museum Fredericksburg, can have lasting positive benefits for children.

SPONSORED CONTENT

t from Technology-Based Play
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findfindingingBALANCE

A special publication from the  Rappahannock Area Community Services Board

www.rappahannockareacsb.org

PREVENTION SERVICES 
Prevention Services 

Prevention Services at the Rappahannock Area Community Services Board provide a wide array of evidence-based curriculums and best practice initiatives to support healthy lifestyles for youth free of substances and to foster a community of wellness. We also provide general youth substance use prevention (to include alcohol, tobacco/vaping, marijuana/cannabis, OTC/prescriptions, and other drugs), suicide prevention presentations, and prevention of problem gambling and gaming.  

 Parent Check-Ins Education and Support on a Range of Topics Second Step Social/Emotional Education for Pre-K thru Elementary Healthy Alternatives for Little Ones Healthy Lifestyle Education for Pre-K Too Good For Drugs Substance Abuse Awareness and Peer ResistanceSkills for Pre-K thru Elementary Media Detective/Media Ready Substance Abuse and EnvironmentalAwareness for Fourth thru Eighth Grade Rappahannock Area Kids on the Block Educational Puppets Lock and Talk Virginia Means Safety and Harm Reduction Initiative toPrevent Suicide
 Counter Tools Youth Tobacco Use Prevention Initiative Prevention of Problem Gambling and Gaming Education/awareness

To request a training or presentation: prevention@rappahannockareacsb.org Adverse Childhood Experiences, Trauma-informed and Resiliency Trainings 

To register: https://rappahannockareacsb.org/trainings/ 

ACE Interface “Understanding Adverse Childhood Experiences (ACEs) and Building Self-Healing Communities” covers how adverse childhood experiences can affect brain development, the ACE Study, and how community resiliency can support those affected by trauma. Training sessions can vary from a 30-minute overview to a 4-hour comprehensive training. Trainings are free and can be brought to your organization. Community Resilience Initiative Course 1: Trauma Informed is a 6-hour course covering NEAR Science, Brain States, and ROLES Strategies for individuals seeking a trauma-informed certification. 
Community Resilience Initiative Course 2: Trauma Supportive is a 6-hour course that uses the science of resiliency to prevent and address trauma and build culturally and contextually resilient individuals and communities. (Course 1 is a pre-requisition for Course 2) 

Naloxone Training/Opioid Overdose Reversal 

To register: https://rappahannockareacsb.org/trainings/ 

The 60-minute training to community members, professionals, and anyone interested in learning how to recognize and respond to an opioid overdose with the administration of naloxone/Narcan. Available virtually or in person. An abbreviated 10 minute “rapid” option is also available for community events. 

RACSB also Dispenses Free Naloxone/Narcan (with support from VDH). Suicide Prevention Trainings

To register: https://rappahannockareacsb.org/trainings/ 

Mental Health First Aid (MHFA) is an 8-hour certification course that teaches participants the risk factors and warning signs of mental health problems, builds understanding of the importance of early intervention, and teaches individuals how to help someone who is in crisis or experiencing a mental health or substance use challenge. Now available virtually and in-person. 

Our certified instructors teach four versions of the program:  Adult (for any adult)
 Youth (for adults who interact with young people ages 12-25) Higher Education (for students 18 and older, faculty, and administrationwho work with college students) Public Safety (for law enforcement and others who work in public safetyroles)

To register: https://rappahannockareacsb.org/trainings/ 

LivingWorks Applied Suicide Intervention Skills Training (ASIST) is a 2-day interactive workshop in suicide first aid. Participants learn to recognize when someone may have thoughts of suicide and to work with the individual to create a plan that will support their immediate safety.  
safeTALK is a 3-hour presentation that encourages participants to learn how to prevent suicide by recognizing signs, engaging someone, and connecting them to community resources for additional support. Available upon request. w w w . r a p p a h a n n o c k a r e a c s b . o r g / t r a i n i n g s

How parents and children can 
build healthy habits for coping 
with the ups and downs of life.

