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By Sean Sullivan 
“I was kind of  a child of  the 

80s,” said Tasker Smith.
Walking among rows of  pinball 

machines that rule his backyard 
barn, visitors can testify to that.

The Natick resident is more 
than a casual collector of  those 
machines that thrived in popular-
ity even through the golden age of  
video games. 

Smith’s barn bars the biting 
wind that harries New Englanders 
during winter months, but cold air 
still seeps in and makes itself  at 
home within its walls.

A portable heater raises the tem-
perature during such times, when 
Smith might be tinkering in the 
space that also serves as a work-
shop. During this darker season, he 
might also warm things up within 

Natick’s Pinball Wizard
Keeps his Hand in
the Games

Tasker Smith has transformed his 
love of pinball machines into a 
book.  Photo by Sean Sullivan

the barn to play a few games of  
pinball.

On a night after work in Febru-

PINBALL
continued on page 10 

WHAT’S YOUR HOME WORTH?

Reach out today for a COMPLIMENTARY
Pricing and Market Analysis!

Our Town Publishing Changes Hands,
Celebrates Relocation
Tri-County Regional Chamber Facilitates Milford Ribbon-Cutting Event

By Judith Dorato O’Gara
On Friday, Jan. 23, Jen and 

Marty Schofield, new owners 
of  Our Town Publishing, cel-

ebrated a grand opening and 
ribbon-cutting ceremony at 
their new location at 9 Indus-
trial Road, Ste. 107, Milford, 

Mass. The full-service print-

OUR TOWN
continued on page 2 

Front row at ribbon-cutting, from left, Laura O’Callaghan, President & CEO of Tri-County Regional 
Chamber, Our Town Publishing new owners Jen and Marty Schofield, and Mass. Rep. Brian W. Murray 
of the 10th Worcester District.
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Combining community voices and research expertise
to make smart decisions;
Following through with implementation that works

ing company provides a range 
of  marketing services for all cli-
ents, from consumer to business, 
as well as publishes community 
newspapers reaching 28 Mas-
sachusetts towns. The reception 
drew many local professionals, 
along with Rep. Brian W. Mur-
ray of  the 10th Worcester Dis-
trict and Laura O’Callaghan, 
President & CEO of  the Tri-
County Regional Chamber of  
Commerce, who was “thrilled” 
to help facilitate the ribbon-cut-
ting event.

Our Town President & CEO 
Jen Schofield expressed her grati-
tude to all who attended for their 
support.

“As both the owner and pub-
lisher of  16 area newspapers and 
a full-service print shop, Marty 
and I are incredibly proud of  
the work we do—and even more 
proud of  the relationships that 
have built this business brick by 
brick,” Schofield added, “This 
event is more than just showcas-

ing our print shop, newspapers, 
products and services; it’s about 
building lasting connections. 
Printing has always been a col-
laborative craft, and today is a 
perfect opportunity to share ideas 
and build new partnerships in a 
community we are so fortunate to 
be part of.”

“It was wonderful to see such 
a strong turnout from the news-
paper’s clients and supporters,” 
said O’Callaghan. “The energy 
in the room and the enthusiasm 
for networking really spoke to the 
respect and support Jennifer and 
Marty have already earned as 
the new owners. And of  course, 
nothing makes it official quite like 
oversized red scissors and a bright 
red ribbon!”

“I’m pleased to have Our 
Town Publishing in Milford and 
very impressed with the number 
of  local community newspapers 
(it) publishes,” said Rep. Mur-
ray, who recognized Our Town 
Publishing with an official cita-
tion from the Commonwealth of  
Massachusetts at the celebration. 
Murray continued, “Today, it is 
so difficult to try to get current 
local information, and the papers 
that Our Town puts together 
does just a great job of  getting 
that information out to residents 
in the community. I was also very 
pleased to learn of  the extent of  

full-service printing services Our 
Town offers to businesses and 
residents in the community. It’s 
very important for folks who have 
printing needs to know they’ll be 
done locally, professionally and 
cost-effectively.”

Rep. Murray also gave a nod 
to the Tri-County Chamber for 
helping to bring exposure and at-
tention to local businesses such as 
Our Town Publishing.

Tri-County Regional Cham-
ber’s O’Callaghan extended her 
well wishes “to former owner Ni-
cole and her husband, Charles, 
on their retirement - hopefully 
they are enjoying their free time 
somewhere sunny and warm.”

The Tashjians said they could 
not be happier to entrust the 

company they built to Jennifer 
and Marty. 

“With Jennifer’s 26 years in the 
industry and Marty’s technical 
experience, we know our employ-
ees, and the continuation of  what 
has been established, will have a 
long life for the years ahead,” said 
Nicole Tashjian.

For more information on Our 
Town Publishing’s full-service 
printing, publishing and graphic 
design services, visit www.our-
townpublishing.com. 

To learn more about Local 
Town Pages’ community news-
papers, visit www.localtownpages.
com.

For more information on the 
Tri-County Regional Chamber, 
visit tricountychamberma.org.

(L to R) Nicole and Charles Tashjian, former owners of Our Town 
Publishing, chat with attorney Laurie Fowles. 

Our Town Publishing’s celebration afforded local professionals an opportunity to make connections with area businesses. 

OUR TOWN
continued from page 1

Free Intergenerational 
Concert March 1

SINGtogether: Rise & Shine!, 
a free intergenerational con-
cert and collaboration between 
Golden Tones chorus and 
Natick High School Concert 
Choir will be performed at 4 
p.m. Sunday, March 1 at First 
Congregational Church, 2 East 
Central Street, Natick.

Two generations of  singers 
will once again come together to 
create a live experience of  songs 
celebrating light in its many 
forms.

This event is sponsored in part 
by the Massachusetts Cultural 
Council.
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A Home for Future Generations Views Energy Saving in an Artful Way
By Sean Sullivan

Through a participatory art 
project, local residents are learn-
ing how to get creative in build-
ing a more energy-efficient way 
of  life.

The project is a collabora-
tion between local artists Julia 
Csekö and Raquel Fornasaro, 
who shared a vision for a tangi-
ble way to inspire and educate 
neighbors about ways to con-
serve power and save money.

“Two heads think better than 
one,” said Csekö.

Shaped like small house, the 
art installations will be a com-
munity effort, calling on the 
creativity of  local residents 
throughout March. Volunteers 
will each add a personal touch 
to the piece in a series of  roving 
workshops held locally.

Natick’s house will make the 
rounds, popping up at Natick 
landmarks and institutions, 
where locals will be invited to 
add their own creativity to the 
structure.

“You can just come and make 
art with us,” Csekö said.

There will be two mini houses, 
one based in Natick and other in 
Framingham. The two commu-
nities are partnering in the pro-
gram, which is fully funded by 
the state’s Mass Save program.

That initiative is powered by 
Massachusetts utility companies 
and energy-efficiency groups. 
Through education, incentives 
and other resources, Mass Save’s 
mission is to help residents and 
businesses lessen the cost and 
environmental impact of  energy 
use.

The interior walls of  each 
house will be decorated with 
murals made with input from 
community members. The 
themes of  those paintings will be 
energy conservation and shared 
responsibility.

The structures’ exterior walls 
will feature community-created 
shingles, each a piece of  the 
power-and-planet-saving puz-
zle. The shingles will be col-
or-coded, with different shades 
along the spectrum correspond-
ing to the environmental impact 
of  an action.

On the utopian end, purple 
shingles represent the pinnacle 
of  sustainable impact.

Found within this category 
are upgrades like home insula-
tion, energy-efficient windows 
and heat pumps, among other 
technologies.

“All that good stuff,” said 
Csekö.

On the other side, red shingles 
represent an inefficient use of  
resources, with lots of  areas of  
opportunity to improve.

Together, the shades of  color 
will tell the story of  a collective 
“Energy Conservation Jour-
ney.”

“We thought it was absolutely 
perfect,” said Fornasaro of  the 
duo’s idea of  a mini house as 
a canvas for conservation. The 
places people live and work con-
stitute a sizable chunk of  the en-
ergy used as a civilization.

Much of  Fornasaro’s art is in-
spired by the subject of  sustain-
ability, particularly recycling.

Both Brazilian-American, she 
and Csekö share similar ances-
try.

“It was a good combo,” said 
Fornasaro.

“We were really excited about 
it,” said Jillian Wilson-Martin. 
She serves as Director of  Sus-
tainability for Natick. 

Fueled by the state grant 
and purpose, Wilson-Martin 
said the group wanted to edu-
cate and inspire “in a way that 
wasn’t just sending them an-
other letter. We were really ex-
cited about it.”

Fornasaro echoed that senti-
ment, acknowledging that it’s all 
too easy to fall into the default 
of  business-as-usual when using 
the energy that enables modern 
life.

“It’s easy to not be able to find 

solutions,” she said.
“A Home for Future Genera-

tions” is the title of  their project, 
one that belongs to the commu-

nity of  all living things.
“To bring the issue to the pub-

lic in a more positive way,” said 
Fornasaro. “A little bit of  hope.”

Public participation is encouraged in A Home for Future Generations.  
Photo by Sean Sullivan

A colorful home reflects an energy saving message.  Photo by Sean 
Sullivan

Reflecting the importance of 
the natural world.  Photo by Sean 
Sullivan

A sampling of the different colored panels.  Photo by Sean Sullivan
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with a lifetime warranty.

Contact us for a quote. 
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Full Heating and 
Air Conditioning Service
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Tune-Up Special $129.95
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When Your Aging Loved One Needs Help At Home

More often than not, families 
wait until a drastic change in 
their loved ones’ health before 
putting a plan in place for elder 
care. It could be a fall, broken 
bone, stroke, etc. To ensure 
our aging loved ones are kept 
healthy and safe, it’s important 
to proactively look out for these 
ten signs and indicators that can 
help you assess their situation 

and determine if  they require 
additional support.

