
Our Town Publishing Changes 
Hands, Celebrates Relocation
Tri-County Regional Chamber Facilitates 
Milford Ribbon-Cutting Event
By Judith Dorato O’Gara On Friday, January 23rd, 

Jen and Marty Schofield, new 

owners of  Our Town Publish-
ing, celebrated a grand opening 
and ribbon-cutting ceremony at 
their new location at 9 Industrial 
Road, Ste. 107, Milford, Mass. 
The full-service printing com-
pany provides a range of  market-
ing services for all clients, from 
consumer to business, as well 
as publishes community news-
papers reaching 28 Massachu-
setts towns. The reception drew 
many local professionals, along 
with Rep. Brian W. Murray of  
the 10th Worcester District and 
Laura O’Callaghan, President & 
CEO of  the Tri-County Regional 
Chamber of  Commerce, who 
was “thrilled” to help facilitate 
the ribbon-cutting event.

Our Town President & CEO 
Jen Schofield expressed her grati-
tude to all who attended for their 
support.
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Joleen Rose, Realtor®

LMC, CBR, MAR, GBAR, NAR, SRES

Beyond Excellence - Leaders Circle
Multi-Million Dollar Producer

Your Local Expert Realtor for 25 Years!
joleenjrose@gmail.com | JoleenRoseHomes.com

* EXPERIENCE * TRUST YOU DESERVE * EXCEPTIONAL RESULTS *

Call Joleen Rose first 
(508) 951-5909

ERA Key Realty Services
Turn Your Dreams Into Reality

WWW.TEAMRICE. INFO
Feeling Lucky? 

This could be the home you’ve been waiting for!

56 Fisher Street, Medway 
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Front row at ribbon-cutting, from left, Laura O’Callaghan, President & 
CEO of Tri-County Regional Chamber, Our Town Publishing new owners 
Jen and Marty Schofield, and Mass. Rep. Brian W. Murray of the 10th 
Worcester District.

Zachary DiGregorio of Medway and his luge partner Sean Hollander 
(obscured) of Lake Placid, NY, placed 8th in the Luge Men’s Doubles 
at the 2026 Winter Olympics with a combined time of 1:45.467. Photo 
source: @zdigregorio/Instagram. See full story on page 6
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Garage Doors  •  Openers
Service  •  Installation

745 S. Main St., Bellingham
508-883-4522  •  MyGarageDoor.comFamily-Owned since 1994

GARAGE DOOR EXPERTS

Upgrade to a new garage opener  
with a lifetime warranty.

Contact us for a quote. 

Your trusted local professional service & installer.

116 Main Street, Medway116 Main Street, Medway
(508) 533-6655(508) 533-6655
32 Hasting Street, Rte 16. Mendon32 Hasting Street, Rte 16. Mendon
(508) 381-0249(508) 381-0249

43 Main Street, Hopkinton43 Main Street, Hopkinton
(508) 625-8100(508) 625-8100

325 N. Main Street, Natick325 N. Main Street, Natick
(508) 647-0500(508) 647-0500

296 Washington Street, Westwood296 Washington Street, Westwood
(508) 533-6655(508) 533-6655

907 Main Street, Walpole907 Main Street, Walpole
(508) 533-6655(508) 533-6655

MuffinhousecafeMuffinhousecafe

Open DailyOpen Daily
Bakery with Fresh Muffins/PastriesBakery with Fresh Muffins/Pastries

Breakfast and Lunch SandwichesBreakfast and Lunch Sandwiches
Best Blueberry Muffins Since Jordan MarshBest Blueberry Muffins Since Jordan Marsh

Receive 10% off any cake 
with this coupon

All our cakes are made from scratch on the premises
Expires 3-31-2026

FREE SMALL COFFEE
with a purchase of a muffin with this coupon

Expires 3-31-2026MM MM

M
UFFIN HOUSE

CAFE

Don’t stand in line! 

ONLINE ORDERING  ONLINE ORDERING  
AVAILABLE!AVAILABLE!

muffinhousecafe.com

NOW OFFERING NOW OFFERING 
DOORDASH, UBER EATS AND GRUB HUBDOORDASH, UBER EATS AND GRUB HUB

Irish bread now available 
through St. Patrick’s Day

CHARRON

Tree Service
BELLINGHAM, MA

508-883-8823
FREE ESTIMATES • FULLY INSURED

RESIDENTIAL & COMMERCIAL 
• Tree Removal
• Pruning/Trimming 
• Storm Damage 
• Land Clearing 
• Stump Grinding
• Seasoned Firewood

KEVIN LEMIRE, OWNER
All employees are covered under Workers’ Comp Ins.

Quality Timely Service!

CharronTreeService.com

“As both the owner and pub-
lisher of  16 area newspapers and 
a full-service print shop, Marty 
and I are incredibly proud of  
the work we do—and even more 
proud of  the relationships that 
have built this business brick by 
brick,” Schofield added, “This 
event is more than just showcas-
ing our print shop, newspapers, 
products and services; it’s about 
building lasting connections. 
Printing has always been a col-
laborative craft, and today is a 
perfect opportunity to share ideas 
and build new partnerships in a 
community we are so fortunate to 
be part of.”

“It was wonderful to see such 

a strong turnout from the news-
paper’s clients and supporters,” 
said O’Callaghan. “The energy 
in the room and the enthusiasm 
for networking really spoke to the 
respect and support Jennifer and 
Marty have already earned as 
the new owners. And of  course, 
nothing makes it official quite like 
oversized red scissors and a bright 
red ribbon!”

“I’m pleased to have Our 
Town Publishing in Milford and 
very impressed with the number 
of  local community newspapers 
(it) publishes,” said Rep. Mur-
ray, who recognized Our Town 
Publishing with an official cita-
tion from the Commonwealth of  
Massachusetts at the celebration. 
Murray continued, “Today, it is 
so difficult to try to get current 
local information, and the papers 

that Our Town puts together 
does just a great job of  getting 
that information out to residents 
in the community. I was also very 
pleased to learn of  the extent of  
full-service printing services Our 
Town offers to businesses and 
residents in the community. It’s 
very important for folks who have 
printing needs to know they’ll be 
done locally, professionally and 
cost-effectively.”

Rep. Murray also gave a nod 
to the Tri-County Chamber for 
helping to bring exposure and at-
tention to local businesses such as 
Our Town Publishing.

Tri-County Regional Cham-
ber’s O’Callaghan extended her 
well wishes “to former owner Ni-
cole and her husband, Charles, 
on their retirement - hopefully 
they are enjoying their free time 

somewhere sunny and warm.”
The Tashjians said they could 

not be happier to entrust the 
company they built to Jennifer 
and Marty. 

“With Jennifer’s 26 years in 
the industry and Marty’s tech-
nical experience, we know our 
employees, and the continuation 
of  what has been established, 
will have a long life for the years 
ahead,” said Nicole Tashjian.

For more information on Our 
Town Publishing’s full-service 
printing, publishing and graphic 
design services, visit www.our-
townpublishing.com. 

To learn more about Local 
Town Pages' community newspa-
pers, visit www.localtownpages.
com.

For more information on the 
Tri-County Regional Chamber, 
visit tricountychamberma.org.

Our Town Publishing’s celebration afforded local professionals an 
opportunity to make connections with area businesses. 
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508-376-0800 
Milliston Common, Millis

Open: Tue-Wed-Thur 9-6, Fri 9-5, Sat 9-2

We accept eyeglass prescriptions from any Doctor's office 
and can duplicate your current prescription.

Vacation Checklist!

Stop in and try on the latest in fashionable and functionable 
sunglasses! Prescription and non-prescription available.

Costa, Zeal, Kate Spade, Vera Bradley and many more ...

✔✔ Sun Sun
  ✔  ✔ Sand  Sand 
    ✔    ✔ Sunglasses!!  Sunglasses!! 

When busy homes are filled with pets and kids, it’s  worth having a fast, 
thorough team take care of everything. Whether you only want a few rooms 
cleaned or the entire home, The Maids has different options to fit your budget. 

Spring Clean
             Easy

Call The Maids® to book your
Ultimate Healthy Home Service for Spring!

508-533-5350   |  TheMaidsMedway.com
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Spring Clean or Anything In Between!
Additional Discount 

your 4th clean when you sign up 
for recurring service! 

50% OFF
First Time Clean Discount

your first clean

$65 OFF  + 

some restrictions apply - new customers only cannot be combined with other offers.

 FLEXIBLE SCHEDULING No contract required

 CONSISTENT 100% satisfaction guarantee

 TRUSTED Bonded & insured teams

508-533-5350
TheMaidsMedway.com

Locally owned & operated

95 Eddy Road, Suite 101 
Manchester, NH 03102
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Corporate Dinners • Rehearsal Dinners •  
Bridal & Baby Showers • Graduations • and more

PRIVATE DINING 
AT 3

Our contemporary, beautifully appointed 
private dining rooms provide the perfect 
backdrop for your event. 3 has the 
menu, and atmosphere, to suit the most 
discerning tastes.

461 W Central Street (Rt. 140), Franklin, MA 
3-restaurant.com

Up to 150 guests

For more information contact Jasmine at 
jm@3-restaurant.com or 508.528.6333

Our contemporary, beautifully appointed 
private dining rooms provide the perfect 
backdrop for your event. 3 has the menu, 

and atmosphere, to suit the most 
discerning tastes.

Up to 150 guests
Corporate Dinners 

Rehearsal Dinners

Bridal & Baby Showers

Graduations & more

For more information, contact Jasmine at 
jm@3-restaurant.com or 508.528.6333

461 W Central Street (Rt. 140), Franklin, MA
3-restaurant.com

Unified Medway Food Pantry 
project approved for 74 Main 
Street, one central pantry to 
open later this year

Later this year, the Medway 
Food Pantry will have a new, uni-
fied home following unanimous 
approval from the town’s Plan-
ning and Economic Develop-
ment Board. Organizers call it 
“a meaningful step forward for 
food access in Medway.” 

The project will bring to-
gether Medway’s two longstand-
ing food pantry operations, the 
Medway Food Pantry at Mahan 
Circle (part of  the Medway 
Housing Authority) and the 
Medway Village Food Pantry, 
into a single, centralized location 
at 74 Main Street in the space 
formerly occupied by the Me-
trowest Physicians Group in the 
Medway Shoppes.

“This property will allow us 
to bring them into one unified 
pantry for the town,” said Susan 
Dietrich, executive director of  
the Medway Village Food Pan-
try, at the Feb. 10 hearing. “It’s 
a project the two pantries have 
been working on together, and it 
will allow us to better serve our 
neighbors.”

Deitrich was joined at the 
hearing by Tom Anderson of  the 
Medway Food Pantry at Mahan 
Circle. 

They explained to the board 
that, currently, both pantries op-
erate in temporary and limited 

spaces. The Medway Village 
Food Pantry is located on the 
ground floor of  Medway Vil-
lage Church and is only open 
Saturday mornings, as the space 
serves as a nursery school during 
the week. 

Deitrich explained the pro-
cess to set up the Medway Vil-
lage Food Pantry. “Every Friday 
we have to go in, we have to set 
up the pantry. We receive a food 
delivery of  recovered foods, so 
fresh produce, lean proteins, 

Tom Anderson and Susan Dietrich, members of the Medway Food 
Pantry Community Solutions Working Group, standing in the future 
space of the Medway Food Pantry at 74 Main Street. Courtesy photo 
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508.951.6290 • CosteCuttingLandscaping.com508.951.6290 • CosteCuttingLandscaping.com
Serving Millis & Surrounding TownsServing Millis & Surrounding Towns

Coste Cutting & CareCoste Cutting & Care
Complete Lawn Care &  Landscape ServiceComplete Lawn Care &  Landscape Service

Weekly Lawn Cutting • Spring & Fall CleanupsWeekly Lawn Cutting • Spring & Fall Cleanups
Fertilizer Programs • Lawn SeedingFertilizer Programs • Lawn Seeding

Mulch • Pruning • PlantingMulch • Pruning • Planting
Slice Seeding • Retaining WallsSlice Seeding • Retaining Walls

Goldfish Ponds a SpecialtyGoldfish Ponds a Specialty

Located in Located in 
MedwayMedway

CURIOSITY COINS
Buying Coins, Gold , Silver, Jewelry. Buying Coins, Gold , Silver, Jewelry. 
Make an Appointment!Make an Appointment!
Call: 508-958-9795Call: 508-958-9795
Info@curiositycoins.comInfo@curiositycoins.com

bread and bakery items, milk – 
we receive all of  that on Friday 

afternoon. We have to sort it, get 
it ready to go, and store it; and 
then come back Saturday morn-

ing by 7 a.m., get it all ready, put 
it in the coolers, open the doors, 
serve from 8-10 [a.m.]. Then, we 
have to break it all down and put 
it away and it’s a nursery school.” 

Deitrich said that, in 2025, 
volunteers contributed more 
than 9,500 hours supporting 
pantry operations, and 20% of  
those hours were for set-up and 
break-down. 

Anderson said The Mahan 
Circle pantry operates out of  the 
basement of  the building, and 
they have an outdoor, drive-up 
distribution, all year-round. 

“People place their orders 
with us, we go in, gather the food, 
bring it back up in shopping carts 
through an elevator, out the front 
door. Logistically, it takes a long 
time to service one car…It’s not 
the most convenient, but it gets 
the job done,” said Anderson.