Our cover features Ollie, a possum rescued by wildlife rehabilitator Karen Brace, in 
front of Possumbilities, her wildlife art shop at 211 William Street, Fredericksburg, 
Va. The cover shoot model, Agatha, is posed not holding Ollie in her lap because it’s 
important not to present Ollie or any other possums as pets.  Karen Brace shares 10 
ways to protect wildlife.  

Do not encourage wildlife to view your home as a food source by leaving garbage or pet food outside or leaving shed or garage doors open. Never encourage wildlife to eat from your hand. This causes them to lose their fear of humans. 

Do not “kidnap” baby animals. If you see a young animal by itself, it is most likely not orphaned, but rather the mother is nearby looking for food. If you aren’t sure if it should be rescued, leave the animal where it is and call a rehabber. 

Obey speed limits and keep an eye out for animals crossing the road or on the side of the road. Many animals, such as vultures and opossums are hit by cars while snacking on roadkIll.  

Dispose of your garbage properly and pick up garbage you see outside. Don’t throw garbage - even food - out of car windows. Although foods like apple cores do biodegrade, they attract mice and other critters to the side of the road. Many a hawk or owl have been hit by cars as they dive for the mouse that is eating at the road-side buffet.   
Use non-toxic alternatives to pesticides, rodenticides, and herbicides. Toxic chemicals affect the whole food chain - insects, mammals, songbirds, and birds of prey. The aphids that eat the roses that have been treated with pesticides become deadly to the hummingbirds that eat them in the spring. The mouse that is poisoned with rodenticide makes a toxic meal for the owl that catches it before it dies.      

Place bird feeders a safe distance from windows and neighborhood cats. Disinfect seed feeders at least once a month and hummingbird feeders every few days (especially when it is hot). Dispose of moldy or contaminated seed. Keep the ground under feeders clean of debris. 
Animal-proof your home before animals move in. Close off openings to attics; seal holes around the basement, screen vents, and gutters; and install chimney caps. Keep branches pruned on any tree near the sides or roof of your home. Check at least once a year for any area needing repairs such as your attic, chim-ney, exhaust vents, eaves, and overhangs which animals could enter. Check for nests before cutting down trees or cleaning your chimney in the spring or sum-mer. If an animal does enter your house, do not trap it, especially during baby season. Call a humane wildlife removal service or a rehabber for advice. 

Keep domestic pets inside or on a leash when outside. It only takes a second for a cat or dog to injure wildlife. An altercation with a wild animal can also injure your pet or, in some cases, may mean that your pet will have to be quarantined. 
Before mowing in the spring and summer, check for grassy mounds or dis-turbed areas which are the signs of a rabbit nest. 

Enjoy nature responsibly. Plastic bags and other human garbage are often fatal to wildlife. If you brought it into nature, please take it back out with you.

Thankful for Animals? 
10 Ways to Protect Wildlife 

WRITTEN BY KAREN BRACE

1.

2.

3.

4.

5.

6.

7.

8.

9.

10.

OLLIE
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HERE’S HOW IT WORKS:

•	 High-quality short video 
installment of FredParent 
TV, which will run on our 
Facebook and YouTube 
channels 

• 	 Pre-recorded video is ed-
ited with text and music 

•	 Text and footage pub-
lished at optimized times 
for peak performance

•	 Video component brings 
your story to life

• 	 Speak directly to our 
11,000+ Facebook follow-
ers, predominantly local 
moms!

ASK THE EXPERT

digital social media marketing

TOP TEN

•	Company featured Top Ten Graphic 

•	List provided by your company to  
reinforce your message 

•	Premiers on FredParent’s FB page

Appears throughout the week on the FPM:
•	 FB page
•	 Twitter feed
•	 Pinterest board
•	 Top Ten page on the  

FredParent website

Sponsored Top 10 List:

$249

1 MONTH 
Multi-Media 
Package 
•	Centerfold 2-page 

spread in print maga-
zine featuring your 
company 

•	Ask The Expert session

• Digital featured story

• High-quality short video

• 	Interview conversation 
remains on FPM web-
site for the entire month 

•	Additional social  
media pushes

Exclusive Multi-Media Package 
is first-come, first-served.