1.	 Changes in physical 
health:  Declining physical 
health, unexplained weight 
loss, difficulty with mobility 
or balance, chronic pain, 
or frequent accidents or 
falls.

2.	 Cognitive decline:  Notice-
able changes in memory, 
confusion, difficulty with 
decision-making, disorien-
tation, repetitive speech or 
actions, or difficulty follow-
ing conversations. 

3.	 Neglecting personal 
hygiene:  Personal care, 
hygiene & grooming, is 
a common need when it 
comes to elderly parent 
care.

4.	 Increased dependency:  
Becoming increasingly de-
pendent on others for ac-
tivities of  daily living, such 
as bathing, dressing, eat-
ing, or managing medica-

tions, Fielding more calls, 
making more visits, staying 
longer at their home to en-
sure your loved one is safe.  
This can create a hardship 
for the family caregiver. 

5.	 Social withdrawal or iso-
lation:  A noticeable de-
cline in social engagement, 
withdrawal from hobbies 
or activities they once en-
joyed, or a lack of  interest 
in interacting with friends 
or family might suggest a 
need for more support.

6.	 Erratic or forgetful behav-
ior:  Frequent forgetfulness, 
missed appointments, diffi-
culty managing finances, 
or problems with medica-
tion management could be 
signs that additional care is 
required.

7.	 Safety concerns:  Neglect-
ing home maintenance, 
unexplained bruises or in-
juries, leaving stoves or ap-
pliances on, or forgetting 
to lock doors.

8.	 Emotional or behav-
ioral changes:  Signifi-
cant changes in mood, 
increased irritability, signs 
of  depression or anxiety, 
or unusual behavior that 
is out of  character for your 
loved one

9.	 Lack of proper nutrition:  
Weight loss, skipped meals, 
spoiled food in the refriger-
ator, or a general decline in 
eating habits can be indi-
cators that they need assis-
tance with meal planning 
and preparation.

10.	 Caregiver burnout:  If  the 
primary senior caregiver, 
whether it’s you or some-
one else, is experiencing 
extreme stress, exhaustion, 
or struggles to provide ad-
equate care, it might be a 
sign that additional elderly 
care support is necessary.

Remember, these signs 
should be evaluated in the con-
text of  your loved one’s baseline 

behavior and overall health. It’s 
essential to communicate openly 
and compassionately with your 
aging loved one to discuss their 
needs and preferences regarding 
elder care options. Additionally, 
involving healthcare profession-
als, such as doctors or geriatric 
care managers, can provide 
valuable insights and guidance 
in determining the appropri-
ate level of  care, be it in home 
care or a move to a senior care 
facility.  But the sooner you no-
tice changes, the better it is to 
take action and secure the care 
needed.  

 Shawn Kelly is the owner of  
2nd Family MetroWest Boston, 
which provides non-medical 
home care to local residents.  

 
Shawn Kelly
shawn.kelly@2ndfamily.com
508-281-2123
2ndfamily.com/location/ma/
metrowest-boston/

Sponsored articles are submitted by our 
advertisers. The advertiser is solely re-
sponsible for the content of  this article.
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     Riverbend of South Natick 

Exceptional Short-Term Rehab & Skilled Nursing Care 

 24 Hr Nursing Coverage
 On Call Physician
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 Physical Therapists On Site

 Respite Stays Welcome
 Hospice Services
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Contribution Supports Organization Aimed at Helping Children
Cocotree Kids, a Natick -based 

nonprofit dedicated to providing 
new underwear to children in 
need, has received a $5,000 foun-
dation grant from Dedham Sav-
ings Community Foundation  in 

support of  its annual Season of  
Giving campaign.

The grant will help Cocotree 
Kids purchase and distribute new 
underwear to underserved chil-
dren across the region, address-
ing a critical yet often overlooked 
basic need. 

Funds raised through the Sea-
son of  Giving campaign support 
large-scale distributions to shel-
ters, schools, and community 
organizations serving children 
experiencing housing instability, 
poverty, or crisis.

“We put a lot of  thought into 
deciding where our contributions 
will have the most impact,” said 

Lauren Patt, Marketing Specialist 
at Dedham Savings. “When we 
talk about the Dedham Savings 
community, we mean every sin-
gle one of  our clients, neighbors, 
and local organizations who help 
make our community so special. 
We’re proud to support organiza-
tions like Cocotree Kids that are 
making a meaningful difference, 
whether next door or in the next 
town over.”

“In Massachusetts, one in 
three children experiences cloth-
ing insecurity, and more than 
100,000 children ages 5–17 live 
at or below the poverty level 
without reliable access to clean 

underwear that fits,” said Cather-
ine Maloy, founder and executive 
director of  Cocotree Kids. “Sup-
port from community partners 
like Dedham Savings allows us 
to meet this essential need while 
expanding our reach during one 
of  our busiest giving seasons. 
This grant helped us reach our 
goal of  raising $300,000 during 
our Season of  Giving campaign 
and provide underwear to 30,000 
kids across Massachusetts.”

Cocotree Kids a Massachu-
setts-based nonprofit organiza-
tion that provides new underwear 
to children in need. By addressing 
a basic yet frequently unmet ne-

cessity, the organization restores 
dignity, comfort, and confidence 
to children facing hardship. 

A $10 donation provides one 
child with a week’s worth of  new 
underwear, while $250 supplies 
175 pairs, enough for 25 chil-
dren. A $350 gift can provide a 
full week of  underwear for 100 
children. 

To learn more or make a dona-
tion, visit www.cocotreekids.org.

Three Contenders for Two School Committee Seats
By Sandy Quadros Bowles
Editor

School Committee incumbent 
Matt Brand will face two chal-
lengers, Donna McKenzie and 
Matthew J. Welch, in the only con-
tested race in this year’s election.

The three candidates are vying 
for two three-year positions. 

Incumbent Brand, who is seek-
ing a third term, has stated that 
he is proud of  the committee’s 
work during his tenure. He noted 
that in the most recent three years 
he has served as chairperson for 
the Superintendent Screening 

Committee which led to hiring 
Dr. Melissa Spash.

“I have been, and continue 
to be, proud of  the work I was 
part of  on the School Commit-
tee during my first two terms and 
hope to continue that work for 
another three years,’’ he said.

McKenzie said she plans to 
champion inclusive policies, sup-
port mental health and wellness 
and engage the community.

“When we stand up for all stu-
dents, we build a stronger, more 
inclusive future,’’ she said. She 

said she wants to “ensure that 
Natick’s schools remain a place 
where every child has the oppor-
tunity to succeed.’’

Welch said his candidacy re-
flects four E’s: Evidence, experi-
ence, excellence, and everyone.

“Good decisions start with 
good information. Natick al-
ready has a strong school system, 
and I am committed to helping 
it grow even stronger.,’’ he said. 
“I bring decades of  experience 
as a teacher, researcher, evalua-
tor, and coach. Every student de-

serves the opportunity to succeed, 
feel supported, and belong.’’

All other races are uncon-
tested.

Incumbent Kristen Pope and 
newcomer Cody Jacobs are 
seeking re-election to the Select 
Board. 

Andrew J. Meyer is seek-
ing re-election to the Planning 
Board. Karla Hope Sangrey is 
on the ballot for a seat on the 
Board of  Health. Wendy J. Cur-
ran-Elassy is vying for a seat on 
the Board of  Assessors.

No candidates are listed for as-
sociate member of  the Planning 
Board, two positions on the Parks 
and Recreation board, and one 
post on the Housing Authority.

Anyone interested in being a 
write-in candidates for town of-
fices should contact Town Clerk 
Andrew Ghobrial at clerk@
natickma.org or aghobrial@
natickma.org or call 508-647-
6430, ext. 4.

Election Day is Tuesday, 
March 31. Polls are open 7 a.m. 
to 8 p.m. 
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Putting Your Aging Parents’ Wishes First

As your parents grow older, it 
may be time to talk with them 
about financial and aging is-
sues, which may involve difficult 
conversations. 

You’ll want to be careful how 
you approach this. Mention 
ahead of  time that you’d like to 
talk to them about their future 

plans and reassure them that 
you want to understand their 
wishes, so their affairs will be 
taken care of  as they would like.

If  your parents are agreeable, 
choose a comfortable location 
and ask whom to invite (or not 
invite). Then, think about how 
to open the conversation, pref-
erably not with what they want 
to do with their money, as this 
could be interpreted as your 
seeking information about your 
inheritance or being skeptical 
about their financial decisions. 
Instead, build a broader discus-
sion about their vision for their 
aging years. A series of  shorter 
conversations may allow you to 
cover topics more comfortably 
rather than trying to solve ev-
erything at once. 

Try to address these areas:

• Health care – Seek to 
learn whether your parents 
have established appropriate 
health-related legal documents 
such as a health care power of  
attorney, which gives someone 

the authority to make decisions 
about their medical care if  they 
become unable, and a living 
will, which spells out the ex-
traordinary medical treatments 
they may or may not want. 

• Independence – As peo-
ple age, they may begin to lose 
their independence. Have your 
parents considered options 
for long-term care, such as an 
assisted living community, a 
nursing home or a home health 
aide? If  they plan to receive 
support from family members, 
do your parents’ expectations 
match yours?