Together, the two pantries 
serve approximately 200 house-
holds each week, with demand 
steadily rising over the past five 
years. 

The new facility will continue 
the current “choice” or retail-
style model, allowing clients to 
select their own groceries rather 
than receiving pre-packed bags. 
Organizers say this approach 
preserves dignity, reduces food 
waste, and allows families to 
choose food that best meets their 

needs.
The new pantry will operate 

on an appointment-based system 
designed to reduce wait times 
and improve efficiency, while also 
expanding service hours, includ-
ing potential evening availability. 
The central Main Street location 
is expected to improve accessibil-
ity, particularly for residents who 
currently face barriers due to 
transportation or limited pantry 
hours.

After the meeting, Michelle 
Reed, a volunteer and member 
of  the Medway Village Food 
Pantry Board, said, “This project 
represents more than just a new 
location. It reflects the unification 
of  two food pantry operations 
that have served the Medway 
community for decades. The 
Medway Food Pantry at Mahan 
Circle has been serving residents 
since 1992, and the Medway 
Village Food Pantry since 2004. 

Both organizations have grown 
significantly over the years in re-
sponse to increasing community 
need.”

Construction is expected to 
begin in late March or early 
April, with completion and re-
location anticipated by the end 
of  summer 2026, pending per-
mits and inspections. Both exist-
ing pantry locations will remain 
open and continue serving clients 
throughout the process.

The area outlined in blue will be renovated into a ‘retail store’ space for clients to shop. Image source: 
Medfield Village Food Pantry

Both Medway 
food pantries 
will remain 
open and 

continue normal 
operations 
during the 
unification 

process.
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Locations 
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84 Elm St., Holliston, MA • 508-429-4566

Riverbend of South Natick
34 S. Lincoln St., S. Natick, MA • 508-653-8330

Locations

Financial Advisor Mark Freeman 
Focuses on Clients’ Success

Financial advisor Mark Free-
man enjoys getting to know his 
clients. His aim is to help them 
clarify their objectives and then, 
working as partners, to create a 
financial plan that achieves their 
goals.

“I love this career because I 
love helping people,” said Free-
man. “I work for my clients be-
cause I care about them.” 

A Certified Exit Planning 
Advisor (CEPA) working for Ed-
ward Jones at his 77 West Main 
St., Hopkinton office, Freeman 
offers financial advice to business 
owners and individuals.

I spend a lot of  time getting to 
know my clients. We talk about 
their financial challenges, and 
their proposed solutions. Many 
times I find people are focused 
on the wrong problem,” Free-
man said.

A frequent problem is mini-
mizing taxes. He noted many cli-
ents, while saving for retirement, 
inadvertently create, “a tax time 
bomb.” Freeman explained, “If  
you invest in a diversified portfo-
lio year after year and don’t deal 
with taxes while saving, it could 
come back to bite you in retire-
ment,” in the form of  large tax 
bills. For other clients, “once you 
establish some type of  wealth, 
taxes become an important part 
of  the discussion since the best 

way to increase wealth is by 
keeping more of  it,” said Free-
man. He added, “Helping peo-
ple avoid tax issues is a primary 
focus. I work hard to keep a cli-
ent’s money in their pockets and 
out of  Uncle Sam’s.

Another issue faced by many 
of  Freeman’s clients is being in a 
“job prison,” working in a posi-
tion they dislike because they feel 
they need the income.“ But after 
reviewing their finances, we often 
find they can change careers or 
do something else,” he said. Free-
man noted he was in that same 
situation himself  until he real-
ized he could afford to change 
careers.

Freeman added, “I am also 
trying to make sure that my cli-
ents’ money outlasts them.” One 
of  his first tasks when meeting a 
new client is to run an analysis of  
their finances to make sure their 
funds will support them for their 
lifetime.

With a mechanical engineer-
ing degree from the University of  
Massachusetts Lowell, Freeman 
worked in two other industries 
before establishing his finance 
career in 2017. Even though his 
first two jobs were outside his 
training, Freeman said he was 
hired by Edward Jones, “one, be-

cause I have the ability to analyze 
data quickly and, two, because I 
always try to figure out a better 
way to do things. I bring those 
skills to my finance clients.” 

Freeman also tries to under-
stand his clients’ motivations. 
“When I propose a plan, I ask 
‘how do you feel about it.’ If  
there is something bothering you, 
I need to fix that,” he said.

Much as he partners with his 
clients, Freeman has developed 
relationships with the towns 
where he works and lives. Part of  
the Hopkinton business commu-
nity, he has supported many local 
organizations and nonprofits.

Making their home in Hollis-
ton since 2005, he and his wife 
have raised their now college-
aged twins in the town. Freeman 
currently volunteers as a busi-
ness advisor for the Holliston 
High DECA Club, an interna-
tional nonprofit organization 

that prepares emerging leaders 
and entrepreneurs in marketing, 
finance, hospitality, and manage-
ment.

Summing up his work objec-
tive and the relationship he has 
with clients, Freeman said, “ 
My job is to understand what is 
important to you and figure out 
how to make it happen.” 

For more information call 
Freeman at 508-293-4017 or 
email him at Mark.Freeman@

EdwardJones.com.
 I think you already have the 

correct photo and caption but 
here is the caption again: The 
team of  financial advisor Mark 
Freeman and office administra-
tor MaryKate Morin of  Edward 
Jones in Hopkinton helps cli-
ents define their objectives and 
develop a plan to achieve those 
goals.

PAID ADVERTISEMENT

Mark Freeman

The team of Financial Advisor Mark Freeman and Office Administrator 
MaryKate Morin of Edward Jones in Hopkinton helps clients define 
their objectives and develop a plan to achieve those goals.

Local residents 
named to 
Worcester State 
University Dean’s 
List for Fall 2025 

The following students have 
been named to Worcester State 
University’s Dean’s List  for Fall 
2025:

Medway residents Camryn 
O Bartlett, Braden Lawes, Maia 
G McKean; and Millis residents 
Alina T Donoian and Emily C 
Themistocles. 

Honors are awarded to ma-
triculated undergraduate stu-
dents who have earned a 3.5 
GPA or higher. Full-time students 
must have earned a minimum of  
12 credits and part-time students 
must have earned a minimum of  
six credits. 
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125 Dover Road, Millis, MA  |  774-993-7259  |  residencecharlesmeadow.com

Independent, Assisted & Memory Care Living

Sip in Secret: A Prohibition AffairVintage Treasure Showcase

WED 4/15  |  2:30-4:30 PM TUES 3/3  |  2:30-4 PM Upcoming 
Events

Limited space available. Call us to RSVP.

Spring
HOME&GARDEN

ZONE 1: REACH 77,681
Auburn, Charlton, Douglas, Dudley, 

Grafton, Holden, Millbury, Northbridge, 
Oxford, Paxton, Rutland,

 Sutton, Uxbridge and Webster

ZONE 2: REACH 104,764
Ashland, Bellingham, Franklin, Holliston, 
Hopedale, Medway, Mendon, Milford, 

Millis, Natick, Norfolk, Norwood, 
Upton and Wrentham

Promote your business to thousands of local readers focused 
on enhancing their indoor & outdoor living spaces when you advertise 

in our Spring Home & Garden Guide. 
Reach nearly 183,000 with both zones

COMING IN APRIL 2026!

localtownpages

RESERVE YOUR SPACE BY MARCH 5TH!

Contact Jen Schofield today at 508-570-6544 
or by email at jenschofield@localtownpages.com

to reserve your space!

SPONSORSHIP OPPORTUNITIES AVAILABLE

Medway's DiGregorio now 
two-time Olympian

Zachary DiGrego-
rio, 24, of  Medway, 
together with his luge 
partner Sean Hollander, 
26, of  Lake Placid, NY, 
finished 8th in the Luge 
Men’s Doubles at the 
2026 Winter Olympics 
in Milan-Cortina on Feb. 
11, Hollander’s birthday. 

Every doubles sled 
completes two official 
runs in Olympic com-
petition, and the total 
combined time determines final 
placings. DiGregorio and Hol-
lander’s combined time was 
1:45.467.  

On Feb. 14, DiGregorio 
posted on his Instagram account 
@zdigregorio, “The Olympics 
are the peak of  winter sport, 
something you chase four years 
out. Every morning you wake up 
with a fire inside pushing you to 
work harder, train harder, and 
refuse to give up on the dream.

“8th place wasn’t the result we 
came for, but I can honestly say 
I wouldn’t change a single thing 
about how we prepared. Every 

high, every low, every sacrifice 
led us here.

“Proud of  the fight, grateful 
for the journey. Forever thankful 
of  the people who got us here. @
seanhollander  and I have been 
through every emotion together, 
our families and friends who have 
supported us, and our coaches 
and staff who always believe in 
us and make us believe it too.”

The Town of  Medway held 
several watch parties to cheer for 
their team. 

The pair previously competed 
in the 2022 Winter Olympics in 
Beijing. 

Zachary DiGregorio (left) and Sean 
Hollander placed 8th in the Luge Men’s 
Doubles at the 2026 Winter Olympics. 
Photo source: www.olympics.com.

https://www.instagram.com/seanhollander/
https://www.instagram.com/seanhollander/
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Winter Comfort,  
Genuine Connection
As the seasons change, embrace a 
lifestyle where comfort, connection, 
and peace of mind come together. 
From engaging activities and festive 
gatherings to exceptional amenities 
and personalized support—including 
assisted living and memory care—
our community is here to help you 
thrive now and into the future.

SALMON at Medway
44 Willow Pond Circle
Medway, MA 02053

Call 508-533-3300  
today to learn more—we can’t 

wait to welcome you home.

PROPANE TANKS FILLEDPROPANE TANKS FILLED
MONDAY - SATURDAYMONDAY - SATURDAY

Tires & Alignment  •  Suspension & Steering
Exhaust & Brake  •  Air Conditioning

Factory Scheduled Maintenance
Mass. State Inspection Station

AUTO 
SERVICE

Village

Foreign & Domestic

508-429-2535
Neil Lazzaro - ASE Technician

1292 Washington St., Holliston
villageautosvc.com

Your Money, Your Independence 

Homebuying in 2026: Smart Moves To Plan Your Purchase

March marks the start of  the 
spring homebuying season. Sell-
ers who waited out the slower 
winter months are listing homes, 
and some buyers wait until sum-
mer to align closings with the 
school year.  

With mortgage rates slightly 
lower than 2025 peaks, tim-
ing and strategy remain critical. 
The Fed’s latest dot plot signals 
gradual easing in 2026 and 2027, 
which could create refinancing 
opportunities. However, waiting 
for rates to drop carries trade-
offs, as falling rates often coincide 
with rising home prices.

Before scrolling Zillow, open 
houses, and finding a real estate 
agent, let’s discuss things you 
need to prepare.

Define your priorities
Start by listing what matters 

most in a home, then prioritize 
#1-25, as not everything can be 

#1 or 1A. Consider location, 
bedrooms, outdoor space, re-
mote work offices and play areas. 
Decide between move-in ready 
versus fixer-upper, quiet streets 
versus active neighborhoods, 
and public versus private schools. 
Don’t let innovative listing pho-
tos sway your lifestyle goals and 
long-term needs.

Understand the local 
market

Research pricing trends in 
your desired neighborhoods. 
Check school ratings, public 
safety, property taxes, and local 
infrastructure plans. Also, if  you 
don’t want to live on a busy road, 
know the existing commercial 
and industrial zones.  

Get pre-approved for a 
mortgage

Pre-approval signals to sellers 
that you’re serious and can af-
ford the property. Don’t confuse 
pre-approval with ability to pay, 
as an underwriter is viewing your 
financial situation today - not 
what you have planned.

Explore mortgage options
Mortgage type matters more 

than ever in 2026:
Conventional Loans - Not 

backed by the government, 
these are offered by banks or 
private lenders. Down payments 
are 5-20% with required credit 
scores higher than 620, best rates 
for scores 780+. Benefits include 
competitive rates and flexible 

terms, however, there are limits 
on the amount borrowed. 

FHA Loans - Government-
backed Federal Housing Ad-
ministration loans are designed 
to help first-time homebuyers 
or those with lower credit scores 
qualify for a mortgage. Down 
payments are as low as 3.5% for 
credit scores of  580 or higher. 
Keep in mind, Private Mortgage 
Insurance (PMI) is required, 
which increases overall costs. 

Jumbo Loans - A type of  
mortgage that exceeds the con-
forming loan limits set by the 
Federal Housing Finance Agency 
(FHFA). Down payments are 
often 20%+ with higher credit 
scores, incomes, and investment 
assets.

Adjustable-rate mortgages 
(ARMs): Lower initial rates for 
five, seven or 10 years, then ad-
just with market conditions. 
Good if  you plan to refinance or 
move within that time frame.  

Tip for 2026 buyers: Con-
sider an ARM with the intention 
of  refinancing in two to five years 

if  rates drop. Locking a lower 
rate now with a plan to refinance 
later could save thousands, but 
ensure your budget can handle 
potential adjustments.

Plan for full costs
Beyond the down pay-

ment, budget for closing costs 
such as escrow, prepaid interest 
and other fees. These can add 
$5,000–$15,000. Some costs can 
be rolled into the mortgage, but 
get a detailed lender breakdown 
to avoid surprises.