$2299

Exclusive

“As a pediatrician with an inter-
est in nutrition and prevention of 
illness I found “Ask the Expert” 
to be a great way for me to let 
parents in our area know about 
my work. I have many social 
media followers who also follow 
Fredericksburg Parent,  and I 
found those parents enjoyed 
being able to ask direct ques-
tions about their children’s 
eating habits.  
 
There were a lot of great 
questions, and in the process I 
also was able to pick up a few 
patients who were interested 
in my style of practice. I would 
recommend “Ask the Expert” 
to any business who wants to 
showcase their expertise to 
area parents and grow their 
business.” 

- Nimali Fernando, MD, MPH

as
k t

he expert

ENHANCE YOUR ASK THE EXPERT EXPERIENCE 
WHEN YOU ADD A:

Website Video Pop-In Introduction 
Our FP families love video and this option gives them an 
opportunity to be face to face with you from their own 
devices, ultimately building trust and credibility. 
300 x 600 px • $899/mo.   25% off: $674

Follow Up Exclusive Email Blast during the month 
that your feature runs to reach even more families.
$729/mo.  20% off: $583 
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Sponsored MaterialJoin us for the live conversation onAsk the Expert
Q: What three facts about eye care do 

you wish people knew?
 

1. A comprehensive eye exam is only 
performed by an eye care professional. 
Screenings at the pediatrician’s or at the 
school nurse’s office only test if a person can 
see a distance chart. Screenings do not tell you 
if a person needs glasses for reading up close, 
how the eyes team together or eye health. 

2. Just because a person can see well does 
not necessarily mean the eye is healthy. Many 
eye diseases in their early stages, such as 
glaucoma, macular degeneration, retinal tears 
and bleeding in the back of the eye, do not 
have symptoms of pain or decreased vision. 
A comprehensive eye exam with a retinal 
health check is crucial. Comprehensive eye 
exams can aid in the detection of other medi-
cal issues hence why the eye is the window to 
the soul. 

3. Approximately 75% of learning-related 
issues are secondary to some type of vision 
or visual processing problem. Most of these 
issues can be remediated so long as they are 
identified at the proper age and treated.

Q: How often should children and 
adults have their eyes checked? 

The American Optometric Association recom-
mends all patients have their first eye exam 
between the ages of 6 months and 1 year old, 
and then at 3, 5, and yearly after. My office par-
ticipates in a program called InfantSEE. An infant 
between ages 6 months and 1 year old can obtain 
a comprehensive ocular and visual examination 
free of charge. 

Q: Does staring at a screen really 
affect your eyes? If so, how? 

Digital eye strain can occur from prolonged use 
of computers, tablets and cell phones. Blink rates 
decrease, and incomplete blinks increase while 
on digital devices which causes an increase in 
dryness and discomfort. Also, because there is 
not a change in focus from distance to near, the 
muscles and lens within the eyes do not flex as 
much and can cause focusing issues, blurriness 
and headaches. Finally, the lens within the eye 
blocks the majority of UV rays and some short-
wavelength harmful blue light. Harmful blue 
light is emitted from these digital devices which 
increases the damage to the retina and increase 
macular degeneration.  

I always suggest the 20/20/20 rule. Every 20 min-
utes of digital device use focus on an object at least 
20 feet away for at least 20 seconds.

Q: Can reading difficulties be tied to an issue with your eyes? 
Approximately 80 percent of learning is through the visual 

system. Problems with reading comprehension, fluency, attention, hand-
writing, math, spelling and test taking can be caused by issues with the 
eyes or how the brain processes the visual information. If the eyes are 
not teaming together, a student can see double vision when reading, or 
skip letters, words, numbers or punctuation. If the eyes tire too quickly 
or cannot see clearly, the eyes cannot attend to what is on the page and 
the person can have trouble transcribing from the board to their com-
puter or paper causing his or her attention span decreases. Issues with 
tracking can lead to issues with handwriting, reading fluency and math. 
Problems with visual processing can cause deficiencies in visual memory, 
decoding, and visualization as a whole. 

Many patients diagnosed with ADD/ADHD are misdiagnosed and actually 
have a visual processing issue. My practice offers testing for learning-related 
visual issues and offer vision therapy, both at home and in-office. Vision 
therapy is the most effective when the child is younger.  