• Financial goals – Focus-
ing on the personal and finan-
cial aspects of  the legacy your 
parents want to leave can be 
a valuable conversation. Have 
they updated their will or other 
estate documents, such as a liv-
ing trust? Have they created a 
durable power of  attorney for a 
trusted family member to make 
financial decisions for them if  

they become incapacitated? Do 
they have the proper beneficiary 
designations on their insurance 
policies, retirement plan and 
bank accounts? If  you position 
these issues around your par-
ents having control over trans-
ferring their assets, rather than 
curiosity over “who will get 
what,” you’ll more likely have a 
productive conversation.

• Last wishes – You’ll want 
to learn whether your parents 
have instructions in their will 
about their funerals and last 
wishes. Express that you or 
another close family member 
should know who is responsible 
for making sure their wishes are 
met in a timely fashion. 

Money, independence and 
aging can be sensitive topics. 
You don’t have to go it alone, 
though — enlist help from an-
other close family member. Or, 
if  your parents work with an at-
torney, financial professional or 
other trusted advisor, consider 
asking if  they’re interested in 

having them participate in your 
talks. You might even be able to 
introduce your parents to one of  
your advisors.

In any case, keep talking. 
These conversations can be 
challenging, but if  handled cor-
rectly can be of  great benefit 
to your parents and your entire 
family.

Contact Gary Shilman to 
discuss your financial needs, 
wants, and wishes.

Gary Shilman
Financial Advisor Edward Jones 
348 Washington Street
Wellesley Hills, MA 02481
781-694-8138
Gary.Shilman@edwardjones.com

This article was written by Edward Jones 
for use by your local Edward Jones 
Financial Advisor.

Sponsored articles are submitted by our 
advertisers. The advertiser is solely re-
sponsible for the content of  this article.
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Bacon Free Library.  Theresa Knapp photo

Bacon Free Library Sizzles with March Programming
CHILDREN’S PROGRAMS

All Together Preschool Sto-
rytime, Mondays and Tuesdays 
at 10 a.m. Join for stories and 
songs.

Lapsit Storytime, Wednes-
days at 10 a.m. Stories, 
bounces, and songs for new-
borns through 24 months and 
their grownups.

Jammin with You, Friday, 
March 6 at 10:30 a.m. at the 
library and Friday, March 20 
at 10:30 a.m. at the Common 
Street Spiritual Center Be pre-
pared to laugh, dance, sing, 
and jam through 30 minutes 
of  non-stop family fun. Regis-
tration is required due to space 
limitations.

ALL AGES PROGRAMS

Featured Art Exhibit: The 
library will host works created by 
students at the Walnut Hill School 
for the Arts through March 18.

Art for All: Zentangle /
doodling, Saturday, March 7, 
11:30 a.m. to 1:30 p.m. Try this 
mindful, “brain yoga” practice 
of  creating intricate designs in 
structured patterns in ink on 
paper. Drop-in to do the craft 
at the library or call ahead for 
curbside pickup “take & make.”

Art for All: Friendship 
Bracelets, Saturday, March 14, 
11:30 a.m. to 1 p.m. Weave em-
broidery floss or string beads to 
create a friendship bracelet for 
yourself, and one to swap with 
a friend. Drop-in to do the craft 
at the library or call ahead for 
curbside pickup “take & make.”

Adult Book and Film Clubs. 
Registration is required for all 
clubs. Visit the baconfreeli-
brary.org/clubs-programs for 
details.

Mystery Book Club, Thurs-
day, March 5 at 1 p.m. on 
Zoom. “Faceless Killers’’ by Hen-
ning Mankell.

History book club, Thurs-
day, March 12 at 11 a.m. on 
Zoom. “The Boston Massacre: 
A Family History’’ by Serena 
Zabin. 

Environmental Book Club, 
Tuesday, March 17 at 7 p.m. on 
Zoom. “The Lost Trees of  Willow 
Avenue: A story of  climate and hope 
on one American street’’ by Mike 
Tidwell.

Tuesday Book Club, Tues-
day, March 24 at 6:30 p.m. at 
the library. “The Art Thief ’’ by 
Michael Finkel. 

Nonfiction Book Club , 
Saturday, March 28 at 10 
a.m. on Zoom. “Dropkick Mur-
phy: A legendary life’’ by Emily 
Sweeney.

Cinephile Mondays, Mon-
day March 30 at 4 p.m. on 
Zoom. Watch and discuss films. 
Check the website for the film 
of  the month and registration 
details.

Bacon Free Library, 58 Eliot 
Street, is open Monday through 
Friday, 9:30 a.m. to 5:30 p.m. 
with extended hours on Tues-

day until 7 p.m. and Saturday, 
9:30 a.m. to 1:30 p.m. For more 
information and registration, 
visit baconfreelibrary.org.

*DISCOUNTS ARE FOR AUTO DELIVERY WHOLE HOUSE HEAT CUSTOMERS ONLY, ASK FOR DETAILS. 

Your Neighbors have Voted us GOLD MEDAL WINNERS 5 Years in a Row! 

800-649-5949  •  medwayoilpropane.com  •  info@medwayoilpropane.com

FAMILY OWNED & OPERATED SINCE 1954

We Provide Support &
Discounts* for Veterans,

Military & First Responders
CONTACT US TODAY for more information

about our Award-winning Delivery & Service

Supporting the local communities
we serve as a charitable partner

PROUD WINNER IN THE PROPANE SERVICE & DELIVERY AND HOME HEATING SERVICE CATEGORIES 
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Winter Comfort,  
Genuine Connection
Experience the warmth of the 
season, and of those around you, 
at Whitney Place Assisted Living 
Residences at Natick. Discover 
connection and compassion in a 
community designed to help you 
thrive. With select apartments 
starting at $5,995, it’s the  
perfect time to make your move.

Whitney Place at Natick 
Three Vision Drive, Route 9 West  
Natick, MA 01760

Call 508-655-5000  
to schedule your  

personal tour today.

Your Money, Your Independence 

Homebuying in 2026: Smart Moves To Plan Your Purchase

March marks the start of  the 
spring homebuying season. Sell-
ers who waited out the slower 
winter months are listing homes, 
and some buyers wait until sum-
mer to align closings with the 
school year.  

With mortgage rates slightly 
lower than 2025 peaks, timing 
and strategy remain critical. The 
Fed’s latest dot plot signals grad-
ual easing in 2026 and 2027, 
which could create refinancing 
opportunities. However, waiting 
for rates to drop carries trade-offs, 
as falling rates often coincide with 
rising home prices.

Before scrolling Zillow, open 
houses, and finding a real estate 
agent, let’s discuss things you 
need to prepare.

Define your priorities
Start by listing what matters 

most in a home, then prioritize 
#1-25, as not everything can be 
#1 or 1A. Consider location, 

bedrooms, outdoor space, re-
mote work offices and play areas. 
Decide between move-in ready 
versus fixer-upper, quiet streets 
versus active neighborhoods, 
and public versus private schools. 
Don’t let innovative listing photos 
sway your lifestyle goals and long-
term needs.

Understand the local 
market

Research pricing trends in 
your desired neighborhoods. 
Check school ratings, public 
safety, property taxes, and local 
infrastructure plans. Also, if  you 
don’t want to live on a busy road, 
know the existing commercial 
and industrial zones.  

Get pre-approved for a 
mortgage

Pre-approval signals to sellers 
that you’re serious and can af-
ford the property. Don’t confuse 
pre-approval with ability to pay, 
as an underwriter is viewing your 
financial situation today - not 
what you have planned.

Explore mortgage options
Mortgage type matters more 

than ever in 2026:
Conventional Loans - Not 

backed by the government, 
these are offered by banks or 
private lenders. Down payments 
are 5-20% with required credit 
scores higher than 620, best rates 
for scores 780+. Benefits include 
competitive rates and flexible 
terms, however, there are limits 
on the amount borrowed. 

FHA Loans - Govern-
ment-backed Federal Housing 
Administration loans are de-
signed to help first-time home-
buyers or those with lower credit 
scores qualify for a mortgage. 
Down payments are as low as 
3.5% for credit scores of  580 or 
higher. Keep in mind, Private 
Mortgage Insurance (PMI) is re-
quired, which increases overall 
costs. 

Jumbo Loans - A type of  
mortgage that exceeds the con-
forming loan limits set by the 
Federal Housing Finance Agency 
(FHFA). Down payments are 
often 20%+ with higher credit 
scores, incomes, and investment 
assets.

Adjustable-rate mortgages 
(ARMs): Lower initial rates for 
five, seven or 10 years, then adjust 
with market conditions. Good if  
you plan to refinance or move 
within that time frame.  

Tip for 2026 buyers: Consider 
an ARM with the intention of  
refinancing in two to five years if  
rates drop. Locking a lower rate 

now with a plan to refinance later 
could save thousands, but ensure 
your budget can handle potential 
adjustments.

Plan for full costs
Beyond the down payment, 

budget for closing costs such as 
escrow, prepaid interest and other 
fees. These can add $5,000–
$15,000. Some costs can be rolled 
into the mortgage, but get a de-
tailed lender breakdown to avoid 
surprises.

Factor in future refinancing 
if  you plan to take advantage of  
rate drops. This can positively 
affect monthly affordability and 
long-term planning.

Align homebuying with 
your financial plan

The real peace of  mind comes 
after moving in. Planning ahead 
helps ensure your new home sup-
ports your financial goals.

•	 Adjust your monthly budget 
for mortgage, insurance and 
taxes

•	 Plan short-term renovations 
or upgrades

•	 Build contingencies for un-
expected expenses or family 
changes

With a clear plan, you can 
confidently buy a home that 
aligns with both lifestyle and long-
term financial independence.

The opinions voiced in this 
material are for general informa-
tion only and are not intended to 
provide specific advice or recom-
mendations for any individual.