Factor in future refinancing 
if  you plan to take advantage of  
rate drops. This can positively 
affect monthly affordability and 
long-term planning.

Align homebuying with 
your financial plan

The real peace of  mind comes 
after moving in. Planning ahead 
helps ensure your new home sup-
ports your financial goals.

•	 Adjust your monthly budget 
for mortgage, insurance and 
taxes

•	 Plan short-term renovations 
or upgrades

•	 Build contingencies for un-
expected expenses or family 
changes

With a clear plan, you can 
confidently buy a home that 
aligns with both lifestyle and 
long-term financial indepen-
dence.

The opinions voiced in this 
material are for general informa-
tion only and are not intended to 
provide specific advice or recom-
mendations for any individual.

Glenn Brown is a Holliston 
resident and owner of  PlanDy-
namic, LLC, www.PlanDynamic.
com. Glenn is a fee-only Certi-
fied Financial Planner™ helping 
motivated people take control of  
their planning and investing, so 
they can balance kids, aging par-
ents and financial independence.

Sponsored articles are submitted by 
our advertisers. The advertiser is solely 
responsible for the content of  this article.

Glenn Brown, CFP
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Medway High School students recognized in 2025 
Scholastic Art & Writing Awards

Medway High School is 
proud to recognize two students 
who were recently recognized in 
the 2025 Scholastic Art & Writ-
ing Awards for the Massachusetts 
region.

Junior Kimora Chin was rec-
ognized for three different pieces 
of  art. She received a Gold Key 
for her drawing, “2 People Un-
titled,” a Silver Key for “In the 
Clerb We All Fam” and an hon-
orable mention for “Xander.”

With its Gold Key recogni-
tion, “2 People Untitled” will 
advance to the national compe-
tition and be considered for na-
tional awards and scholarships.

Junior Delia Muller was 
awarded a Silver Key for her 
painting, “The Toxicity of  
Human Touch.”

The Scholastic Art & Writing 
Awards, originally established in 
1923, is the nation’s longest run-
ning and most prestigious recog-
nition program for creative teens. 
Students in grades 7-12 submit 
their work across 29 categories of  
art and writing to be considered. 

“We are extremely proud 

of  Kimora and Delia for being 
selected for awards in this pres-
tigious program,” said MHS 
fine arts teacher Noelle Jackson. 
“They are both very deserving 
of  this honor. These awards are 

a direct result of  the hard work 
and passion they continuously 
put into their art, and it is won-
derful to see them acknowledged 
for their talent.”

“Congratulations to Kimora 

and Delia on this incredible ac-
complishment,” said MHS Prin-
cipal John Murray. “It is always 
rewarding to see our students 
pursuing their passions, and I am 
proud of  Kimora and Delia for 

putting themselves and their art-
work out into the world.”

Submitted by Medway Public 
Schools

From left to right: “2 People Untitled” by Kimora Chin. This piece received Gold Key recognition, and will advance to the national competition and 
be considered for national awards and scholarships;  “The Toxicity of Human Touch” by Delia Muller; “In the Clerb We All Fam” by Kimora Chin. 
(Photos Courtesy Medway Public Schools)
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*DISCOUNTS ARE FOR AUTO DELIVERY WHOLE HOUSE HEAT CUSTOMERS ONLY, ASK FOR DETAILS. 

Your Neighbors have Voted us GOLD MEDAL WINNERS 5 Years in a Row! 

800-649-5949  •  medwayoilpropane.com  •  info@medwayoilpropane.com

FAMILY OWNED & OPERATED SINCE 1954

We Provide Support &
Discounts* for Veterans,

Military & First Responders
CONTACT US TODAY for more information

about our Award-winning Delivery & Service

Supporting the local communities
we serve as a charitable partner

PROUD WINNER IN THE PROPANE SERVICE & DELIVERY AND HOME HEATING SERVICE CATEGORIES 

Ease the Squeeze on Your Retirement Income Plan

Rising prices may not domi-
nate headlines the way they did 
a year or two ago, but if  you’re 
retired, you’re probably still 
feeling them. Even when over-
all inflation cools, the costliest 
expenses — like health care, 
utilities, insurance and property 
taxes — tend to rise faster than 
broad inflation numbers sug-

FINANCIAL FOCUS®

Provided by Edward Jones

Mark Freeman, CEPA

gest. That creates a squeeze that 
can make you question whether 
your income plan is built to last.

Fortunately, you often can 
adjust without drastic cuts that 
affect your lifestyle. Start by un-
derstanding where the pressure 
comes from and how to build 
more flexibility into your plan.

Inflation hits retirees dif-
ferently. You’ve likely noticed 
your grocery bill, prescription 
drug costs and heating expenses 
haven’t returned to “normal.” 
Even small increases compound 
over time and can chip away at 
your buying power.

If  your income plan was cre-
ated years ago, it may assume 
lower inflation or relatively 
stable price increases over time. 
Recent years have shown that’s 
not always the case.

Why some income plans 
feel strained. Any plan relying 
on fixed withdrawals or rigid 
budgets can feel tight when liv-
ing costs rise. If  you’re drawing 

from investments, you may hesi-
tate to increase your withdraw-
als because of  market volatility. 
And if  you depend on fixed 
income sources like Social Se-
curity or a pension, yearly cost 
of  living increases may not keep 
pace with your expenses. You 
might live 25 to 35 years in re-
tirement, giving small annual 
cost increases decades to add up.

What you can do without 
sacrificing stability. A few ad-
justments can help you stay 
ahead of  rising costs and main-
tain your financial confidence.

First, review your withdrawal 
strategy. Ask your financial ad-
visor about flexible approaches 
that increase income when mar-
kets and portfolios perform well 
and pull back during tougher 
times. This protects your long-
term plan with room to respond 
to rising prices. 

Next, rebalance your portfo-
lio. You may uncover opportuni-
ties to shift toward investments 
with more consistent income or 

better tax efficiency. Sometimes 
a small tweak can generate extra 
cash flow without increasing 
overall risk.

Finally, look at your income 
sources. You may be less affected 
by rising costs if  you delay tak-
ing Social Security, work a part-
time job, add inflation-protected 
bonds or create predictable 
lifetime income with annuities, 
if  they’re appropriate for your 
situation.

Don’t overlook health care: 
Health care costs often grow 
faster than general inflation. 
Medicare premiums and out-of-
pocket expenses can rise annu-
ally, and the need for long-term 
care remains a big financial 
uncertainty for retirees. Build-
ing health care-specific inflation 
into your plan now can help pre-
vent surprises later. Any savings 
you have in a health savings ac-
count can help you cover health 
care costs. And many pharma-
ceutical companies offer finan-
cial assistance programs to help 

pay for costlier medications.
Stay flexible and informed: 

Today’s retirements look differ-
ent from those of  even a decade 
ago. The key is staying flexible, 
reviewing your plan regularly 
and making small adjustments 
before pressure builds. A finan-
cial advisor can help you find 
the right approach to navigating 
rising costs without disrupting 
the life you’ve worked hard to 
build.

Contact Mark today to discuss 
this topic or any of  your finan-
cial goals. 

Mark Freeman, CEPA
Edward Jones Financial Advisor
77 West Main Street,
Hopkinton, MA  (508) 293-4017
Mark.Freeman@edwardjones.com

This article was written by Edward Jones 
for use by your local Edward Jones Finan-
cial Advisor...

Sponsored articles are submitted by our 
advertisers. The advertiser is solely re-
sponsible for the content of  this article.
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Charles River Bank is offering FREE Home Buyer Workshops. 
Join Louise Pisano, Mortgage Consultant (NMLS# 1732528) and a
panel of local real estate experts – including a Realtor ,®

a Real Estate Attorney and a Home Inspector – presenting
valuable information and tools to acquire the home you desire
in this competitive market. There will be an interactive Q&A
session following the presentation.

FREE HOME BUYER WORKSHOPS!

When: Wed., March 11, 2026
              6 to 8 pm

Where: Taft Public Library
              29 North Ave.
               Mendon, MA

When: Wed., March 18, 2026
              6 to 8 pm

Where: Milford Town Library
              80 Spruce St.
               Milford, MA

www.charlesriverbank.com

Member FDIC Member DIF

508-533-8661

Space is limited.
Reserve your spot today
by emailing
info@charlesriverbank.com
or calling 508-321-3115

Choose a convenient time and location.

Woodstock Building Associates — Where Thoughtful 
Design Meets Craftsmanship
By Jennifer Russo

Home projects don’t start with 
blueprints — they start with con-
versations.

Founded 48 years ago on the 
belief  that building or renovat-
ing a home should feel collab-
orative, transparent, and even 
inspiring, Woodstock Building 
Associates has quietly built a 
reputation for doing things the 
right way. The company’s work 
can be seen in thoughtfully de-
signed additions, carefully reno-
vated kitchens and baths, and 
custom homes that feel as livable 
as they are beautiful.

Architect and Principal Ste-
ven Keene’s path into the build-
ing world started long before 
blueprints and job sites. As a 
kid, Keene was fascinated by 
how things came together, the 
structures, spaces, and the way 
thoughtful design could shape 
how people live. That curiosity 
eventually turned into a career, 
and together with his amazing 
team, it continues to inspire 
every project.

“Recently, we worked on a 
multi-phase home remodel on a 
modest, 1950s Cape-style house. 
I purchased the home as-is, and 
while the structure showed signs 

of  age, it offered solid bones and 
a strong potential for expansion. 
We removed the entire upper 
level and rebuilt it, allowing for 
three bedrooms, a full bath, a 
walk-in closet, and a front porch. 
We also included a 400 sq foot 
addition on the first floor, which 
made a huge difference and al-
lowed us to be able to host large 
gatherings,” shares Steven. 

What makes Woodstock 
Building Associates stand out 
isn’t just technical skill — it’s their 
team design-build approach, 
which keeps everything under 
one roof. From the first conversa-
tion to the final walkthrough, cli-
ents work with one coordinated 
team. Design, estimating, project 
management, and construction 
are all connected, allowing ideas 
to evolve realistically and budgets 
to stay grounded from the start.

If  you have ever been through 
home renovation, you know that 
it can sometimes feel overwhelm-
ing. The team approach WBA 
takes is especially appealing to 
homeowners who value thought-

ful direction during a renova-
tion or build. WBA works hard 
to understand each client’s goals 
and help guide them through de-
cisions big and small, from the 
overall layout and flow to materi-
als and finishes. There will never 
be any surprise costs because 
their focus is on clear communi-
cation, realistic expectations, and 
bringing out the home’s full po-
tential while keeping it comfort-
able and functional.

“One thing that really sets us 
apart is that we have our own de-
sign showroom, where clients can 
see everything from cabinetry to 
flooring, bathroom fixtures, and 
more,” Steven shares. “It helps 
when you can see the products 
before buying them, and every 
brand and item we have there are 
those that we stand behind com-
pletely. They are from vendors 
we trust, top quality, and made 
to be durable and long-lasting.”

WBA offers a wide range of  
residential needs, including cus-
tom home design and new con-
struction, kitchen and bathroom 
renovations, home additions 
and expansions, outdoor living 
spaces, finished basements, ac-

cessibility and aging-in-place 
modifications, and more. No 
matter what the scope, whether 
it’s a wow-factor moment or re-
placement windows and doors, 
the goal remains the same: create 
spaces that feel intentional, com-
fortable, and built to last.

Clients often remark on the 
sense of  trust that develops 
throughout a project. That trust 
is earned through careful plan-
ning, honest timelines, and a 
team that treats each home as if  
it were their own. 

In a world where construction 
can feel rushed or transactional, 
Woodstock Building Associates 
offers something refreshingly 
different: a relationship-driven 
experience rooted in craftsman-
ship, care, and thoughtful design.

Woodstock Building Associ-
ates has offices in Franklin, MA 
and Woodstock, CT. To learn 
more or start a conversation 
about your next project, visit 
www.wbahomes.com or call 508-
570-4853 to discover what’s pos-
sible when design and building 
work together.

PAID ADVERTISEMENT 

A beautifully renovated 
kitchen by Woodstock 

Building Associates.