Q: Why does pollen make my eyes itch? 
Pollen can enter into the nose and the eyes and trigger an 

allergic response. The fine particles cause histamine release which 
activates inflammatory cells called mast cells. An increase in these cells 
irritate the clear tissue covering the white part of the eye—the con-
junctiva—causing swelling, redness, tearing and itching. In contact lens 
wearers, it can lead to Giant Papillary Conjunctivitis, which decrease 
lens wear time and tolerance. Other reasons the eyes can itch include 
dryness, fatigue from focusing issues, digital eye strain and over expo-
sure to harmful blue light.   

Do you have questions for Dr. Tsai, O.D., F.V.A.O.?  You will definitely 
want to jump in on our Facebook Live chat, “Ask The Expert”, this month!  
Details will be announced on our social media, so be sure  to follow us on 
Facebook, Twitter and Instagram for information and updates. 

Facebook: @fredericksburgparent 

Twitter: @FredParent 

Instagram: @fredparentmagazine       

INTERVIEWED BY BRENDA SAPANGHILA

Q: What makes Premier Eyecare stand out? 
Premier Eyecare has been serving the Rappahannock region for over 70 years. 

We are a full scope practice with five doctors and 20 staff members offering primary eye 
care, ocular disease management and treatment, specialty contact lenses and vision ther-
apy. We have state-of-the-art technology including equipment that can help detect poten-
tial macular degeneration up to three years earlier. Our vision therapy clinic treats patients 
of all types and ages. We offer therapy for patients who have decreased vision, lazy eye, 
learning-related visual issues, traumatic brain injuries such as strokes and concussions, and 
sensory processing disorders as ADD/ADHD, Down Syndrome and autism. 

Q: What is pink eye, and how 
can I keep my kids from  

getting it? 
Pink eye is also known as conjunctivitis.  
The most common causes of conjuncti-
vitis are from bacterial or viral infections 
and allergies. Contrary to the belief, not all 
conjunctivitis needs antibiotics. At our prac-
tice, we offer testing to determine what the 
causative factor may be, as well as deter-
mine the appropriate treatment. The best 
ways for anyone, especially children, to 
prevent contracting it is to wash their 
hands after touching dirty objects, keep 
their hands away from their eyes, and 
clean debris and sweat from their face 
and eyes every night and day.   

Q: Am I crazy or can pregnancy affect your sight? 
During pregnancy hormone levels change and estrogen and 

progesterone levels increase. Estrogen receptors are in the cornea, 
the Meibomian glands of the eyelid, and the retina. Estrogen causes 
the corneas to thicken and elongate the overall length of the eye 
which causes a nearsighted shift. Usually, this is temporary but for 
some women it can be permanent. Gestational diabetes and high 
blood pressure can also affect the vision, as well as the health of the 
eye. Hormonal changes can also cause an increase pressure in the 
cerebral spinal fluid leading to symptoms like headaches, vision prob-
lems, nausea, and dizziness causing a condition caused pseudotumor 
cerebri. A retinal check is crucial for those who are diagnosed with 
any of those conditions. 

Harmful blue light is emitted from 
digital devices which increases the 
damage to the retina and macular 
degeneration. 

“ “Approximately  of 
learning-related issues 
are secondary to some 
type of vision or visual 
processing problem.

This month, we’re excited to have Dr. Angela Tsai, O.D., F.V.A.O., 
from Premier Eyecare as our expert! We covered tons of eye care 
during our conversation. She broke down misinformation on conjuncti-
vitis, a best practices timeline for getting your family’s vision checked, 
shared her three eye care facts she wishes everyone knew and more!

75%
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digital social media marketing

MONTHLY EVENT LIST BANNER ADS
Three ads per advertiser  

TOP BANNER 728 x 90 px
and

MIDDLE BANNER 728 x 90 px 
and  

ANCHOR 729 x 230 px.
$299 per list.  
Minimum nine lists per year.