Glenn Brown is a Holliston 
resident and owner of  PlanDy-
namic, LLC, www.PlanDynamic.
com. Glenn is a fee-only Certified 
Financial Planner™ helping mo-
tivated people take control of  
their planning and investing, so 
they can balance kids, aging par-
ents and financial independence.

Sponsored articles are submitted by 
our advertisers. The advertiser is solely 
responsible for the content of  this article.

Glenn Brown, CFP

Have an
Upcoming Event?

Do you have a
concern about

things happening 
around town?

WE
WANT TO

HEAR FROM
YOU!YOU!

Editor@NatickTownNews.com
EMAIL US & EMAIL US & LET US KNOW!LET US KNOW!
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ary, Smith switched on the bulky 
machines that stand stalwart on 
legs seeming too slim to support 
such heavy cabinets. 

Each is a carnival of  blinking 
light and sound when activated, 
a show designed to attract play-
ers and quarters in the context 
and competition of  a busy and 
noisy arcade.

“I kind of  fell into the whole 
arcade, video game scene,” said 
Smith. 

Born in 1968, he was of  age 
to appreciate the heydays of  the 
pinball machine (1970s), and 
videogame (1980s).

A few centuries in Florence, 
Italy witnessed the Renaissance’s 
flowering of  creativity.

Hundreds of  years later, these 
two decades of  modern Amer-
icana hosted the dawn of  the 
digital age, and the masterpieces 
of  electronic entertainment that 
filled galleries with light, sound, 
adventure and imagination.

Smith has written an ode to 
this era, or more precisely the 
pinball machines that played 
such a starring role in that story. 
His new book, “Pinball, a Quest 
for Mastery,” delves into all 
things pinball.

The work serves as a how-to 
guide to becoming a better 
player, and also a treasure map 
for those on a quest to find pin-
ball arcades. The book touches 
on the history and anatomy of  
the machines that have capti-
vated players for decades.

Smith is a shop manager 
and technical educator at Bos-
ton University’s Engineering 
Product Innovation Center. Im-
mersed in a world of  emails and 
data during work days, the tan-
gible technology of  pinball has 
always been a touchstone that 
helps keep him grounded.

“I think it’s the analog nature” 
that’s so appealing, said the au-
thor, who during warmer months 
will pop into the barn for a quick 

pinball fix while burgers sizzle 
outside on the grill. “There’s 
something for me about that.”

The author calls the mid-
1970s the apex of  artistic design 
for pinball. A machine’s front 
display is a flashing billboard to 
prospective players. Each has 
its own theme, and is a backlit 
fresco designed to intrigue and 
entice pinball enthusiasts and 
amateurs alike.

Smith says some in the pin-
ball world will swap out modern 
LED lights in displays when the 
old ones fail. But the author is a 
purist, preferring the old-school 
bulbs to their modern descen-
dants.

Smith has his favorite videog-
ames from the arcade era as well, 
classics like Joust, Galaga and 
Missile Command. Games of  
that era reflected the science fic-
tion and fantasy trends prevalent 
then in pop culture.

Invest enough time (and quar-
ters) in those early games, and 
you could internalize the pat-
terns of  characters playing out 
on the screen. Armed with those 
patterns, a player could navigate 
and even dictate the script, ac-
cruing big numbers on the score-
board and a high level of  skill.

Not quite with pinball. That 
silver ball never takes quite the 
exact same path twice.

“It’s much more interactive,” 
said Smith.

There’s something infectious 
about another person’s seem-
ingly boundless enthusiasm for a 
particular subject.

“Ready Player One,” the New 
York Times bestselling novel from 
2011, is an ode to 1980s nostalgia. 
The book owes its success to au-
thor Ernest Cline’s encyclopedic 
knowledge of  and affection for 
the pop culture trappings of  the 
Decade of  Excess.

The novel’s hero Wade Watts 
lives in a dystopian America set 
several decades from now. It’s a 
dark future whose denizens can 
briefly escape into a virtual-re-
ality multiplayer game/universe 
called the “Oasis.”

PINBALL
continued from page 1

Tasker Smith’s pinball collection reflects a variety of themes.  Photo by Sean Sullivan

It takes a quarter and a dream.  Photo by Sean Sullivan Nostalgia fans flip for the pinball 
machine collection.  Photo by Sean 
Sullivan

Watts puts his adoration for 80s 
culture and minutiae to good use 
in the novel, wielding his knowl-
edge of  the decade to advance in 
an all-or-nothing contest devised 
by the Oasis’s late creator.

Cline lets his geek flag fly 
with abandon in the novel, tak-
ing readers along for the ride in 
a pageant of  pop culture. The 
author manages somehow to 
get readers to care about the ob-
scure origins of  video games that 
are, even now, decades old and 
laughably primitive by today’s 
standards.

Music from the era permeates 
the pages of  Cline’s novel, those 
songs often turned into yet more 
pieces of  the narrative puzzle. 
The author even draws from 
Dungeons & Dragons, the ana-
log role-playing adventure game 
that uses dice to determine the 
fates of  its characters.

Reading on, we become in-
vested in these things because 
Cline (and Wade) care so much 
about them.

More recently and virally, mil-
lions of  fans have likewise been 
captivated by the young heroes 
of  Hawkins. The streaming se-
ries “Stranger Things” has been 
a worldwide phenomenon for a 
decade, just ending its fifth and 
final season late last year.

Set in 1980s, the Duffer broth-
ers (the show’s creators), wear 
their nostalgia for the decade on 
their sleeves. Supernatural and 
science-fiction narratives aside, 
the show is a carnival of  80s cool 
and kitsch. Its seasons are replete 
with dial-up corded telephones, 
80’s pop anthems, and the ev-
er-present atmosphere of  the 
analog.

Even among the young-
est watchers of  “Stranger 

Things,’’the absence of  the in-
ternet and mobile phones in the 
show didn’t seem to dampen 
fans’ enthusiasm for it. Indeed, 
the Duffer brothers’ celebration 
of  a more primitive, unplugged 
and outwardly adventurous life 
is likely what drew so many to a 
party that’s spanned ten years.

“It’s a nice departure from 
that” digital and demanding 
world, said Smith of  his pinball 
pastime.

The author said that a bit of  
ambivalence came with the ac-
quisition of  his first machine 
about 15 years ago. With kids 
then on way, he wondered if  a 
pinball machine might be a self-
ish extravagance.

But along with Smith’s fam-
ily, his collection of  classics has 
grown just fine.

“It just kind of  took over my 
life a little bit.”

Call Marianne Otten
774-217-8218

Seeking Reasonably
Priced Cleaning for

SENIOR CITIZENS?

FREE ESTIMATES  •  15 YEARS EXPERIENCE  •  REFERENCES AVAILABLE

Marianne’s Cleaning serviCe
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781-444-7577
www.ConnellRoofing.com

Experience the Best in Roofing:
60+ Years of Quality Service

OUR SERVICES
  Roofing 
  Siding 
  Gutters 
  Windows 
  Doors 
  Skylights

OUR NEW SERVICE DIVISION
 Service Calls

  Gutter Cleaning 
  Small Leaks 
  Ventilation Questions 
  Flashing Repairs

“Quality and Professionalism Every Shingle Time”

LICENSED | INSURED | CERTIFIED

Funds Raised to Honor ‘Mrs. V’ with Plaque

Katherine Penders von der Lieth was beloved in the community.
Photo courtesy currentobituary.com

The bronze plaque will be placed at the red bicycle sculpture.
Photo courtesy Friends of Natick Trails

An effort is ongoing to honor a 
beloved Johnson School commu-
nity member  with a memorial 
on the Cochituate Rail Trail..

Natick resident Katherine 
Penders von der Lieth, who was 
57 when she died Friday, Dec. 
26, 2014, will be memorialized 
with a bronze plaque at the red 
bicycle sculpture on the trail.

Affectionally known as Mrs. 
V, she was described in her obit-
uary as a “paraprofessional  and 
expert chocolate chip pancake 
maker’’ for the Johnson School. 
The students and staff at the 
school were devoted to her, the 
obituary states.

She was a dedicated runner, 
gardener, and flower lover.

To make a contribution, 
visit  fundrazr.com/cam-
paigns/6221Ac/pay.

The Friends of  Natick Trails 
will match all donations up to 
$500.

Grant to Support Revolutionary War Education Project
The Natick Historical Society 

has been awarded a $500 grant 
from the Natick Cultural Council 
to support its Revolutionary War 
Treasure Trunk project.

The trunk is a traveling ed-
ucational kit designed to give 
children of  all ages a hands-on 
experience learning about the 

Revolutionary War. 
The program builds on other 

Revolutionary War projects at 
the Natick Historical Society, 
including a traveling war memo-
rial and student archive project 
funded by Mass Humanities and 
the Frank and Sheila Magullion 
Foundation and the  preserva-

tion of  Natick’s 1775 Bunker 
Hill Muster Roll, funded by the 
Natick Community Preservation 
Committee. 

Planning and purchasing for 
the kit is underway. Contents will 
include reproduction artifacts and 
documents from the Revolutionary 
War period. Teachers and other 

adult group leaders such as Girl 
Scouts  will be able to rent the kit 
beginning this spring. 

The rental will come with 
structured activity and curric-
ulum plans to inspire learning 
about what life was like in Natick 
and beyond during the Revolu-
tionary War.

The Natick Cultural Council 
is a local agency supported by 
the Mass Cultural Council, a 
state agency. The treasure trunk 
will be supported with matching 
funds from the Frank and Sheila 
Magullion Foundation.

For more information, visit 
www.natickhistoricalsociety.org.