WBA has its own Franklin showroom, so homeowners can see the 
products going into their renovation.
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Town of Millis Income-Restricted Rental Opportunity
Gateway At Millis, Phase 2

240-244 Main Street
Millis, MA 02054

4 Income-Restricted Rental Units

Town of Millis Income-Restricted Rental Opportunity 

Gateway At Millis, Phase 2 
240-244 Main Street 

Millis, MA 02054 
 

4 Income-Restricted Rental Units 
 

# of Units # of Bedrooms Rent Minimum Incomes* Maximum Income 
Limit (% AMI) 

1 1-Bedroom $2,455  $73,650 80% 

2 2-Bedroom $2,719  $81,570 80% 

1 3-Bedroom $2,966  $88,980 80% 
*Minimum incomes do not apply to households receiving housing assistance such as Section 8, MRVP, or VASH 

 

Maximum Incomes 
(set by HUD + based on household size + Area Median 

Income (AMI)) 

Household Size 80% AMI 

1 $92,650 

2 $105,850 

3 $119,100 

4 $132,300 

5 $142,900 

6 $153,500 
       *2025 Area Median Incomes for Boston, Cambridge, Quincy, MA-NH MSA 

Minimum incomes do not apply to households receiving housing assistance such as Section 8, MRVP, or VASH 
 

Applications are available during the application period, from Monday, February 16th, 2026 — Friday, April 17th, 2026 
 

To request an online application or to have one sent by email, visit 
www.MaloneyAffordable.com/Rental-Properties/Gateway-At-Millis-Phase-2 

 
To have a hard copy of the application mailed to your mailing address, please email 

GatewayAtMillis@MaloneyProperties.com, call (617) 639-3064 Ext 778 | US Relay 711, or visit 
www.MaloneyAffordable.com/Rental-Properties/Gateway-At-Millis-Phase-2 and use the ‘Contact Us’ form at the bottom 

of the page 
 

Applications can also be picked up in-person at: 
Millis Public Library 961 Main Street Millis, MA 02054 

 
Information Session: 

Attendance at the information session is not required. The session will be recorded and available for at-request viewing 
Wednesday, March 12th, 2026 @ 12pm 

https://maloneyproperties.zoom.us/j/83432986459?pwd=npIlLaEdV6qtff0AhUlurikcRyhT5j.1 
Meeting ID: 834 3298 6459 

Passcode: 446513 
 

DEADLINE: Applications must be submitted online or postmarked no later than Friday, April 17th, 2026 
Mailed to: Maloney Properties LLC, ATTN: Gateway At Millis Lottery (Phase 2) 27 Mica Lane, Wellesley, MA 02481 

 
• Selection by Lottery 
• Asset & Use Restrictions Apply 
• Preferences Apply 

 
For more information, free language assistance, or reasonable accommodations for persons with disabilities, please call 

(617) 639-3064 Ext 778 | US Relay 711 or email GatewayAtMillis@MaloneyProperties.com 
 

Equal Housing Opportunity  

Tuesday, March 11th, 2026 @ 12pm

BOILERS • FURNACES• HEAT PUMPS • HOT WATER SYSTEMS • FUEL TANKS
Service Plans, Install and Repairs & More! 

Coan Bioheat® Fuel Delivery

196 West Central St., Natick • 508-653-5050 • 800-262-6462 • coanoil.com

HEATING & AIR CONDITIONING

Specialists in Home Comfort & Energy Conservation

Call today for AC Preseason Specials!Call today for AC Preseason Specials!Millis Council on 
Aging March Events
Located at 900 Main Street, Millis
(508) 376-7051
Hours: 8:30 AM- 4:00 PM, Mon-
day, Tuesday, Wednesday and Thurs-
day
8:30 AM- 12:30 PM Friday
Monthly Newsletters can be found at 
the Senior Center, Town Hall, and the 
Millis Public Library.

Tech Time 
Drop-In Help for computers 

& smartphones with Esther Davis 
of  the Millis Public Library.

Tuesday, March 10 at 12:00 
PM

Pizza and Prevention 
with the Millis Fire 
Department

Monthly informative and fun 
program about fire prevention 
and life safety. Pizza served cour-
tesy of  the Friends of  the Millis 
COA. 

Monday, March 9 at 11:30 
AM. Free. Sign up: (508) 376-
7051

Art with Amy Adams
A fun afternoon of  creative 

guided painting on canvas. All 
materials provided. No experi-
ence necessary.

Tuesday, March 10 at 1:00 
PM

Cost: $3.00. Sign up (508) 
376-7051

Lansing Millis Legacy Award 
Nominations Now Open. Nomi-
nate an adult, age 60-plus, for 
their outstanding volunteer ef-
forts on behalf  of  Millis residents 
and the Town. Call the Millis 
COA for an application or visit 
millisma.gov/council-aging. Ap-
plications due April 1. Award to 
be presented in May. 

Live Music Event! “From 
Ireland to America”

Special live music event fea-
turing musician Roger Tincknell 
of  Music for All Ages, brought 
to us in part by a grant from the 
Millis Cultural Council, a local 
agency supported by the Massa-
chusetts Cultural Council. 

Tuesday, March 10 at 11:00 
AM. Free. 

Boston History! “Green 
Beer & Red Coats”

What does 18th century Brit-
ain have to do with 19th cen-
tury holidays and 20th century 
government in Boston? A quick 
look at the history behind Evacu-
ation Day and its pairing with St. 
Patrick’s Day. Hosted by Nancy 
Snow. Thursday, March 12 at 
10:00 AM. 

Basic Sign Language 
Classes

Keep learning enjoyable! Sign 
language offers a powerful mix 
of  brain health, physical activity, 
emotional well-being and social 
connection all while promoting 
independence and inclusion. 
Learning something later in life 
reinforces the ability to adapt 
and grow. Instructor Shawn 
Bruhl (of  our Dance Fitness and 
Full Body Workout classes) leads 
this fun, visually engaging and 
stimulating series. Free.

Wednesdays starting March 4 
for 8 weeks.

Time: 12:30 PM-1:15 PM. 
Sign up (508) 376-7051

Roger Tincknell
“From Ireland to America” 

on March 10

‘Coffee and 
Conversations’ 
on March 21

Coffee and Conversations will be held at the Millis Public Li-
brary on March 21 from 10 a.m. to 11:30 a.m.  Topics range 
with a focus on debating less and understanding more.  All politi-
cal perspectives are welcome and respected.

Future dates include April 25 and May 16.
This event is not sponsored by Millis Public Library.
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Planning for the Future with Flexible Living
By Tracy Larosa

The way we think about hous-
ing is changing—and flexibility 
is at the heart of  it. Today’s buy-
ers are no longer focused on the 
biggest home possible. Instead, 
they’re thinking ahead: how they 
want to live now, and how their 
needs may evolve over the next 
10, 20, or even 30 years.

Less space, but better
One of  the most noticeable 

shifts is a desire for less space, but 
better space. Many homeown-
ers are intentionally downsizing 
or choosing homes with smaller 
footprints that are easier to main-
tain. One-level living is especially 
popular, offering convenience, 
accessibility, and long-term com-
fort without the need for stairs. 
Ranch-style homes, first-floor 
primary suites, and layouts with 
minimal level changes are in high 

demand—and for good reason. 
They support aging in place 
while remaining functional for 
all stages of  life.

Equally important is the rise 
of  multi-purpose rooms. Homes 
no longer need a formal dining 
room that’s used twice a year or 
a dedicated guest room that sits 
empty most of  the time.

Instead, buyers are looking for 
rooms that can adapt:

 • A guest bedroom that dou-
bles as a home office

 • A dining area that functions 
as a workspace or homework 
zone

 • A den or bonus room that 
can serve as a playroom for 
young children now and a 
media room for teens later

This flexibility allows home-
owners to make the most of  
every square foot, adjusting how 

they use their space as their life-
style changes.

ADUs
Another major trend shap-

ing future-focused housing is 
the growing interest in Acces-
sory Dwelling Units (ADUs). An 
ADU offers incredible versatility. 
For many families, it’s a smart 
way to plan across generations. 
An ADU can house young adult 
children just starting out, po-
tentially provide rental income 
to offset rising homeownership 
costs, and/or serve as a com-
fortable space for aging parents 
who want independence while 
remaining close to family.

Over time, the roles can re-
verse. Adult children may tran-
sition into the main home while 
older parents downsize into 
the ADU, maintaining proxim-
ity without sacrificing privacy. 
This kind of  multigenerational 

living is becoming increasingly 
common, especially as Massa-
chusetts ranks in the top 10% of  
the most expensive states in the 
country. With the cost of  living 
continuing to rise, families are 
rethinking traditional housing 
models and embracing solutions 
that offer financial flexibility and 
long-term stability.

Ultimately, these housing 

trends reflect a smarter ap-
proach to homeownership—
one that prioritizes adaptability, 
efficiency, and thoughtful plan-
ning. Flexible layouts, multi-
purpose rooms, one-level living, 
and ADUs aren’t just trends; 
they’re practical tools for build-
ing a home that works for you 
now, and well into the future.

Accessory Dwelling Units (ADUs) offer incredible versatility – for many 
families, it’s a smart way to plan across generations. 

How Much Home Can I Afford?
By the third quarter of  2025, 

the tide seemingly began to turn 
in regard to a housing market 
that had been marked by limited 
inventory since the onset of  the 

COVID-19 pandemic in 2020. 
According to market indica-
tors from Redfin, the National 
Association of  REALTORS® 
and Homes for Heroes, by the 
summer of  2025 things began 
to shift in regard to inventory 
(9.4 percent increase year-over-
year). Prices also began to level 

off, as the median existing home 
price in the United States was 
$435,300 in June 2025, which 
marked a 2 percent increase from 
the previous year. Price reduc-
tions also became more common 
compared to 2024, signaling a 
cooldown in some segments.

Although affordability con-
cerns still persist, many people 
may finally be ready to enter the 
home-buying arena. When doing 
so, it’s essential prospective home 
buyers recognize how much they 
can comfortably spend on a 
home. Most experts suggest buy-
ers combine lender affordability 
guidelines with an assessment 
of  one’s personal budget. These 
factors can help individuals de-
termine a reliable budget when 
shopping for homes.

• Debt-to-income ratio: Lend-
ers use various parameters 
to identify a borrower’s cred-
itworthiness. That includes 
figuring out a person’s debt-

to-income ratio (DTI). Wells 
Fargo says DTI can be cal-
culated by adding up all of  
a person’s monthly debt pay-
ments and dividing them by 
gross monthly income. That 
number is multiplied by 100 
to get a percentage. The 
lower the DTI, the less risky 
one is to lenders.

• The 28/36 rule: Part of  the 
DTI equation may include 
the 28/36 rule utilized by 
many mortgage lenders. This 
is a standard guideline that 
can help one see if  it’s pos-
sible to afford a home loan. 
The 28 percent is allotted 
housing costs. The monthly 
housing expenses (principal, 
interest, taxes, homeowners 
insurance, private mortgage 
insurance, and homeowners 
association fees) should be 
no more than 28 percent of  
one’s gross monthly income. 
One’s total monthly debt 

payments, including hous-
ing, car, loans, student loans, 
and credit cards, should be 
no more than 36 percent of  
the gross monthly income. So 
if  a prospective home buyer 
earns $10,000 per month, or 
$120,000 per year, the hous-
ing costs should not exceed 
$2,800. Total debt payments, 
including housing, should not 
exceed $3,600 per month. 

• Personal budget consider-
ations: Lenders may allow 
borrowers to borrow a cer-
tain amount of  money, and 
buyers then go out and spend 
that much on a home. But to 
avoid living paycheck to pay-
check and having all of  one’s 
money go toward a home, it 
is best to account for personal 
spending habits and savings 
goals. It’s important to have an 
emergency funds account to 
pay for unexpected things like 
home repairs, or to account 
for instances when income 
may decline. Ongoing costs to 
manage the home also merit 
consideration, as do utilities 
and future renovations.

• Income-to-home price ratio: 
Some people abide by an-
other general guideline to 

shop for a home that costs 
no more than three to five 
times their annual household 
income. That means with an 
annual income of  $100,000, 
one should aim for a home 
priced between $300,000 and 
$500,000. The specific range 
will also depend on a person’s 
existing debt.

• Interest rates and other fac-
tors: The interest rate on 
home mortgages as well as 
down payment also must be 
considered. Resources like 
Bankrate and Zillow provide 
home affordability calcula-
tors that will factor in interest 
rates, terms of  a loan, down 
payment, and property taxes. 
Buying a home when interest 
rates are high means spend-
ing more over the life of  the 
loan. Also, how much one 
puts toward a down payment 
has a big impact. Aiming for 
20 percent means avoiding 
paying for private mortgage 
insurance (PMI). 
There is no fail-safe way to 

determine how much home you 
can afford. Many factors are in 
play and are exclusive to buyers 
in the market for a new home. 

Did you know?

The market research experts at Business Research Insights report 
that the three-season sunroom market size is projected to nearly 
double between 2025 and 2035. BRI reports that 65 percent of 
homeowners prefer cost-effective sunrooms when seeking to ex-
tend their living space. The popularity of sunrooms can be traced 
to a number of variables, including year-round access to a home’s 
surrounding landscape. That access might be hindered if the only 
spaces to experience nature is a patio, deck or another traditional 
type of outdoor living space. But sunrooms, particularly those 
equipped with heating and cooling, can bring homeowners in 
touch with nature during times of year when they might otherwise 
be compelled to steer clear of their outdoor living spaces due to less 
welcoming weather. 
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Planning for the Future with Flexible Living
By Tracy Larosa

The way we think about hous-
ing is changing—and flexibility 
is at the heart of  it. Today’s buy-
ers are no longer focused on the 
biggest home possible. Instead, 
they’re thinking ahead: how they 
want to live now, and how their 
needs may evolve over the next 
10, 20, or even 30 years.

Less space, but better
One of  the most noticeable 

shifts is a desire for less space, but 
better space. Many homeown-
ers are intentionally downsizing 
or choosing homes with smaller 
footprints that are easier to main-
tain. One-level living is especially 
popular, offering convenience, 
accessibility, and long-term com-
fort without the need for stairs. 
Ranch-style homes, first-floor 
primary suites, and layouts with 
minimal level changes are in high 

demand—and for good reason. 
They support aging in place 
while remaining functional for 
all stages of  life.

Equally important is the rise 
of  multi-purpose rooms. Homes 
no longer need a formal dining 
room that’s used twice a year or 
a dedicated guest room that sits 
empty most of  the time.