 

Anchor Ad  
600 x 230 px 

Middle Banner Ad  
600 x 90 px 

FACEBOOK POSTS
Let FredParent broadcast your 
message to our vibrant and 
engaged Facebook community. 
One (1) post per month (max of 3 
businesses per month)  

$139

INSTAGRAM + FACEBOOK
SIMULTANEOUS STORY
Static graphic or a mp3 formatted 
graphic. 

$199

MOBILE  
STICKY AD
More than 1/2 of our 
digital users are using  
their phones. 300x50px 
sticky banner.
$899

Sold Out!Sold Out!

SOCIAL MEDIA POSTS
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.NET rate card
web ad pricing

based on availability

TOWER
300 x 350 px
$499/mo., ROS

LEADERBOARD
728 x 90px
$799/mo., ROS
(with video add $99)

UPPER BANNER
728 x 90px
$699/mo., ROS 
(with video add $99)

IN CONTENT 
ADVERTISEMENT
600 x 150 px
$249/mo.

VIDEO POP-IN 
Our FP families love video 
and this option gives them 
an opportunity to be face to 
face with you from their own 
devices, ultimately building 
trust and credibility. 
300 x 600 px
$899/mo.

POST-IT NOTE AD 
For not-to-be-missed  
announcements and events. 
300 x 350 px
$699
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.NET rate card
on-line calendar & directory pricing

based on availability

Every month, more than 3,000  
FredParent viewers click on event 
details from our popular on-line 
calendar.  

Sponsor the on-line calendar 
with a 600 x 150 px ad for  
$175 per month.

ON-LINE CALENDAR 
SPONSORSHIP

PREMIUM GUIDE LISTINGS
Don’t miss the opportunity to be at the top of the 
list in the region’s most comprehensive parenting 
directories. Premium Directories include company 
name, LOGO, city at the TOP of the category listing 
page. PLUS, a click takes interested customers to 
your dedicated page on the FredParent website, 
including photos, videos, maps, phone number,  
link to business website and more. 
 
Premium Guide Listings are $199 per year.

premium guide pricing
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.NET eletters

Deliver your message to over 
8500 families in an  
EXCLUSIVE E-BLAST!
Best for a one-time event. $729

• limited to one per week
• camera ready art must be 50kb or smaller

2 days a week: Wednesday & Saturday
Delivering Information. Driving Results

•	 Deliver your message to dedicated, loyal subscribers twice a week. 
 

•	 Busy parents rely on FredParent’s dedicated “Cool Things to Do”  
	 eletter for the best family events in Fredericksburg and surrounding areas.

POSITIONS 
per week prices.

6x 3x 1x  

Leaderboard (600 x 150 px) $99 $109 $119

Middle Banner (600 x 150 px) $79 $89 $99

Anchor Banner (600 x 230 px) $89 $99 $109

All rates are net and subject to change.
Rates listed are per week prices. Based on availability.

Monthly  
EDUCATION 
eletter   
(5 Banners 
Available) 

 

Top Banner:............ $199
Banner 2:................ $160
Banner 3:................ $135
Banner 4:................ $110
Anchor Banner:...... $100

Monthly  
PRENATAL 
and 
INFANT 
eletter 
(5 Banners 
Available) 

Top Banner:...........$199
Banner 2:...............$160
Banner 3:...............$135
Banner 4:...............$110
Anchor Banner:.....$100

COOL THINGS TO DO  
Family Calendar Digital Advertising
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GENERAL INFORMATION:
The publisher reserves the right to reject 
or cancel any advertisement. All advertise-
ments must be identified by trademark, sig-
nature, logotype, etc. and must be designed 
to be distinctive from Fredericksburg Parent’s 
editorial matter.

The publisher will assume no responsibility 
for (and the advertiser and its agent will in-
demnify the publisher agent) loss, expense 
or liability resulting from statements or infer-
ences stated in a published advertisement.  

Publisher’s liability is limited to the direct 
cost of the advertisement and not for any 
indirect or consequential damages including 
loss of business or profit. No conditions other 
than those set forth on this agreement shall 
be binding on the publisher unless specifi-
cally agreed to in writing.

CONTRACT REGULATIONS:
No advertising will be accepted in Freder-
icksburg Parent without an insertion order, 
contract or some other agreement in writing. 