Free Program Helps
Families, Youths Navigate
Technology 

Navigating Technology and 
Tween/Teen Well-Being will be 
presented at 7 p.m. Thursday 
March 12 at Kennedy Middle 
School, 165 Mill St., Natick.

The program, led by Dr. Jill 
Walsh, will provide practical 
strategies for more balanced use 
of  technology.

This is a free interactive pro-
gram for families with students in 
grades 4 to 8. Parents/caregivers 
and students meet separately at 
the same time.

They will share research-in-
formed conversations about AI, 

social media and group chats, 
among other topics. 

Those attending will learn 
about tools to make technology 
work for, rather than against, 
families. The program is pre-
sented by Spark Kindness, Natick 
180, Natick Health Department, 
Natick Supports Mental Health, 
Natick Public Schools, Town of  
Natick and Natick Above the In-
fluence.

For more information and 
to register, visit www.spark-
kindness.org/events/navigat-
ing-tech-teen-well-being.
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SPRING HOME REVIEW
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• Siding
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Full-Service Residential Construction & RenovationsFull-Service Residential Construction & Renovations
From concept to completion, we
deliver high-quality workmanship
with attention to detail you can trust.

Let your dreams be our project, with a local contractor you can trust.Let your dreams be our project, with a local contractor you can trust.

Our ServicesOur Services
u Kitchen & Bathroom Renovations
u Full Home Renovations
u Custom Decks & Outdoor Living
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Planning for the Future with Flexible Living
By Tracy Larosa

The way we think about hous-
ing is changing—and flexibility 
is at the heart of  it. Today’s buy-
ers are no longer focused on the 
biggest home possible. Instead, 
they’re thinking ahead: how they 
want to live now, and how their 
needs may evolve over the next 
10, 20, or even 30 years.

Less space, but better
One of  the most noticeable 

shifts is a desire for less space, but 
better space. Many homeown-
ers are intentionally downsizing 
or choosing homes with smaller 
footprints that are easier to main-
tain. One-level living is especially 
popular, offering convenience, 
accessibility, and long-term com-
fort without the need for stairs. 
Ranch-style homes, first-floor 
primary suites, and layouts with 
minimal level changes are in high 

demand—and for good reason. 
They support aging in place 
while remaining functional for 
all stages of  life.

Equally important is the rise 
of  multi-purpose rooms. Homes 
no longer need a formal dining 
room that’s used twice a year or 
a dedicated guest room that sits 
empty most of  the time.

Instead, buyers are looking for 
rooms that can adapt:

 • A guest bedroom that dou-
bles as a home office

 • A dining area that functions 
as a workspace or homework 
zone

 • A den or bonus room that 
can serve as a playroom for 
young children now and a 
media room for teens later

This flexibility allows home-
owners to make the most of  
every square foot, adjusting how 

they use their space as their life-
style changes.

ADUs
Another major trend shap-

ing future-focused housing is 
the growing interest in Acces-
sory Dwelling Units (ADUs). An 
ADU offers incredible versatility. 
For many families, it’s a smart 
way to plan across generations. 
An ADU can house young adult 
children just starting out, po-
tentially provide rental income 
to offset rising homeownership 
costs, and/or serve as a com-
fortable space for aging parents 
who want independence while 
remaining close to family.

Over time, the roles can re-
verse. Adult children may tran-
sition into the main home while 
older parents downsize into 
the ADU, maintaining proxim-
ity without sacrificing privacy. 
This kind of  multigenerational 

living is becoming increasingly 
common, especially as Massa-
chusetts ranks in the top 10% of  
the most expensive states in the 
country. With the cost of  living 
continuing to rise, families are 
rethinking traditional housing 
models and embracing solutions 
that offer financial flexibility and 
long-term stability.

Ultimately, these housing 

trends reflect a smarter ap-
proach to homeownership—
one that prioritizes adaptability, 
efficiency, and thoughtful plan-
ning. Flexible layouts, multi-
purpose rooms, one-level living, 
and ADUs aren’t just trends; 
they’re practical tools for build-
ing a home that works for you 
now, and well into the future.

Accessory Dwelling Units (ADUs) offer incredible versatility – for many 
families, it’s a smart way to plan across generations. 

How Much Home Can I Afford?
By the third quarter of  2025, 

the tide seemingly began to turn 
in regard to a housing market 
that had been marked by limited 
inventory since the onset of  the 

COVID-19 pandemic in 2020. 
According to market indica-
tors from Redfin, the National 
Association of  REALTORS® 
and Homes for Heroes, by the 
summer of  2025 things began 
to shift in regard to inventory 
(9.4 percent increase year-over-
year). Prices also began to level 

off, as the median existing home 
price in the United States was 
$435,300 in June 2025, which 
marked a 2 percent increase from 
the previous year. Price reduc-
tions also became more common 
compared to 2024, signaling a 
cooldown in some segments.

Although affordability con-
cerns still persist, many people 
may finally be ready to enter the 
home-buying arena. When doing 
so, it’s essential prospective home 
buyers recognize how much they 
can comfortably spend on a 
home. Most experts suggest buy-
ers combine lender affordability 
guidelines with an assessment 
of  one’s personal budget. These 
factors can help individuals de-
termine a reliable budget when 
shopping for homes.

• Debt-to-income ratio: Lend-
ers use various parameters 
to identify a borrower’s cred-
itworthiness. That includes 
figuring out a person’s debt-

to-income ratio (DTI). Wells 
Fargo says DTI can be cal-
culated by adding up all of  
a person’s monthly debt pay-
ments and dividing them by 
gross monthly income. That 
number is multiplied by 100 
to get a percentage. The 
lower the DTI, the less risky 
one is to lenders.

• The 28/36 rule: Part of  the 
DTI equation may include 
the 28/36 rule utilized by 
many mortgage lenders. This 
is a standard guideline that 
can help one see if  it’s pos-
sible to afford a home loan. 
The 28 percent is allotted 
housing costs. The monthly 
housing expenses (principal, 
interest, taxes, homeowners 
insurance, private mortgage 
insurance, and homeowners 
association fees) should be 
no more than 28 percent of  
one’s gross monthly income. 
One’s total monthly debt 

payments, including hous-
ing, car, loans, student loans, 
and credit cards, should be 
no more than 36 percent of  
the gross monthly income. So 
if  a prospective home buyer 
earns $10,000 per month, or 
$120,000 per year, the hous-
ing costs should not exceed 
$2,800. Total debt payments, 
including housing, should not 
exceed $3,600 per month. 

• Personal budget consider-
ations: Lenders may allow 
borrowers to borrow a cer-
tain amount of  money, and 
buyers then go out and spend 
that much on a home. But to 
avoid living paycheck to pay-
check and having all of  one’s 
money go toward a home, it 
is best to account for personal 
spending habits and savings 
goals. It’s important to have an 
emergency funds account to 
pay for unexpected things like 
home repairs, or to account 
for instances when income 
may decline. Ongoing costs to 
manage the home also merit 
consideration, as do utilities 
and future renovations.

• Income-to-home price ratio: 
Some people abide by an-
other general guideline to 

shop for a home that costs 
no more than three to five 
times their annual household 
income. That means with an 
annual income of  $100,000, 
one should aim for a home 
priced between $300,000 and 
$500,000. The specific range 
will also depend on a person’s 
existing debt.

• Interest rates and other fac-
tors: The interest rate on 
home mortgages as well as 
down payment also must be 
considered. Resources like 
Bankrate and Zillow provide 
home affordability calcula-
tors that will factor in interest 
rates, terms of  a loan, down 
payment, and property taxes. 
Buying a home when interest 
rates are high means spend-
ing more over the life of  the 
loan. Also, how much one 
puts toward a down payment 
has a big impact. Aiming for 
20 percent means avoiding 
paying for private mortgage 
insurance (PMI). 
There is no fail-safe way to 

determine how much home you 
can afford. Many factors are in 
play and are exclusive to buyers 
in the market for a new home. 

Did you know?

The market research experts at Business Research Insights report 
that the three-season sunroom market size is projected to nearly 
double between 2025 and 2035. BRI reports that 65 percent of 
homeowners prefer cost-effective sunrooms when seeking to ex-
tend their living space. The popularity of sunrooms can be traced 
to a number of variables, including year-round access to a home’s 
surrounding landscape. That access might be hindered if the only 
spaces to experience nature is a patio, deck or another traditional 
type of outdoor living space. But sunrooms, particularly those 
equipped with heating and cooling, can bring homeowners in 
touch with nature during times of year when they might otherwise 
be compelled to steer clear of their outdoor living spaces due to less 
welcoming weather. 
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Planning for the Future with Flexible Living
By Tracy Larosa

The way we think about hous-
ing is changing—and flexibility 
is at the heart of  it. Today’s buy-
ers are no longer focused on the 
biggest home possible. Instead, 
they’re thinking ahead: how they 
want to live now, and how their 
needs may evolve over the next 
10, 20, or even 30 years.

Less space, but better
One of  the most noticeable 

shifts is a desire for less space, but 
better space. Many homeown-
ers are intentionally downsizing 
or choosing homes with smaller 
footprints that are easier to main-
tain. One-level living is especially 
popular, offering convenience, 
accessibility, and long-term com-
fort without the need for stairs. 
Ranch-style homes, first-floor 
primary suites, and layouts with 
minimal level changes are in high 

demand—and for good reason. 
They support aging in place 
while remaining functional for 
all stages of  life.

Equally important is the rise 
of  multi-purpose rooms. Homes 
no longer need a formal dining 
room that’s used twice a year or 
a dedicated guest room that sits 
empty most of  the time.