Instead, buyers are looking for 
rooms that can adapt:

 • A guest bedroom that dou-
bles as a home office

 • A dining area that functions 
as a workspace or homework 
zone

 • A den or bonus room that 
can serve as a playroom for 
young children now and a 
media room for teens later

This flexibility allows home-
owners to make the most of  
every square foot, adjusting how 

they use their space as their life-
style changes.

ADUs
Another major trend shap-

ing future-focused housing is 
the growing interest in Acces-
sory Dwelling Units (ADUs). An 
ADU offers incredible versatility. 
For many families, it’s a smart 
way to plan across generations. 
An ADU can house young adult 
children just starting out, po-
tentially provide rental income 
to offset rising homeownership 
costs, and/or serve as a com-
fortable space for aging parents 
who want independence while 
remaining close to family.

Over time, the roles can re-
verse. Adult children may tran-
sition into the main home while 
older parents downsize into 
the ADU, maintaining proxim-
ity without sacrificing privacy. 
This kind of  multigenerational 

living is becoming increasingly 
common, especially as Massa-
chusetts ranks in the top 10% of  
the most expensive states in the 
country. With the cost of  living 
continuing to rise, families are 
rethinking traditional housing 
models and embracing solutions 
that offer financial flexibility and 
long-term stability.

Ultimately, these housing 

trends reflect a smarter ap-
proach to homeownership—
one that prioritizes adaptability, 
efficiency, and thoughtful plan-
ning. Flexible layouts, multi-
purpose rooms, one-level living, 
and ADUs aren’t just trends; 
they’re practical tools for build-
ing a home that works for you 
now, and well into the future.

Accessory Dwelling Units (ADUs) offer incredible versatility – for many 
families, it’s a smart way to plan across generations. 

How Much Home Can I Afford?
By the third quarter of  2025, 

the tide seemingly began to turn 
in regard to a housing market 
that had been marked by limited 
inventory since the onset of  the 

COVID-19 pandemic in 2020. 
According to market indica-
tors from Redfin, the National 
Association of  REALTORS® 
and Homes for Heroes, by the 
summer of  2025 things began 
to shift in regard to inventory 
(9.4 percent increase year-over-
year). Prices also began to level 

off, as the median existing home 
price in the United States was 
$435,300 in June 2025, which 
marked a 2 percent increase from 
the previous year. Price reduc-
tions also became more common 
compared to 2024, signaling a 
cooldown in some segments.

Although affordability con-
cerns still persist, many people 
may finally be ready to enter the 
home-buying arena. When doing 
so, it’s essential prospective home 
buyers recognize how much they 
can comfortably spend on a 
home. Most experts suggest buy-
ers combine lender affordability 
guidelines with an assessment 
of  one’s personal budget. These 
factors can help individuals de-
termine a reliable budget when 
shopping for homes.

• Debt-to-income ratio: Lend-
ers use various parameters 
to identify a borrower’s cred-
itworthiness. That includes 
figuring out a person’s debt-

to-income ratio (DTI). Wells 
Fargo says DTI can be cal-
culated by adding up all of  
a person’s monthly debt pay-
ments and dividing them by 
gross monthly income. That 
number is multiplied by 100 
to get a percentage. The 
lower the DTI, the less risky 
one is to lenders.

• The 28/36 rule: Part of  the 
DTI equation may include 
the 28/36 rule utilized by 
many mortgage lenders. This 
is a standard guideline that 
can help one see if  it’s pos-
sible to afford a home loan. 
The 28 percent is allotted 
housing costs. The monthly 
housing expenses (principal, 
interest, taxes, homeowners 
insurance, private mortgage 
insurance, and homeowners 
association fees) should be 
no more than 28 percent of  
one’s gross monthly income. 
One’s total monthly debt 

payments, including hous-
ing, car, loans, student loans, 
and credit cards, should be 
no more than 36 percent of  
the gross monthly income. So 
if  a prospective home buyer 
earns $10,000 per month, or 
$120,000 per year, the hous-
ing costs should not exceed 
$2,800. Total debt payments, 
including housing, should not 
exceed $3,600 per month. 

• Personal budget consider-
ations: Lenders may allow 
borrowers to borrow a cer-
tain amount of  money, and 
buyers then go out and spend 
that much on a home. But to 
avoid living paycheck to pay-
check and having all of  one’s 
money go toward a home, it 
is best to account for personal 
spending habits and savings 
goals. It’s important to have an 
emergency funds account to 
pay for unexpected things like 
home repairs, or to account 
for instances when income 
may decline. Ongoing costs to 
manage the home also merit 
consideration, as do utilities 
and future renovations.

• Income-to-home price ratio: 
Some people abide by an-
other general guideline to 

shop for a home that costs 
no more than three to five 
times their annual household 
income. That means with an 
annual income of  $100,000, 
one should aim for a home 
priced between $300,000 and 
$500,000. The specific range 
will also depend on a person’s 
existing debt.

• Interest rates and other fac-
tors: The interest rate on 
home mortgages as well as 
down payment also must be 
considered. Resources like 
Bankrate and Zillow provide 
home affordability calcula-
tors that will factor in interest 
rates, terms of  a loan, down 
payment, and property taxes. 
Buying a home when interest 
rates are high means spend-
ing more over the life of  the 
loan. Also, how much one 
puts toward a down payment 
has a big impact. Aiming for 
20 percent means avoiding 
paying for private mortgage 
insurance (PMI). 
There is no fail-safe way to 

determine how much home you 
can afford. Many factors are in 
play and are exclusive to buyers 
in the market for a new home. 

Did you know?

The market research experts at Business Research Insights report 
that the three-season sunroom market size is projected to nearly 
double between 2025 and 2035. BRI reports that 65 percent of 
homeowners prefer cost-effective sunrooms when seeking to ex-
tend their living space. The popularity of sunrooms can be traced 
to a number of variables, including year-round access to a home’s 
surrounding landscape. That access might be hindered if the only 
spaces to experience nature is a patio, deck or another traditional 
type of outdoor living space. But sunrooms, particularly those 
equipped with heating and cooling, can bring homeowners in 
touch with nature during times of year when they might otherwise 
be compelled to steer clear of their outdoor living spaces due to less 
welcoming weather. 



Page 14	 Medway & Millis Local Town Pages  |  www.millismedwaynews.com 	 March 1, 2026

The b.LUXE beauty beat
Behind the Chair: How We Prepare for You

You’ve booked your ap-
pointment and gathered your 
inspiration. But have you ever 
wondered what happens on 
our end before you even walk 
through the door? At b.LUXE 
Hair and Makeup Studio, the 
magic doesn’t begin when you 
sit in the chair. It starts long be-
fore that.

We asked some of  our team 
to share how they prepare for 
each guest, and their answers 
were a beautiful reminder of  
why our clients keep coming 
back.
Madison: The Researcher

For Madison, preparation 
goes far beyond checking the 
appointment schedule.

“I always review the client’s 
history and notes. If  I can, I 
reach out to previous stylists 
who have worked with the cli-
ent and check on formulas, hair 
type, length, texture, anything I 
need to know about their hair or 
them personally.”

“Sometimes I ask about their 
interests or their vibe so the 
appointment feels more com-
fortable and less like meeting a 
stranger for the first time. I even 
do this with my longtime clients. 
I still check and update their 
notes every time.”

— Madison Elliott, Stylist
For first-time guests, Madison 

also explains the salon layout so 
you never feel out of  place ask-
ing for water or finding the re-
stroom. It’s a small detail that 
helps turn a first visit into a last-
ing relationship.
Sam: The Organizer

For Sam, a great appoint-
ment starts with thoughtful 
preparation before you arrive.

“I prep my station with all my 
tools before you walk in, and I 
check your service history so I 
can suggest little extras that’ll 
make your hair even better. I 
also double-check if  you’re new 

to me or returning so I can greet 
you the right way.”

— Sam Dutton, Junior Stylist

That preparation means 
you’re stepping into a chair 
that’s already ready for you, with 
a stylist who’s ideas you’ll love.
Sandra: The Curator

Sandra arrives with a vision 
already forming, supported by 
deep product knowledge.

“Before a client’s appoint-
ment, I’ll save reference pho-
tos that might be a great fit for 
them. I also decide on retail 
products I’d recommend, so I’m 
ready to talk through what will 
keep their hair looking its best 
between visits.”

— Sandra Wilkey, Senior Stylist
The goal is simple: you leave 

feeling great about your hair 
and confident keeping it that 
way between visits.

Heidi: The Connector
Heidi believes the best ap-

pointments begin with comfort 
and connection.

“I like to think of  a funny 
story about myself  before I start 
with a client so she knows she 
can relate to me. I think it’s very 
important to be relatable and to 
have fun so the comfort level is 
there from the start.”

“I also make sure I have 
plenty of  options saved on my 
Pinterest, new trends, upcoming 
colors, and cuts that are on point 
right now, especially if  someone 
comes in with no idea what 
they’re looking for.”

— Heidi McDade, Senior Stylist
Her mix of  fun and inspira-

tion keeps the vibe easygoing and 
helps clients step outside their 
comfort zone in the best way.
Emma: The Hostess

Emma’s preparation blends 
technical readiness with genuine 
warmth.

“Before you even walk 
through the door, I’ve already 
done a little homework. I check 
who’s coming in so your color 
formula is prepped and I’m 
ready to hear the latest about 
your trips, pets, and life updates. 
Then I make sure my station is 
fresh and clean so you can sit 
down, relax, and have the best 
time in my chair.”

— Emma Ford, Junior Stylist
That attention to detail 

makes every visit feel like catch-
ing up with a trusted friend who 
also happens to do incredible 
hair.
Monique & Corinn: The Sanctuary 
Keepers

Our estheticians know that 
skincare is as much about the 
experience as it is about the re-
sults, which begins long before a 
facial ever starts.

“Before you even come in, I 
turn on the bed warmer, heat 
up the oils and stones for your 
hand and foot treatment, and 
adjust the lighting so it’s calm 
and comfortable. And I always 
put out a call button so you can 
take your time getting settled 
and ring me when you’re ready.”

— Monique Laquerre, Master 
Esthetician

“I get the space ready with 
soft music, the sound machine, 
and a light room spray so every-
thing feels clean and peaceful. I 
want the room to feel like a total 
escape the second you walk in.”

— Corinn Bradford, Master 
Esthetician

Corinn is also certified in 
Reiki and Oncology Facial care, 
supporting clients with special-
ized skin needs and creating a 
truly inclusive experience.
MaryAnn: The Welcome

Before you even reach the 
styling chair, your experience at 
b.LUXE has already begun.

“My greeting helps set the 
tone for the entire appointment: 
friendly, upbeat, and very wel-
coming. We take pride in our 
part of  the service cycle.”

— MaryAnn McNally, Front 
Desk

The front desk isn’t just a 
check-in point. It’s the first mo-

ment guests feel the warmth and 
intention behind every visit.
Heather: The Owner

“I started b.LUXE because 
I wanted a place where every-
one feels taken care of, plain 
and simple. We are a full hair, 
makeup, skincare and wig stu-
dio with an incredibly talented 
team, and that makes me so 
proud every day. We learn to-
gether, we grow together, and we 
show up for every single client,” 
Heather shares.

For Heather, that sense of  
care extends beyond beauty ser-
vices and into supporting clients 
through life’s more personal mo-
ments.

“And for anyone going 
through hair loss, I want them to 
know we have a safe, judgment-
free, compassionate space here 
where we truly get it. We just 
want people to feel good.”

— Heather Cohen, Owner & 
Wig Specialist
Your Visit, Our Priority

The truth is, we love what 
we do and we love our clients. 
When you walk through our 
doors, you’re not just another 
appointment. You’re the reason 
behind every detail we prepare. 
At b.LUXE, luxury isn’t just in 
the décor, it’s in the care, the 
creativity, and the experience 
created just for you.

We’d love to welcome you in.
Book your appointment today at 
b.LUXE Hair and Makeup Studio

 Medway, MA • Where every 
visit is crafted just for you.

PAID ADVERTISEMENT 
Sponsored articles are submitted by 

our advertisers. The advertiser is solely 
responsible for the content of  this article.

Beauty is our Business!

SCAN TO VISIT b.LUXE
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LisaZais.com

Does Your Dog Need a
BIGGER YARD?BIGGER YARD?

Looking to buy or sell
I help families (and pets)
find their perfect home

 CONTACT ME TODAYCONTACT ME TODAY
TO GET STARTEDTO GET STARTEDKEVIN J. TAGLIAFERRI

ATTORNEY AT LAW

CRIMINAL DEFENSE • BANKRUPTCY
SORB HEARINGS • JUVENILE LAW

508-533-1600
Email: KevLaw2@verizon.net • www.KevLaw2.com

165 MAIN ST., STE. 210, MEDWAY, MA 02053
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Mitchell Mitchell 
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FuneralFuneral
HomeHome
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Medway Winterfire to be held on March 22
By Andrea Burke

This year’s “Winterfire” in 
Medway will take place on Sun., 
March 22, between 2 p.m. and 4 
p.m. 

To promote Medway’s trails, 
the Medway Trail Club hosts 

this annual event that appeals to 
folks of  all ages. A nature scav-
enger hunt, trail walks, cooking 
s’mores over an open fire, games, 
and a maple sugaring tapping 
demonstration comprise just 
a few of  the events available to 
participate in. Light refreshments 

will be available and admission is 
free.  