The advertiser assumes liability for the con-
tent of all advertising copy and agrees to 
protect the publisher from loss or expense 
on claims or suits based on the subject mat-
ter of such advertisements. Fredericksburg 
Parent reserves the right to edit, reject or 
comment on all editorial and/or advertising 
material submitted.

AD FORMATS AND CONDITIONS:
A print-ready ad is one that is in its final form 
and no changes in either copy or art need 
to be made.

Ads designed by the client must be submit-
ted no later than the 10th of the month in a 
standard digital format (TIF, JPEG, or PDF) 
at a minimum resolution of 300 dpi. If any 
changes need to be made, or if the ad ar-
rives in any other electronic format, there will 
be a $25 per hour reformat fee.

Ad positioning is at the discretion of FPF.   
A 15% premium will be charged to secure 
any guaranteed position.
 
Ads created in Microsoft Word or Publisher 
will not be accepted.

Materials for ads designed by Fredericks-
burg Parent must be submitted by the 1st  
of the month. One proof will be submitted 
to the customer for approval before being 
printed. Customer must reply within 24 hours 
from receiving proof to approve or request 
any changes; otherwise FPF will assume ap-
proval is given. Additional proofs will incur 
additional charges.  Ad design fees will be 
charged even if ads are unused or disliked 
by the advertiser.  
  
DISCOUNTS/PAYMENT TERMS:
A 5% prepay discount is allowed on the full 
amount of multiple ad insertion contracts 
only (6-month minimum).  Pre-payment must 
be received before the first ad runs.  Media 
Commissions and PPA discounts are not ap-
plicable when the prepay discount is taken.  

Frequency discounts are granted only on 
advertising invoices paid within 30 days of 
publication, otherwise charges revert to the 
1X open rate (15% premium).

All contracts cancelled prior to completion 
will be short-rated, that is, charged at the 
open rate rather than the discounted rate.  
Any special deals, trades or discounts will 
be rescinded if contract is short-rated and 
the client will be charged the full price.

Billing is 2 weeks prior to the time of publica-
tion; net 10 days. New accounts must estab-
lish credit by providing payment in advance 
of their first 3 ads.

FPF accepts checks, MC and VISA. If a check 
is returned for non-payment, advertiser must 
pay the balance of the contract by credit 
card plus a $30 charge. 

Accounts over 60 days delinquent will 
be pulled from the magazine. This does 
NOT cancel the contract. Advertiser  must  
complete  the  contract  or  pay  the  
short rate. 

Advertiser must provide a credit card 
number even if advertiser prefers to be in-
voiced. Any invoice over 30 days past due 
will be billed to the credit card on file.   
Interest will be charged on accounts over 30 
days past due at a rate of 30% per annum.

If the credit card payment is declined, full 
payment via cashier’s check is due within 5 
business days or the account will be referred 
to collections.

If account goes to collections, advertiser is 
responsible for collection costs.   

NO refunds will be given on prepaid ads.    

DEADLINES:
Display advertisement deadlines are the 1st 
of the month preceding the publication.  Ads 
received after the 5th of the month will not 
be proofed. Ads needing design changes 
after the 15th of the month will be charged 
with a $50 rush fee. Ads received after the 
10th of the month will NOT be billed in ad-
vance for the 5% cash discount.  

No cancellations of advertising are accepted 
after issue space reservations closing dates; 
generally the 5th of each month.

Cancellation on contract ads must be made 
in writing 30 days prior to publication.      
                          
Advertisers will be short-rated if within a 
contract period they do not use the amount 
of space upon which contracts have been 
based.  

A contract period is from the date of the first 
insertion. When new ad copy is not received 
by the 5th of the month, right is reserved to 
repeat the advertiser’s last previous adver-
tisement or to run a “house ad” at the adver-
tiser’s expense.  

Reparations for advertising errors will be 
limited to printed corrections on the “Editor’s 
Note” page. The value and extent of any 
“make good” ad is at the sole discretion of 
FPF and its agents.

Placement of an ad constitutes acceptance 
of the terms of this agreement.

terms and conditions