Instead, buyers are looking for 
rooms that can adapt:

 • A guest bedroom that dou-
bles as a home office

 • A dining area that functions 
as a workspace or homework 
zone

 • A den or bonus room that 
can serve as a playroom for 
young children now and a 
media room for teens later

This flexibility allows home-
owners to make the most of  
every square foot, adjusting how 

they use their space as their life-
style changes.

ADUs
Another major trend shap-

ing future-focused housing is 
the growing interest in Acces-
sory Dwelling Units (ADUs). An 
ADU offers incredible versatility. 
For many families, it’s a smart 
way to plan across generations. 
An ADU can house young adult 
children just starting out, po-
tentially provide rental income 
to offset rising homeownership 
costs, and/or serve as a com-
fortable space for aging parents 
who want independence while 
remaining close to family.

Over time, the roles can re-
verse. Adult children may tran-
sition into the main home while 
older parents downsize into 
the ADU, maintaining proxim-
ity without sacrificing privacy. 
This kind of  multigenerational 

living is becoming increasingly 
common, especially as Massa-
chusetts ranks in the top 10% of  
the most expensive states in the 
country. With the cost of  living 
continuing to rise, families are 
rethinking traditional housing 
models and embracing solutions 
that offer financial flexibility and 
long-term stability.

Ultimately, these housing 

trends reflect a smarter ap-
proach to homeownership—
one that prioritizes adaptability, 
efficiency, and thoughtful plan-
ning. Flexible layouts, multi-
purpose rooms, one-level living, 
and ADUs aren’t just trends; 
they’re practical tools for build-
ing a home that works for you 
now, and well into the future.

Accessory Dwelling Units (ADUs) offer incredible versatility – for many 
families, it’s a smart way to plan across generations. 

How Much Home Can I Afford?
By the third quarter of  2025, 

the tide seemingly began to turn 
in regard to a housing market 
that had been marked by limited 
inventory since the onset of  the 

COVID-19 pandemic in 2020. 
According to market indica-
tors from Redfin, the National 
Association of  REALTORS® 
and Homes for Heroes, by the 
summer of  2025 things began 
to shift in regard to inventory 
(9.4 percent increase year-over-
year). Prices also began to level 

off, as the median existing home 
price in the United States was 
$435,300 in June 2025, which 
marked a 2 percent increase from 
the previous year. Price reduc-
tions also became more common 
compared to 2024, signaling a 
cooldown in some segments.

Although affordability con-
cerns still persist, many people 
may finally be ready to enter the 
home-buying arena. When doing 
so, it’s essential prospective home 
buyers recognize how much they 
can comfortably spend on a 
home. Most experts suggest buy-
ers combine lender affordability 
guidelines with an assessment 
of  one’s personal budget. These 
factors can help individuals de-
termine a reliable budget when 
shopping for homes.

• Debt-to-income ratio: Lend-
ers use various parameters 
to identify a borrower’s cred-
itworthiness. That includes 
figuring out a person’s debt-

to-income ratio (DTI). Wells 
Fargo says DTI can be cal-
culated by adding up all of  
a person’s monthly debt pay-
ments and dividing them by 
gross monthly income. That 
number is multiplied by 100 
to get a percentage. The 
lower the DTI, the less risky 
one is to lenders.

• The 28/36 rule: Part of  the 
DTI equation may include 
the 28/36 rule utilized by 
many mortgage lenders. This 
is a standard guideline that 
can help one see if  it’s pos-
sible to afford a home loan. 
The 28 percent is allotted 
housing costs. The monthly 
housing expenses (principal, 
interest, taxes, homeowners 
insurance, private mortgage 
insurance, and homeowners 
association fees) should be 
no more than 28 percent of  
one’s gross monthly income. 
One’s total monthly debt 

payments, including hous-
ing, car, loans, student loans, 
and credit cards, should be 
no more than 36 percent of  
the gross monthly income. So 
if  a prospective home buyer 
earns $10,000 per month, or 
$120,000 per year, the hous-
ing costs should not exceed 
$2,800. Total debt payments, 
including housing, should not 
exceed $3,600 per month. 

• Personal budget consider-
ations: Lenders may allow 
borrowers to borrow a cer-
tain amount of  money, and 
buyers then go out and spend 
that much on a home. But to 
avoid living paycheck to pay-
check and having all of  one’s 
money go toward a home, it 
is best to account for personal 
spending habits and savings 
goals. It’s important to have an 
emergency funds account to 
pay for unexpected things like 
home repairs, or to account 
for instances when income 
may decline. Ongoing costs to 
manage the home also merit 
consideration, as do utilities 
and future renovations.

• Income-to-home price ratio: 
Some people abide by an-
other general guideline to 

shop for a home that costs 
no more than three to five 
times their annual household 
income. That means with an 
annual income of  $100,000, 
one should aim for a home 
priced between $300,000 and 
$500,000. The specific range 
will also depend on a person’s 
existing debt.

• Interest rates and other fac-
tors: The interest rate on 
home mortgages as well as 
down payment also must be 
considered. Resources like 
Bankrate and Zillow provide 
home affordability calcula-
tors that will factor in interest 
rates, terms of  a loan, down 
payment, and property taxes. 
Buying a home when interest 
rates are high means spend-
ing more over the life of  the 
loan. Also, how much one 
puts toward a down payment 
has a big impact. Aiming for 
20 percent means avoiding 
paying for private mortgage 
insurance (PMI). 
There is no fail-safe way to 

determine how much home you 
can afford. Many factors are in 
play and are exclusive to buyers 
in the market for a new home. 

Did you know?

The market research experts at Business Research Insights report 
that the three-season sunroom market size is projected to nearly 
double between 2025 and 2035. BRI reports that 65 percent of 
homeowners prefer cost-effective sunrooms when seeking to ex-
tend their living space. The popularity of sunrooms can be traced 
to a number of variables, including year-round access to a home’s 
surrounding landscape. That access might be hindered if the only 
spaces to experience nature is a patio, deck or another traditional 
type of outdoor living space. But sunrooms, particularly those 
equipped with heating and cooling, can bring homeowners in 
touch with nature during times of year when they might otherwise 
be compelled to steer clear of their outdoor living spaces due to less 
welcoming weather. 
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• Decks, siding and roofing 
• Power washing, gutter repair
• Basement refinishing 
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Traffic Signs Display Powerful Messages in Exhibit 
By Sandy Quadros Bowles
Editor

We see the traffic signs daily. 
Stop. Detour. Strictly Enforced. 
No Parking.

But an exhibit recently fea-
tured at the Morse Institute Li-
brary showcased the images in 
a very different, and completely 
thought-provoking, way.

The display, which filled a wall 
of  the library, showcased images 
of  stylishly dressed models. But 
their heads are replaced by fa-
miliar traffic signs.

“Story Telling Through Street 
Signs & Fashion, presented by 
photographer Chelsea Bradway 
and fashion stylist Brooke Kanal, 
has as many interpretations as 
there are viewers, Kanal said.

Slow, for example, might be a 
reminder to take a breath in a 
busy life. 

Detour might mean “I’m tak-
ing my own path, I’m finding my 
own way,’’ she said.

Stop, with its universal red 
color reflecting urgency, could 
be a way to say “stop, don’t 

touch me.’’ 
This could be “creating bound-

aries’’ for girls and women to tell 
others to respect them and their 
words.

The exhibit was inspired when 
Bradway’s daughter randomly 
held a sign over her head while 
working in a gallery.

That gave Kanal and Bradway 
an idea.

“We said, We should do a [dis-
play] for women, give them a 
voice.’’

Bradway decided to photo-
graph images of  women with 
signs replacing their faces to put 
the focus not on the model but on 
the words she was holding.

Kanal, a fashion stylist by 
trade, chose outfits she hoped 
would catch people’s eye and 
correspond to the sign’s message.

The exhibit features mod-
els from New England Mod-
els Group in Manchester, 
N.H. Models also included 
Badway’s daughter Miley 
Charlette Francis, Kanal’s 
daughter Sadhya Kanal, and 

Brooke Kanal with some of the images she styled and Chelsea Bradway photographed.  Photo by Sandy Quad-
ros Bowles 

Internet Safety Transaction could 
make people think about online 
presence.  Photo by Sandy Quadros 
Bowles 

Stop can mean so much more 
than hitting the car’s brakes.  
Photo by Sandy Quadros Bowles 

Strictly Enforced might reflect 
how a woman’s boundaries should 
be respected.  Photo by Sandy Quad-
ros Bowles 

Strictly Enforced might reflect how a woman’s boundaries should be 
respected.  Photo by Sandy Quadros Bowles 

her niece:  Livee Gillin.  
Kanal is proud of  the reaction 

the work has received. After a 
showing at a local high school, a 
range of  responses came in.

“The exhibit/photos make 
your mind think about what each 
sign could possibly be… you can 

look at a sign three or four  times, 
and each time have a different 
idea about what it means,’’ one 
student wrote.

 “It was really cool and nothing 
like anything I’ve seen before,’’ 
another student opined.

Those reactions hearten Kanal 

because they reflect a message 
she and Bradway are trying to 
share.

The signs, their exhibit shows, 
might be everywhere. But the 
message can be powerful and 
something a viewer may not have 
considered before. 

GOT
INSERTS?

YOU Print or WE Print ... then WE Distribute 
REACH MORE THAN 140,000 HOUSEHOLDSREACH MORE THAN 140,000 HOUSEHOLDS

Great for Big Events, Coupons, Menus & More!
Contact Susanne for Pricing & Reservations: 

508-954-8148   •   sue@sodellconsult.com
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Shaken & Stirred: Mixology EventAntique Appraisals

TUES 4/14  |  2-4 PM THURS 3/12  |  2-4 PM Upcoming 
Events

Limited space available. Call us to RSVP.