Those who attend will learn 
about the trails in the town from 
members of  the trail club and 
Open Space Committee.   View 
nature from the Viewing Plat-
form, read about the trails, and 
maybe learn some new facts 
about the native flora and fauna 
in the area and a bit of  history 
surrounding the development of  
open space to walk on. 

It has been a cold, icy winter 
and many people are looking for-
ward to spring but Winterfire is a 
great bridge between the seasons. 

In the meantime, the trails are 
still open from dawn to dusk and 
snowshoeing has been a popular, 
permitted activity this year due 
to the actual snow fall.   

The address for Winterfire is 
at the Adams Meadow trailhead 
adjacent to the relatively new 
All Access Trailhead at 0 (zero) 

Adams Street, though the park-
ing lot is directly. across from 
the area between 42-47 Adams 
Street.    Overflow Parking can 
be behind the high school as the 
High School Trail connects to 
those trails heading North and 
handicapped parking is available 
at the All-Access trail. 

The author is a member of  
the Medway Trail Club and 
Open Space Committee.

This year’s Winterfire in Medway will take place on March 22. 
Courtesy photo

Friends of the Millis 
Library Spring Book Sale

The Friends of  the Millis 
Public Library will hold its an-
nual Spring Book Sale on Sat-

urday, March 28 from 9am-1pm 
in the Roche Bros. Community 
Room at the library.  In addi-
tion, there is a Friends of  the 
Library preview and sale for 
current members being held on 
Friday, March 27 from 6-8 pm.  
New membership applications 
will be accepted that night.  One 

great benefit of  being a Friend 
is first pick of  everything!  On 
Sunday, March 29 from 1-3pm 
there will be a special sale.  Each 
bag of  books and media will cost 
$5.00 on that day.  Bags will be 
provided for this sale.

A large selection of  well-or-
ganized adult and young adult 
fiction, non-fiction and chil-
dren’s books in hardcover and 
paperback will be on sale, plus 
CDs, DVDs, puzzles, games 
and special finds and collections 
at fantastic prices!  Credit cards 
are now being accepted for pur-
chases.  Proceeds help to support 
children, youth and adult pro-
grams and the purchase of  mu-
seum passes for the library.  For 
more information, visit www.
millislibrary.org.
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The Blurry Truth: Understanding and Addressing the Rise of Refractive Errors
By: Roger M. Kaldawy, M.D. 
Milford Franklin Eye Center

Have you noticed more peo-
ple wearing glasses these days? 
It’s not just a feeling. Refractive 
errors, those eye conditions that 
blur our vision, are becoming in-
creasingly common, particularly 
nearsightedness (myopia). This 
article explores what these er-
rors are, why they’re on the rise, 
and what we can do about it.
What are Refractive Errors?

Our eyes are intricate organs, 
acting like sophisticated cam-
eras. Light enters, is bent (re-
fracted) by the cornea and lens, 
and ideally focuses perfectly on 
the retina, the light-sensitive tis-
sue at the back of  the eye. This 
focused image is then sent to the 
brain, allowing us to see clearly.

Refractive errors occur when 
the eye’s shape prevents light 
from focusing correctly on the 
retina, resulting in blurry vision. 
Common types include:

•	 Myopia (Nearsightedness): 
Close objects are clear, but 
distant objects are blurry. 
This happens when the eye 
is too long, or the cornea is 
too curved, causing light to 
focus in front of  the retina.

•	 Hyperopia (Farsighted-
ness): Distant objects are 
clear, but close objects are 
blurry. This occurs when 
the eye is too short, or the 
cornea isn’t curved enough, 
causing light to focus behind 
the retina.

•	 Astigmatism: Vision is 
blurry or distorted at all dis-
tances. This happens when 
the cornea or lens is irregu-
larly shaped, preventing 
proper light focus.

•	 Presbyopia: This age-re-
lated condition makes focus-
ing on close objects difficult. 
As we age, the lens loses flex-
ibility, hindering its ability to 
change shape and focus up 
close. This is why many over 
40 need reading glasses.

Why the Rise?
The increasing prevalence of  

refractive errors, especially myo-
pia, is a global concern. While 
the exact causes are still being 
researched, several factors are 
believed to contribute:

•	 The Screen Time Surge: 
Our modern lives involve 
significant screen time – 
smartphones, tablets, com-
puters, and televisions. This 
constant close-up focus 
strains the eyes and may 
contribute to myopia devel-
opment and progression.

•	 The Great Outdoors: Studies 
suggest that spending time 
outdoors, especially in child-
hood, has a protective effect 
against myopia. The wider 
range of  distances the eyes 
focus on outdoors, along with 
increased natural light expo-
sure, may be beneficial.

•	 The Genetic Factor: Genet-
ics play a significant role. If  
your parents or siblings have 
myopia, you’re more likely to 

develop it.
•	 The Urban Influence: 

Urban environments often 
have limited green spaces 
and encourage indoor activi-
ties, potentially contributing 
to the myopia rise.

•	 Lifestyle Shifts: Changes in 
diet, like increased processed 
food consumption, and re-
duced physical activity may 
also play a role, though more 
research is needed.

What Can We Do?
While we can’t entirely elimi-

nate the risk, we can take steps 
to minimize the impact and po-
tentially slow myopia progres-
sion:

•	 Limit Screen Time: Encour-
age children and adults to 
take regular breaks. A help-
ful tool is the 20-20-20 rule: 
Every 20 minutes of  screen 
time, take a 20-second break 
to look at something 20 feet 
away. This allows the eye 
muscles to relax and refocus, 
reducing strain.

•	 Embrace the Outdoors: 
Aim for at least 1-2 hours of  
daily outdoor activity, espe-
cially for children.

•	 Maintain a Healthy Life-
style: A balanced diet and 
regular physical activity are 
crucial.

•	 Regular Eye Exams: Com-
prehensive eye exams are 
essential, especially for chil-
dren. Early detection and 
treatment are key.

•	 Corrective Lenses: Glasses 
or contacts are the most 
common and effective cor-
rection.

•	 Myopia Control: For chil-
dren with progressive 
myopia, doctors may rec-

ommend treatments like at-
ropine eye drops, multifocal 
contact lenses, or orthokera-
tology.

•	 Surgery: Refractive surgery 
like LASIK or PRK may 
be an option for some, but 
consult with an eye doctor to 
discuss risks and benefits.

The Future of Vision Care:
Researchers are actively ex-

ploring new prevention and 
treatment methods, investigat-
ing the roles of  genetics, en-
vironment, and lifestyle. New 
technologies, such as advanced 
lens designs and drug therapies, 
are also being developed.

The increasing prevalence of  
refractive errors is a significant 
public health issue. By under-
standing the causes and taking 
proactive steps, we can protect 
our vision. Remember, regular 
eye exams are essential. If  you 
have any concerns, consult an 
eye care professional.
Milford-Franklin Eye Center: Your 
Partner in Eye Health

At Milford-Franklin Eye Cen-
ter, our dedicated team of  oph-
thalmologists and optometrists, 
supported by highly trained staff, 
are available to treat various eye 
problems, including refractive 
errors. We offer a dedicated 
optical shop with a children’s 
boutique, providing quality 
glasses and contacts. We also 
provide world-class cataract sur-
gery and advanced treatments, 
including procedures that can 
eliminate the need for glasses 
in select cases. All surgeries are 
performed in our accredited sur-
gical facility. Our in-house opti-
cal shop crafts glasses while you 
wait, and new patients receive 
a complimentary pair of  select 
frames. We offer after-hours, 
same-day emergency appoint-
ments and Saturday availability. 
With over four decades of  dedi-
cated service, Milford-Franklin 
Eye Center is committed to de-
livering advanced eye care close 
to home.

For more details, see our ad on 
this page.

Sponsored articles are submitted by 
our advertisers. The advertiser is solely 
responsible for the content of  this article.
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Millis students participate in marine biology course at 
Marine Biological Laboratory in Woods Hole
By Taryn Streck

Student writer

From Jan. 21-23, 18 Millis 
High School students partici-
pated in an immersive marine 
biology program at the Marine 
Biological Laboratory (MBL) in 
Woods Hole. Through the “Mi-
crobial Symbiosis in Aquatic 
Environments” course, taught by 
published scientist Dr. Blair Paul 
and research assistant Stephanie 
Richards, students engaged in 
ongoing research and conducted 
their own microbial experiments.

The Marine Biological Labo-
ratory is a world-renowned hub 
of  biological and environmental 
research and innovation. MBL’s 
High School Science Discovery 
Program allows students to in-
vestigate various scientific topics 
through hands-on learning ac-
tivities. Thanks to an MBL state 
grant and a transportation grant 
from MERIT, several MHS stu-
dents interested in STEM, and 

faculty chaperones Mrs. Erin 
Cheney and Mrs. Kathleen 
Streck, were able to attend the 
program free of  charge. 

The three-day experience 
included morning lectures de-
tailing Dr. Paul’s and Richards’ 

research into microbial symbiosis 
and bacterial infection, wet labs 
where students collected samples 
from local beaches to observe 
under microscopes, and a tour of  
MBL’s Marine Resources Center. 
Students even had the opportu-

nity to hold a genuine Nobel 
Prize while visiting MBL’s Rare 
Books collection. The program 
culminated in an afternoon of  
presentations, during which stu-
dents showcased their data on 
the impact of  various changing 
conditions (light-exposure, sa-
linity, and temperature) on the 
spread of  viruses. They were also 
able to present photos and data 
from their own experiments, 
which involved bacterial cultures 
grown from sources of  the stu-
dents’ choosing. 

Students were excited to be in-
volved in, and learn about, such 
groundbreaking research. MHS 
junior Hannah Roman said, “It 
was eye-opening to see the pro-
cess [behind scientific research] 
and to get to work with such 

knowledgeable people.”
Ben Vaccaro, another MHS 

junior, reflected, “It was an awe-
some experience because we 
were placed in an environment 
that was really conducive to cu-
riosity.”

“The High School Science 
Discovery Program at MBL was 
an amazing, hands-on learning 
experience for our students,” 
commented environmental sci-
ence and anatomy teacher Erin 
Cheney. “My favorite part of  the 
trip was the tour of  the Marine 
Resources Center. I loved watch-
ing the students’ expressions 
while they held various sea ani-
mals--especially the huge horse-
shoe crabs.”

From left: Nicholas Roy and Ben Vaccaro prepare their microscope 
while investigating bacterial cells. Courtesy photo

Open House: 
Proposed Affordable Apartments

at 1178 Main Street in Millis

Monday, March 16th

5:45 – 7:15 pm
Millis Public Library, 961 Main Street

Roche Bros. Community Room

A developer has a permit to build 48 
rental apartments on Main Street – but 
what if they were all affordable? Come 
learn about Metro West Collaborative 

Development’s proposal to build 
affordable rental apartments in Millis.

(This event is not sponsored by the Millis Public Library)

Questions? Email mainstreet@metrowestcd.org

NowNow  is the Timeis the Time
TO MAKE YOUR LOCAL BUSINESS SEENTO MAKE YOUR LOCAL BUSINESS SEEN

Contact Jen 508-570-6544    |    jenschofield@localtownpages.com

Proposed Medway Route 109 

development to include at 

least 247 housing units, plus 

commercial space 

Quarter-mile development to stretch from 

107 Main Street to Elm Street

By Theresa Knapp 

At its m
eeting on Dec. 15, 

the Medway Select Board ap-

proved a Development Agree-

ment for parcels located at 

107-119 Main Street and 1-3 

Elm Street for “Heritage on 

Main,” a proposed “mixed-use 

development consistin
g of  [up 

to] 267 residential units…and 

commercial uses in multiple 

buildings,” according to the 

agreement. 

The developer is Rte. 85 

Realty Corp. of  Mendon. 

The agreement was signed 

by Kevin Meehan, President 

and Treasurer; and Medway 

Select Board Vice Chair Den-

nis Crowley since Select Board 

Chair Todd Alessandri had 

recused himself  from the dis-

cussion “because it in
volves a 

donation of  land that abuts my 

neighborhood.” 

The Select Board’s vote sup-

ports th
e design concept and 

does not guarantee the project 

which still needs to make its 

way through the town’s sta
n-

dard permitting process, which 

will include public hearings 

and public input. 

Town Manager Michael 

Boynton explained that, “This 

does not require the Planning 

Board to approve it, b
ut indi-

cates to the Planning Board 

that the Select Board has seen 

the concept, and the concept 

consists o
f  an apartment com-

plex of  up to 267 units, a
 site 

for a bank, a site for a restau-

rant, and a general store and 

gas station.” 

The design concept calls for 

15 three-bedroom units, 106 

two-bedrooms, and 146 one-

bedrooms though the num-
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Millis School Building 

Project passes in special 

election, renovation/

addition to move forward

By Theresa Knapp 

At a special election in De-

cember, Millis v
oters approved 

a ballot question to authorize a 

tax increase for the town’s share 

of  a $125 million renovation/

addition project at the Millis 

Middle/High School with a 

vote of  1,599 (74.51%) in favor 

and 547 (25.49%) opposed. 

The Millis T
own Clerk’s Of-

fice reported a 29% voter turn-

out with 2,146 of  the town’s 

7,352 registered voters casting 

a ballot. 