Independent, Assisted & Memory Care Living
119 E Central Street, Natick  |  781-694-6997  |  residencenaticksouth.com

March into fun at the Natick Senior Center
There’s plenty to do and enjoy 

in March at the Natick Senior 
Center. Here is a sampling.

World Travels with Sophia. 
Monday, March 2 at 1 p.m., $3. 

Join Sophia on a photographic 
journey on her trip to London 
and Penzance. Complete with 
Shakespeare’s Globe Theater, Big 
Ben, the London Eye, the En-
glish countryside, fish and chips, 
a Tidal Island, and more events. 

Tech workshop with Natick 
High Robotic Club, Monday, 
March 2, at 3 p.m. 

Struggling with your computer 
or device? Join an in-person tech-
nology workshop led by students 
from the Natick High School Ro-
botics Club. This one-hour session 
offers simple, helpful guidance for 
older adults using their own tech-
nology. Bring your device. Space 
is limited, so pre-registration is 
required.

Lunch with Friends, Wednes-
day, March 4, at noon. 

Enjoy great food and friendly 

conversation. Lunch will feature 
grilled chicken Greek salad with 
grilled chicken, romaine lettuce, 
tomatoes, cucumbers, red pep-
pers, onions, black olives and feta 
cheese served with dessert. These 
are dine-in meals only. Lunch pro-
vided by Fresscafe.

Fraud prevention, Keeping 
Yourself and Your Money Safe 
Thursday, March 5, at 2 p.m. 

Phishing or spoofing may 
sound made up, but they’re very 
real scams. Join Cassie Kelleher, 
Needham Bank’s VP of  Fraud & 
Loss Prevention, for a talk on to-
day’s most common scams, spot-
ting red flags, preventing elder 
financial abuse, and keeping your 
money safe. 

Still Life Drawing, Fridays, 
March 6 to April 24, at 10 a.m. 
$55.

In this beginning drawing class 
students will be introduced to life 
drawing (drawing from observa-
tion of  real world objects.). Em-
phasis will be placed on realistic 
perspective, lighting and com-

position. The class will include 
instructor demonstrations of  all 
lessons. Lessons will be carefully 
prepared to allow for progression 
towards more complex composi-
tions. List of  supplies given during 
registration. 

Ukulele lessons, Fridays March 
6 to April 24, at 10 a.m. $57.

This class is designed for players 
who have mastered the basics of  
ukulele playing. In this class, stu-
dents will enhance their rhythm 
skills and learn how to play chord 
progressions. Students need to 
bring their own instrument. Class 
is limited to 10 people. 

Opera and music apprecia-
tion, Fridays March 6 to April 24, 
at 10:30 a.m. $65.

Join award-winning artist Ron 
Williams as he guides participants 
through symphonies, jazz, and 
world music. 

Guitar lessons, Fridays, March 
6 to April 24, $65.

Take guitar skills to the next 
level in this intermediate class for 

players who know the basics. Join 
Memo Rubio, musician, singer, 
composer, and producer, for 
hands-on instruction. Students 
must bring their own instrument. 
Class is limited to 10 participants. 

Acrylic painting, Fridays, 
March 6 to April 24, $65.

Learn about composition, light 
and shadow, and other key visual 
concepts while also learning how 
to mix colors, apply paint to dif-
ferent surfaces, and create texture 
and depth that will help in creat-
ing dynamic and engaging works 
of  art. No experience is necessary. 
List of  supplies given during reg-
istration. 

Falls Prevention, A Guide To 
Stay Safe And Independent 
Tuesday, March 10 at 2:20 p.m.

Angela Powers from Rebound 
Physical Therapy will discuss 
the statistics of  falls, educate the 
audience to understanding falls, 
explain risk factors, speak to falls 
prevention, as well as provide 
insight into the use of  assistive 
devices and fall emergency prep. 

Buried in Treasures Work-
shop: For Those Having Dif-
ficulty Addressing Excessive 
Clutter, Wednesdays March 11 
to June 17, at 10:30 a.m.

Buried in Treasures in a struc-
tured group is one of  the most 
effective ways to address exces-
sive clutter and hoarding disor-
der. Each participant is required 
to have the book “Buried in 
Treasures.

This workshop is being held 
at the Wayland Senior Center, 
but is open to both Natick and 
Wayland residents. Call Debbie 
Budd at 508-647-6543 to regis-
ter. 

Bingo, Monday March 9 and 
23, at 1 p.m. 

Have a blast at Bingo, a 
drop-in activity open to all. 
Six cards and 10 games for $4. 
Sponsored by the Friends of  the 
Natick Senior Center.

SENIOR CENTER
continued on page 17 
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By Sandy Quadros Bowles

Editor 

A Natick resident was walking 

his dog on a recent afternoon when 

he turned around and saw he was 

being followed.

A coyote was tailing him.

The resident didn’t panic. In-

stead, he blew an airhorn that he 

carries.

The noise did its job. The coyote 

scampered off.

That reaction was perfect, 

Natick Animal Control Officer 

Peter Cunningham said. He is 

working to educate residents about 

coyotes and how to avoid interact-

ing with them.

The first th
ing to understand,, 

he said, is th
at coyotes aren’t going 

anywhere. Just as people have set-

Dynasty? Either Way, NHS 

Girls Soccer Team is No. 1

The Natick High girls soccer team gathers around the Division 1 State championship trophy and 

banner after defeating Frankin in the tournament final.  Courtesy photo 

Residents Need to

Learn to Live With

Coyotes, ACO Says

By Ken Hamwey

Staff Sports Writer

Hearing the ‘D’ word is get-

ting to be routine in Natick, 

especially after the Massachu-

setts Interscholastic Athletic 

Association soccer tourna-

ment ends and a Division 1 

girls champion is crowned.

A coyote on the hunt.  Photo courtesy 

Massachusetts Department of Fisheries 

and Wildlife

tled in Natick and other suburban 

towns, so have coyotes.

“If  you live in Natick, ‘’ he said, 

“you’re living with coyotes. ‘’

DYNASTY

continued on page 21 

COYOTES

continued on page 3 
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A Busy March Planned at Morse Institute Library

MORSE
continued on page 17 

Spring into the Morse Institute 
Library for a variety of  March 
events. Here is a sampling of  
their offerings.

CHILDREN’S PROGRAMS
Lapsit Storytime, Mondays 

March 2, 9, 16, 23 and 30, at 10 
a.m. and 10:30 a.m.

Stories, bounces, songs, and 
bubbles for babies newborn to 
24 months and their grownup. 
Gather in the Story Craft Room 
in the Children’s Department 
on the Lower Level. No regis-
tration required.

Play Nights, Mondays, 
March 2, 9, 16, 23 and 30. Drop 
in and play, with select themed 
play items for littles and their 
grownups to explore. Play nights 
are for everyone, but are geared 
to the preschool set and their 
adventuresome grownups. No 
registration required.

All Together Preschool Sto-
rytime, Tuesdays March 3, 10, 
17, 24 and 31, from 10 - 10:30 
a.m. Join in for stories, songs, 
and a short play activity. This 
story hour is geared for chil-
dren ages 3 - preK5 and their 
grownup partner. Younger sib-
lings are welcome as observers. 
Registration is required.

Pajama Time Stories, 
Wednesdays, March 4, 11, 18, 
25, from 6:30 - 7:15 p.m. Join 
Miss Susan for a few songs and 

lots of  stories in the Children’s 
Library, with 45 minutes of  sto-
ries and songs. No registration 
required

Tween Explorations: Make 
a Mug & Tea Cozy, Thursday, 
March 5, from 3:45 - 4:30 p.m. 
An afternoon of  in-person craft-
ing, decorating a mug and tea 
cozy. This program is for chil-
dren in grades 3 to 5. Registra-
tion is required.

Elementary Explorations: 
Candy Sushi, Thursday March 
26, from 3:45 - 4:30 p.m. Join 
in for an afternoon of  in-person 
crafting, making candy sushi. 
This program is for children in 
grades K-3. Registration is re-
quired.

ALL AGES PROGRAMS
Mini Golf at the Library: 

Family Fun Day, Saturday, 
March 7, from 9 a.m. - 4:30 
p.m. A fun-filled Mini Golf  
Family Fun Day at the library. 
Bring the whole family and 
enjoy a unique twist on the clas-
sic game of  mini golf  as you 
make your way through 18 cre-
atively designed holes scattered 
throughout the library. Last tee 
time is 3:30 p.m. No registration 
required.

Craft Swap 2026, Friday, 
March 27 and Saturday, March 
28, from 9 a.m. - 4 p.m. Be-
tween March 23 and 26, drop 

Mini-golf at the library is one of the March events. 

off unwanted craft supplies (in 
good condition and in appropri-
ate containers) at the library and 
receive an Early Access ticket. 
Early Access “Shopping” for 
ticket holders is Friday, March 
27 from 9 - 11 a.m. The Craft 
Swap opens to the general pub-
lic Friday, March 27 at 11 a.m. 
- 6 p.m. and Saturday, March 28 
from 9 a.m. - 4 p.m. There is no 
requirement to donate supplies 
in order to participate. All swap-
ping is free. There is no charge 
for craft supplies. There is no 
limit to the amount of  supplies 
you can take, but be mindful of  
your neighbors, and be kind. 
Bring your own bags for the 
craft swap.

Teen programs 
Teen Take & Make: Paint By 

Numbers, Monday, March 2, 
from 2 - 9 p.m. For tweens & 
teens ages 11-18, available in 

the Teen Room until the kits 
run out.

Teens & Tweens: Drop-In 
Decorate A Mini Photo Frame, 
Wednesday, March 11, from 2 - 
4:30 p.m. Decorate a mini photo 
frame in the Teen Room! This 
craft will be available while sup-
plies last for teens 11-18, drop-in 
program. No registration re-
quired.