This was the second step in a 

two-step process. At Fall Town 

Meeting in November, voters 

MILLIS 

continued on page 3 
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“VOTE YES” signs were seen 

around Millis this fall. The signs 

were related to a $125 million 

renovation/addition at the Millis 

Middle/High School, which was 

successful at Fall Town Meeting 

and a Special Election. Photo 

credit: Theresa Knapp 
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Millis Beautification Day on April 11
Millis Beautification Day 

will be held on Sat., April 11, 
from 9 a.m. to noon., starting 
at Millis Town Hall.

Millis Lions and DPW will 
be ready with bags, safety vests, 
assignments and information 
for the much-appreciated vol-

unteers who join us annually at 
our townwide cleanup of  our 
roadways, parks and trails in 
Millis. 

We encourage residents to 
join their neighbors and keep 
an eye out for roadway hotspots 
where trash is most prevalent, 

especially along the woods and 
our waterways where we see the 
most illegal dumping. 

For more information, visit 
millislionsclub.org, email millis-
beautificationday@gmail.com, 
or call Jennifer Donehey 508-
667-4326. 

Free magic show for families of first 
responders, veterans, active military 
on March 15

On March 15 at noon, Thanks To Yanks is hosting a free children’s 
magic show for families of  first responders, and veterans, and active 
military members. The event will feature magician Tommy James. 
Space is limited and reservations are required. 

The event will take place at the Italian Vets Milford with a pizza 
lunch to follow. 

For tickets and more information, contact info@thankstoyanks.org. 

http://millislionsclub.org/
mailto:info@thankstoyanks.org


Page 18	 Medway & Millis Local Town Pages  |  www.millismedwaynews.com 	 March 1, 2026

Sports

SPORTS
continued on page 19 

Servicing the area Since 1999 RALPH J.
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Lic. #E 33048
Lic. #A 13710

E L E C T R I C
Inc.

Residential & Commercial
Electrical Services

Call (508) 655-4470
ralphdeady@gmail.com

• Well Locating Services
• Additions & Remodeling
• Troubleshooting
• Service Upgrades
• Computer Wiring

• Smoke & CO Detectors
• Recessed Lighting
• Landscape Lighting
• Generators
• No Job Too Small

Deady Electric is dedicated to fast high quality service at 
reasonable prices – call on us anytime for a FREE estimate.

www.deadyelectric.com

Medway boys basketball coach leads by example
By Matt Hylen

No matter what sport it may 
be, the players are only as good 
as the coach they have guiding 
them. Talent can be possessed 
and chemistry can exist, but it is 
how a coach uses their team’s po-
tential to get the most out of  their 
players on and off the court.

This is no different for Med-
way High School Boys Basketball 
Head Coach, Shane Jackson. 
Jackson has been coaching for 
17 years through the high school 
and collegiate level, but found a 
home leading Medway Boys Bas-
ketball.

“I began as an assistant coach 
for Dean College Women’s Bas-
ketball before joining Medway 
as the JV coach in 2016,” Jack-
son said. “That same year, Dean 
made the national tournament 
for the first time in school his-
tory, and my first son was born. 
That was a turning point for 
me — I knew it was time to step 
away from college coaching and 
pursue my long-term goal of  be-
coming a high school boys varsity 
coach.”

Jackson, who also teaches the 
5th grade at Woodland Elemen-
tary School in Milford, has a type 
of  experience that is unique to 
what typical high school coaches 
possess. “Growing up, I spent a 
lot of  time around basketball 
watching my father coach at 
Dean College while also serving 

as the athletic director,” he ex-
plains. “I truly believe teaching 
and coaching go hand in hand. 
Both of  my parents were educa-
tors, so that mindset was instilled 
in me early on.”

Coming into the season, Jack-
son and the team were hoping to 
start the season off fast. “I have 
high expectations every season, 

and this group was no different,” 
he details. “Our goal is always to 
push players to reach their full 
potential.”

Medway’s season thus far has 
not always been smooth sailing. 
“We faced a challenging stretch 
where we dropped to 5–8 after 
four straight tough losses,” Jack-
son explains. 

However, led by Jackson’s 

unique coaching approach, he 
helped his team stay focused and 
ultimately began to turn their 
season around. 

“A big part of  that turnaround 
came from conversations around 
mental toughness, confidence, 
and mindset. We conducted a 
mid-season player survey that 
gave us valuable insight into 

where we could improve, and 
that shift in mindset helped spark 
a big road win at DS,” Jackson 
explained. Since that moment, 
Medway began a 4-game win 
streak as February approached.

Despite the early struggles, 
Jackson always knows what he 
is getting out of  his players. He 
notes, “They show up every 
day ready to work, and they’ve 

continued to push through chal-
lenges without backing down. 
That resilience has defined this 
season.”

Of  course, on-court success 
is one of  the main goals, but one 
of  Jackson’s biggest goals as a 
coach is to teach his players how 

to be good players but even bet-
ter men.

“I hope they take away the 
importance of  belief  — belief  in 
themselves, in their teammates, 
and in the process,” Jackson ex-
plains. “I want them to under-
stand that growth comes through 
effort, accountability, and resil-

ience, and that those lessons ex-
tend far beyond basketball.”

A great aspect of  what makes 
a great coach in Jackson’s mind 
is also, as a coach, learning from 
his players. He believes, in order 
to best connect with the play-
ers, a coach needs to be open to 

feedback and open to learning 
about themselves through those 
he coaches. 

“If  you’re doing it right, 
you’re always learning from 

Medway High School Boys Basketball Head Coach Shane Jackson 
(right) leads by example. Photo credit: Tim Rice Photo

“I hope they take away the 
importance of  belief  — belief  in 

themselves, in their teammates, and 
in the process. I want them to 
understand that growth comes 

through effort, accountability, and 
resilience, and that those lessons 
extend far beyond basketball.”

-Shane Jackson, Head Coach 
Medway High School Boys Basketball

781-444-7577
www.ConnellRoofing.com
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The U.S. Economy Will Gain Steam This Year 
Bigger tax refunds and resilient consumers 
will keep the economy humming in 2026 
By David Payne 

The economy will pick up 
the pace a little bit in 2026, with 
some help from Washington. 
However, it will have to over-
come some mounting head-
winds. 

Look for Gross Domestic 
Product (GDP) growth of  about 
2.5% this year, a little better 
than 2025’s 2.1%. A few fac-
tors look set to give inflation-
weary consumers a boost while 
encouraging businesses to ramp 
up spending. 

Bigger tax refunds will hit 
bank accounts after the filing 
season opens late this month. 
Changes in the tax code enacted 
in last year’s tax overhaul should 
translate into 

$65-$100 billion more in 
refunds. Much of  that extra 
money will be spent on things 
like car down payments, along 

with smaller purchases and, in 
some cases, paying down debt or 
extra savings. For lower-income 
households dealing with high 
prices, a bigger refund is no pan-
acea, but it certainly helps. Re-
funds aside, consumer spending 
is strong, despite surveys show-
ing consumers in a sour mood. 

The wealthy in particular will 
keep spending, buoyed in part 
by hefty gains in their invest-
ments and their home values. 
Total household net worth is up 
26% from three years ago, to 
$180 trillion. 

And the Federal Reserve is 
going to trim interest rates a bit 
more this year, on the heels of  
last year’s cuts, making credit a 
little bit cheaper for many bor-
rowers. 

Other positives are linked to 
the economy’s underlying fun-
damentals. Productivity growth 

is perking up after many years 
of  stagnating at low levels. 
Economists aren’t sure why, ex-
actly, but output per worker is 
rising by about 2% now. Capital 
investment is climbing, driven in 
part by the tax law’s extension 
of  100% bonus depreciation, 
plus the continued frenzy of  
data center construction. 

It won’t all be smooth sailing, 
though. Most obviously, hiring is 
way down and shows little sign 
of  rebounding. There’s no sign 
of  an outright jobs contraction, 
but monthly job creation is likely 
to bump along near December’s 
level of  50,000 new jobs. Em-
ployers aren’t laying off workers 
in large numbers, but they aren’t 
hiring eagerly, either. 

Some are using AI to make 
do with less. One recent survey 
showed that 17% of  businesses 
reported using AI for at least 
one function. For unemployed 
folks, it’s a daunting job mar-
ket, and that’s something people 
with jobs are well aware of. If  
layoffs do mount, many workers 
will up their saving and spend 
less in response. Spending by

 PAID ADVERTISEMENT 
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*Financial Adviser for Eagle Strategies LLC, a Registered Investment Adviser & Registered Representative with NYLIFE Securit ies LLC, member FINRA/ SIPC, a Licensed Insurance
Agency, 45 Milford St., Suite 3, Medway, MA 02053 (508) 321-2101. Damon Financial, LLC is not owned or operated by NYLIFE Securit ies LLC or its af fi l iates. This is an informational
and insurance sales presentation. Damon Financial, LLC or its staf f  or financial professionals, nor NYLIFE Securit ies LLC or its representatives or af fi l iates provide tax, legal or
accounting advice. Please consult your own tax, legal or accounting professional before making any decisions. Eagle Strategies LLC & NYLIFE Securit ies LLC are New York Life
Companies.

Michael T. Damon CLTC
Financial Adviser

Damon Financial, LLC

45 Milford Street - Medway, MA 02053
(508) 321-2101

Mike@DamonFinancial.com
www.DamonFinancial.com

Planning With Purpose
                            -

     Protecting What Matters Most

your players,” Jackson claims. 
“They’ve taught me to continue 
trusting them, to keep investing 
in what they want to improve, 
and to never count them out.”

Along with his open-minded 
coaching style, Jackson’s abil-
ity to get feedback is something 
that he never shies away from, 
but rather embraces in order to 
put his team in the best position 
to win.

“We use Google Classroom to 
gather player feedback through 
forms, surveys, self-scouting, 
and even favorite drills,” he said. 
“That feedback helps every-
one feel invested, regardless of  

minutes played. In addition, we 
make a point to check in with 
players individually throughout 
the week to maintain open com-
munication.”

Coach Jackson is the type of  
coach and person any player 
would want to play for. He be-
lieves in his players and trusts in 
their ability to fight through ad-
versity and stick together through 
the highs and lows. 

Jackson said, “Belief  in your 
players is one of  the most pow-
erful tools a coach can have. 
When players know you believe 
in them, they give it back in re-
turn. I couldn’t be more proud 
of  this group, and I’m grateful 
for the opportunity to continue 
coaching them for as long as this 
season allows.”

SPORTS
continued from page 18

Visit millismedwaynews.com 
for the 

Public Safety Logs
and other content.
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131 Morse Street  |  Foxboro  |  508-543-9417  |  woodforms.net

Hours: Monday - Thursday: 7 a.m. - 3:30 p.m., Friday: 7 a.m. - 3 p.m.
Saturday: 9 a.m. - 2 p.m. CLOSED Sunday

F i n e  C h e r r y  F u r n i t u r e

Made in MassachusettsMade in MassachusettsCome visit our FACTORY and FACTORY SHOWROOM!

Made in Massachusetts

NOW OPEN! Saturdays9 a.m. to 2 p.m.

34 Milliston Road, (Milliston Common), Millis MA 02054

Pleasureable Dining and  
Take Out Service

508-376-8868

Open Hours:
Mon - Thurs: 11 - 9:30 p.m.  

Fri & Sat: 11- 10:30 p.m 
Sunday: Noon - 9:30 p.m.

Chinese Restaurant

www.lilachousema.com

Online 
Ordering  
 AvAilAble

$5.00 OFF
The Purchase of 

$35 or more
(one per table)

Not valid with other offers
Valid thru 3-31-2026

Millis Cultural Council Announces 2026 Grant Recipients
Millis, MA - In 2026, the Mil-

lis Cultural Council awarded 12 
grants totaling $7,400 for cul-
tural programs in Millis. The 
MCC received 22 grant appli-
cations with a total request of  
$36,850. 

The Millis Cultural Council 
would like to congratulate the 
following FY2026 grant recipi-
ents:

Friends of  Niagara, “Niagara 
Coffee Haus”

Jaime Staraitis, “Latin Dance 
Class for All”

Millis Community Garden, 
“Fairy Houses in the Gar-
den”

Roger L. Tincknell, “From 

Ireland to America”
Jay Mankita, “Chain Reac-

tions & Creative Contrap-
tions”

Piti Theatre Company, Inc, 
“Story Wizards”

Kerry Consentino-Vilorio, 
“Pebble Art & Sea Glass De-
sign Workshop”

Amy Adams, “Painting with 
Amy”

Charles River Sinfonietta, 
Inc., “Recital with an ac-
companist and one other 
musician at the Church of  
Christ in Millis”

Millis Community Theatre, 
Inc., “Spring Broadway mu-

sical - Charlie & The Choco-
late Factory”

KevTech Services, Inc., “Digi-
tal Art and Photography 
Classes”

Becky Fong Hughes, “Chinese 
Cooking Classes - That’s a 
Wrap!”

Decisions about which ac-
tivities to support are made 
at the community level by a 
board of  community volun-
teers appointed by the Millis 
Select Board.

The Millis Cultural Coun-
cil is currently seeking new mem-
bers! To encourage diversity and 
new volunteers, each member 

can only serve on the council for 
a maximum of  six years. The 
Millis Cultural Council is open 
to all Millis residents – no artistic 
talent required!

More information about the 
annual grant funding and the 
MCC can be found at www.

mass-culture.org and on the 
Millis town website at www.
millisma.gov under boards and 
committees. 

The Millis Cultural Council 
would also like to encourage 
residents to save the date for the 
annual Millis Cultural Council 
Arts Festival, Saturday, June 13, 
2026, from 12-3 p.m., at Mil-
lis Public Library. The event 
will include live performance, 

crafts, interactive art, 
and local artists are 
encouraged to share 
their work. 

Anyone interested 
in joining the Millis 
Cultural Council or 
participating in the 

festival may email milliscultur-
alcouncil@gmail.com for more 
information.

Friends of the Millis Library scholarship 
application opens March 13 

The Friends of  the Millis Public Library are proud to once again 
offer its annual scholarship to a deserving high school senior. All grad-
uating seniors residing in Millis who will be attending a college or 
university are eligible for this scholarship. Emphasis will be placed on 
library volunteerism and efforts to promote literacy/reading.

To apply for the scholarship, Millis High School seniors should 
visit hs.millisps.org to access the scholarship link. Students from other 
schools should contact their Guidance Office for more information 
and to obtain an application. Millis High students can start using 
the scholarship website and students from other schools can begin to 
apply for the scholarship through their schools on Fr., March 13. The 
deadline for applications is Sun., April 26. 

The Friends of  the Millis Public Library is a non-profit organiza-
tion dedicated to supporting and enhancing library services.

http://www.mass-culture.org
http://www.mass-culture.org
http://www.mass-culture.org
http://www.millis.org
http://www.millisma.gov
http://www.millisma.gov
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*#1 in sales individual agent in annual sales volume, in Medway for 2016-2022 per MLSpin

3 Newton Lane,  Medway |  3Newton.com

4 Wildwood Drive, Medway | 4Wildwood.com 104 Holliston Street, Medway | 104Holliston.com 18 Candlewood Drive, Medway | 18Candlewood.com

7 Tulip Way, Medway | 7Tulip.com 12 Olde Surrey Lane, Medway | 12OldeSurrey.com 2 Claybrook Farm Road, Medway | 2ClaybrookFarm.com 1 Daffodil Lane, Medway | 1Daffodil.com

PENDING!

SOLD!

SOLD!

SOLD!

SOLD!

SOLD!

SOLD!

SOLD!

F O R  A  F R E E  R E P O R T  O N  Y O U R  H O M E ' S  V A L U E :  V I S I T
M E D W A Y M I L L I S V A L U E S . C O M  O R  S C A N  T H E  Q R  C O D E :

Discover the Dumouchel Difference

Linda & Mark Dumouchel, REALTORS®

Exceptional homes require exceptional marketing.

We don’t simply list properties — we launch them.

Through strategic pricing, refined presentation, and

high-impact marketing campaigns, we create

demand and position your home to stand out in

any market.

Luxury isn’t a price point. It’s a standard.

Experience the Dumouchel Difference.

when you list with Linda & Mark Dumouchel , top Medway REALTORS®  since 2016 |  over $80 million sold 

Luxury Marketing Specialists  | Certified Negotiation Specialists
direct: 508.254.7406 | theDumouchelDifference.com

BUYING OR SELLING A HOME? 

SOLD!

17 Gilbert Street, Newton 

$1,8
10,

000

9 Tulip Way, Medway | 9Tulip.com 34 Maple Street, Medway | 34MapleSt.com 16 Grey Squirrel Circle, Medway | 16GreySquirrel.com3 Thayer Road, Medway  | 3Thayer.com

SOLD!

SOLD!

SOLD!

Jus
t Li

ste
d! 
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CELL: (508) 951-5909
joleenjrose@gmail.com
JoleenRoseHomes.com

“Turn Your Dreams Into Reality”

Joleen Rose
Realtor®

LMC, CBR, MAR,
GBAR, NAR, SRES

ERA Key Realty Services

CALL ME FOR A FREE MARKET ANALYSIS OF YOUR HOME TODAY!
* EXPERIENCE * TRUST YOU DESERVE * EXCEPTIONAL RESULTS *

STUNNING 
3-4 BEDROOM CONDO!
3 OAK VIEW TERRACE, 

FRANKLIN
CHESTNUT RIDGE II

$725,000

Recent Home Sale

The 2-bed, 3-bath, 2,306-square-foot unit at 18 Lansing 
Way in Millis recently sold for $765,000. 
Image credit: www.zillow.com

Looking to 
advertise in our 

Real Estate Corner? 
Contact 

Jen Schofield 
today at 

508-570-6544
or by email at
jenschofield@

localtownpages.com

Local ‘No Kings’ peaceful rallies to be 
held on March 28

The Medway Democrats and Millis 
Democracy Advocates invite the public to 
attend ‘No Kings 3’ peaceful  rallies  on 
Saturday morning March 28. 

The Medway standout will be held on 

Route 109 by Choate Park from 9 a.m. to 
10 a.m., after which many will attend the 
Boston march. 

The Millis standout will be in front of  
Town Hall on Route 109 from 10:30 a.m. 

to noon, with speakers at 11:30 a.m. 
For details visit mnwactionhub.

blogspot.com. Register at www.nokings.
org.

A photo from the Oct. 18 ‘No Kings 2’ rally 
in Millis. Photo source: Millis Democracy 
Advocates

With over sixteen years experience in local markets, I have handled 
every kind of situation, from prestigious luxury to starter homes. 

 From full scale developments to land acquisitions.

I bring 110% to every client relationship, backed by deep local knowledge, 
proven results and the global strength of Berkshire Hathaway Home Services.

Jodi Kairit, REALTOR®
508-523-5890
Jodi@BHHSpagerealty.com
Jodi.BHHSpagerealty.com

Real estate isn’t about 
transactions, it’s about trust.

William Wallace Village
Sterling Circle Medway

Buying or Selling 
I would be honored 

to assist you.
Scan the QR code 

to get started.

 

http://mnwactionhub.blogspot.com/
http://mnwactionhub.blogspot.com/
http://www.nokings.org/
http://www.nokings.org/
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RawdingRealtyLLC@gmail.com
Baltimore St, Millis & 10 Speen St, Framingham Offices

 2 April Way
Millis - $1,030,000

SOLD

Let my 26 years experience of  
selling homes help you with your next move.

Over 475 Homes Sold!

Lakefront, 3 living levels, 3400sf 
Norfolk - $995,000

SOLD

56 S. Bow Street
Milford - $549,000

ACTIVE

60 Spencer Street
Millis - $530,000

SOLD

36 Lakin Street
Needham - $2,300,000

SOLD

485 Main Street
Millis - $989,900

SOLD

R E A LTO R

508-330-4234
RE/MAX Platinum Club 
RE/MAX Hall of Fame

Residential/Commercial/ 
Business Sales & Leasing
emason4234@gmail.com

www.eileenmasonrealty.com

Commercial Properties

®

9 Summer St. - 102, Franklin 
 $18/SF + NNN, 1872SF Retail Salon

837 Upper Union, Franklin
$2000/mo

FOR LEASE LEASED

16-3 Cottage St., Franklin
850SF,  $1500/mo, Office

FOR LEASE

323 W Central St, Franklin 
$699,900

SOLD

Recent Home Sales
Date	 Medway	 Amount
02/12/2026	 7 Hill St.	 $740,000
02/11/2026	 10 Prospect St.	 $430,000
01/29/2026	 1 Walnut Ln.	 $990,000
01/23/2026	 85 Fisher St.	 $660,000
01/22/2026	 5 Fales St.	 $890,000

Date	 Millis	 Amount
02/13/2026	 60 Spencer St.	 $530,000
01/30/2026	 27 Richardson Dr.	 $935,000
01/29/2026	 18 Lansing Wy.	 $765,000

Source: www.zillow.com / Compiled by Local Town Pages

Pet of the Month
Meet Carlos Despacito Meowiguez, 
your quiet cuddly companion 

Carlos Despacito Meowiguez (aka Carlos) is an 8-year-old 
sweetheart with a calm, gentle soul who’s ready to settle into 
a peaceful home of  his own. He has an extremely easygoing 
nature, making him the 
kind of  companion who 
seamlessly fits into your 
life.

Carlos loves af-
fection and doesn’t 
hesitate to show it. He 
enjoys scratches and 
will happily climb right 
into your lap when he’s 
ready for cuddles. He’s 
quiet, loving, and con-
tent to spend his days 
curled up for cozy naps 
and soaking up affection 
from his favorite people.

A little more about Carlos: Carlos has a heart condition (car-
diomyopathy) that is currently stable and not affecting his day-
to-day happiness. He doesn’t need medication at this time and 
continues to enjoy a comfortable, good quality of  life though 
this will need to be monitored with a veterinarian. He also has a 
history of  stress-related urinary issues, which are currently well 
managed with a special diet and a calm environment. Carlos 
will thrive with someone who understands that peace, routine, 
and consistency mean everything to him. With proper care, he 
continues to enjoy life at his own relaxed pace. We’re happy to 
talk more about his needs when you come meet this sweet boy.

He would do best as the only pet in the home, where he can 
soak up all the attention without competition. Carlos is look-
ing for a calm, loving home that will appreciate his gentle heart 
and cherish the quiet bond he offers. If  you’re searching for a 
devoted lap cat who will provide plenty of  affection and quiet 
companionship, Carlos may be the perfect match.

Adoptions are by appointment only. If  you have an interest 
in meeting Carlos, please fill out our online adoption application 
at https://www.shelterluv.com/matchme/adopt/MWHS/Cat. 

https://www.shelterluv.com/matchme/adopt/MWHS/Cat
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Ana Gonzalez Salmeron
Realtor®, Professional Stager,Civil Engineer 
adgsalmeron@gmail.com   
www.anasalmeronhomes.com 
Massachusetts & Rhode Island Licensed Broker
DIRECT: 508-314-4394

Please Call to Schedule a Complimentary Valuation of Your Home.  
Proven Successful Marketing: Staging, Professional Photos, 3D Tour, Floor Plans & More!

YOUR HOMETOWN 
REAL ESTATE EXPERTS

Let our Experience, Professionalism 
& Knowledge Work for You      

Serving Millis & Medway and surrounding areas  •  rexbostonwest.comServing Millis & Medway and surrounding areas  •  rexbostonwest.com

powered by

TOP SELLING AGENCY

$650,000
12 Longmeadow Lane, Medway

Laina Regan Kaplan

SOLD

$595,000
9 Heritage Path, Millis
Jennifer/Team Signature

SOLD

$784,000
2 Gerald Avenue, Millis
Jennifer/Team Signature

SOLD

$730,000
238 Village Street, Millis
Jennifer/Team Signature

SOLD

$725,000
34 Pollard Drive, Millis
Jennifer/Team Signature

SOLD

$580,000
17 Farm Street, Medway

Laina Regan Kaplan

SOLD

$1,400,000
9 Flynn Street, Natick
Jennifer/Team Signature

SOLD – BUYER CLIENT

$1,200,000
9 Hickory Drive, Medway

Laina Regan Kaplan

SOLD

$866,000
16 Blueberry Hill Lane, Medway

Laina Regan Kaplan

SOLD

Jennifer (McMahon) Colella
Realtor®, Broker, ABR, SRS, CBR, LMC, CHS, 
CRB, BPOR, RENE, PSA, Team Signature
Raised In & Longtime Resident  - TeamSignature.net 
Jenn@TeamSignature.net  |  DIRECT: 774-210-0898
Team Signature #1 in Homes Sold in Millis ‘25

Sue Kuphal
Realtor®, ABR, CFSP, E-PRO & Notary
Longtime Millis Resident
SueKuphal.com  |  SusanKuphal@Yahoo.com
DIRECT: 508.494.2120

Laina Regan Kaplan
Realtor®, CBR, Life long Resident of Medway
MedwayRealtor.com  |  Laina@TeamRegan.com
DIRECT: 508-577-3538
#1 Single Family Agent in Medway ’25

$1,095,000
5 Apple Rock Millis

Jennifer/Team Signature

NEW TO MARKET

 $830,000
8 Liberty Road in Medway

Laina Regan Kaplan

SALE PENDING

$464,900
5 Stone Ridge Rd, Franklin

Laina Regan Kaplan

SALE PENDING

Client Feedback for Ana Gonzalez-Salmeron
“Working with Ana has been one of the best decisions we’ve ever made. She helped us buy our very first home, and from day one we knew we were in 

great hands. She guided us through every step with patience, honesty, and incredible knowledge. When it was time to sell that home and search for our 
dream home, we didn’t hesitate to call Ana again. She made the selling process smooth and stress-free, and then somehow managed to find us the perfect 
home that checked every box.Ana truly cares about her clients and treats you like family. We are beyond grateful for her dedication, expertise, and support 

through every chapter of our journey. We couldn’t have done it without her!”    – Jayssica Houlder

$929,000
21 Grove Street, Millis

Sue Kuphal

SOLD

$771,319
1 Cypress Circle, Bellingham

Sue Kuphal

SOLD – BUYER CLIENT

$364,000
19 Oak Street, Hopedale

Sue Kuphal

FOR SALE

$589,000
37 Railroad Ave., Whitman

Sue Kuphal

SOLD