ADULT PROGRAMS
Tea & Mindfulness: A Chi-

nese Tea Ceremony Experience, 
Monday, March 2, from 2:30 - 
4p.m. To gentle guqin music, 
explore classic Chinese teaware, 
Yixing teapot and gaiwan, 
and learn to recognize tea by 
sight and aroma. Then enjoy a 
hands-on session covering basic 
etiquette and brewing, with two 
tastings: gongfu-brewed oolong 
and gaiwan-brewed black tea. 
Bilingual English and Chinese. 
This program is for adults. 
Space is limited and registration 
is required.

Cookbook Club, Tuesday, 
March 3, from 6:30 - 8 p.m. Any-
one who enjoys cooking, sharing 
ideas, and kitchen tips, while en-
joying great food is encouraged 
to sign up for the Cookbook 
Club. This month’s cookbook 
is: What to cook when you don’t 

feel like cooking’’ by Caroline 
Chambers. The cookbook is on 
display at the Reference Desk 
(second floor) and available for 
check out at Circulation or avail-
able as an Ebook using Libby. 
Pick and prepare a recipe from 
the featured cookbook and bring 
it to the library where partici-
pants will eat, share, chat, and 
connect over food. Registration 
is required.

Open Mic Night, Tuesday, 
March 10, from 7 - 8:30 p.m. 
Singers, poets, musicians, writ-
ers, performance artists, all are 
welcome. Performers can sign 
up for a five or 10-minute time 
slot on a first come first served 
basis. No registration is required.

Boston Light Keeper: Sally 
Snowman, Thursday, March 12, 
from 7 - 8 p.m. Boston Light, the 
first established Light Station in 
colonial America, began light-
ing the way for safe navigation 
into the fledgling maritime port 
of  Boston in 1716. However, its 
notoriety in the maritime com-
munity as “the last manned 
Coast Guard Light Station” in 
the country has come to closure 
with the retirement of  Sally 
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Snowman, its 70th and last 
keeper. A power-point pre-
sentation provides photos of  
Boston Light’s 307 years of  
history and a few photo an-
ecdotes of  Sally’s experiences 
as a 21st Century Keeper. 
Registration for this event is 
suggested, but not required.

Scratch Art: Flora & Fauna, 
Thursday, March 19, from 7 - 
8:30 p.m. Using a scraper tool, 
participants will follow the 
outlines of  a design to reveal 
the engraved picture beneath. 
At the end of  the class, partic-
ipants will receive supplies to 
finish the piece at home. Space 
and supplies are limited and 
registration is required.

Boston Marathon at 130 
with Paul Clerici, Monday, 
March 23, from 6 - 7:30 p.m. 
Join bestselling author Paul 
Clerici for his new multimedia 
presentation “Boston Mara-
thon at 130.” The award-win-
ning writer takes participants 
through the colorful and his-
toric 130 years of  the Boston 
Marathon, mile by mile, town 
by town, story by story. With 
his unique vast array of  ex-
perience and knowledge as 
one who has run Boston 23 
times and has been cover-
ing it for nearly 40 years, he 
brings the great race to life 
through informative, humor-
ous, and enlightening detail 
of  the many stories from the 
very beginnings of  the race in 
1897 to the various moments 
along the way. Registration is 
required. 

Crochet Snoopy, Wednes-

day, March 25, from 3 - 4:30 
p.m. Start a crochet journey 
with this cute Snoopy project! 
This class is geared towards 
complete beginners. Each 
kit comes with access to in-
structional videos that will be 
used. The class will focus on 
holding the yarn, and crochet 
hook, and learning the single 
crochet stitch. This class is 
for adults and registration is 
required.

A Day in the Life of a Land 
Court Judge, Monday, March 
30, from 6 - 7:30 p.m.: March 
is Massachusetts Judicial Out-
reach Month. In collaboration 
with the Massachusetts Trial 
Court, the Morse Institute 
Library will host Robert B. 
Foster, associate justice of  the 
Land Court. He will discuss 
the kinds of  cases the court 
hears, the issues he needs to 
consider, and how cases are 
resolved. No registration re-
quired.

Morse Institute Library, 14 
East Central Street, Natick, is 
open Monday through Thurs-
day, 9 a.m. - 9 p.m.; Friday, 9 
a.m. - 6 p.m.; Saturday, 9 a.m. 
- 5 p.m. and Sunday, 1 - 5 p.m.  
For more information and to 
register for programs, visit 
morseinstitute.org.
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continued from page 16 Eliot Church Names New Minister 

The Eliot Church of  Natick 
has announced that by a unan-
imous vote at a recent meeting 
of  its members, Reverend Adam 
Isbitsky has been named its next 
minister. 

Rev. Isbitsky led his first wor-
ship service of  the year on Sun-
day, Jan.18, and will continue to 
lead services on Sundays there-
after. He will be working with 
the congregation over the next 
three years to deepen individual 
and collective spiritual journeys, 
and further connections with the 
wider Natick community. 

Rev. Isbitsky earned his Mas-
ter of  Divinity from the Andover 
Newton Theological School in 
2017, where he served in roles 
including Student Association 
President and Treasurer. 

Rev. Isbitsky has served as 
Legacy Pastor for the Second 
Congregational Church in Bev-
erly and as Pastor for the Ballard 
Vale United Church in Andover. 
Leading up to that, he performed 
a variety of  roles including in-

Rev. Adam Isbitsky has been 
named minister of Eliot Church of 
Natick. 

terim minister, sabbatical minis-
ter, seminarian, music director, 
and organist for many local area 
churches including Reading, 
Wellesley Hills, Whitman, East 
Weymouth, Middleboro and 
Holliston. 

Before entering theological 
school, Rev. Isbitsky earned 
a bachelor of  arts degree in 
music and music education, and 
worked in various capacities in 
music education, musical theater 

and nonprofit management.
“After serving ministries in 

several area churches, it’s clear 
to me that the place the Eliot 
Church is positioned in is one of  
real possibilities for a new chap-
ter,” said Rev. Isbitsky. “One we 
will write and edit together along 
the way.”

“The unanimous vote by the 
members capped a six-month 
search process on the part of  the 
church Search Committee,” said 
Rosemary Driscoll, Moderator 
of  the Eliot Church. “We are ex-
cited to welcome Rev. Isbitsky to 
our community.’’

The historic Eliot Church is a 
community church in the Chris-
tian tradition, with ties to both 
the United Church of  Christ 
and the Unitarian Universalist 
Association. Services are held on 
Sundays at 10 a.m. and visitors 
of  all faiths are welcome. 

For further information visit 
www.theeliotchurch.org or con-
tact info@theeliotchurch.org, or 
508-653-2244.

Learn to Weave on a Floor 
Loom, Wednesdays March11 to 
April 8, at 3 p.m., $100.

Learn the basics of  handweav-
ing and create a colorful sample 
of  8 weave structures on a 4-shaft 
floor loom. Learn the parts of  
the loom, principles of  color and 
design, and how to read a weav-
ing draft. No weaving experience 
necessary.

Spanish is in the air, Thurs-

SENIOR CENTER
continued from page 17

days March 12 to April 30, at 
11:30 a.m., $40.

In this  beginner Spanish 
class, no experience is needed 
and learning is fun and relaxed. 
By the end, feel confident mak-
ing small talk in Spanish, all in 
a friendly, supportive environ-
ment.

For the final class, practice 
your new skills at a local restau-
rant.

Pot O’Gold Party, Celebrat-
ing Patrick’s Day Thursday, 
March 12, at 12:30 p.m., 

Wear green and get ready for 
a shamrockin’ St. Patrick’s Day 
celebration. Enjoy great vibes, 
big smiles, food, and live music 
from Slainte. 

The Natick Senior Center is located 
at 117 East Central St. For more in-
formation, call 508-647-6540.
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Sports
Volleyball Clinic Serves up Fun Time for Middle Schoolers

They’re back
in full swing.

The Natick Parks 
and Recreation 

Department’s middle 
school volleyball clinic 

is underway.
Participants have 
been working on 
the fundamentals 

of passing, setting, 
serving, and attacking, 

and have been 
improving steadily over 

the first few weeks of 
the program. 

There is plenty of space 
available for the next 

session of the clinic 
beginning in April.

For more information, 
call 508-647-6530.

Participants learn a variety of skills.  Courtesy photo

Fundamentals of passing, setting, serving, and attacking are on dis-
play.  Courtesy photo

Players beat the winter blahs with an indoor workout.  Courtesy photo

The next clinic starts in April.  Courtesy photo



March 1, 2026	 Find us on Facebook  |  Natick Town News	 Page 19

By Matt Hylen
For the first time since 2020, 

the Natick High School Boys 
Swim and Dive team has won 
the Bay State Conference.

Coaches Christian Hamer and 
Hailey Huff led the team to new 
heights this year, exceeding all 
expectations after what was an 
historic regular season.

“It was so great for the kids,” 
Hamer said. “It was fantastic to 
see their hard work rewarded.”

Coming into the season, both 
Coach Hamer and Coach Huff 
were in a similar boat.

“This was new for both of  us,” 
Hamer explains. “We had some 
idea of  what the team might be 
like, but the expectations were 
more about working hard, being 
good teammates, and seeing 
where that takes us because good 
things will happen.”

However, as the season went 
along, the expectations started 
to expand as the team’s success 
grew. “In a few of  our first meets, 
we had people saying we could 
win the conference. We didn’t 
really think much about it until 
the team kept winning and kept 
doing well,” Huff said.

What is so impressive is that 
the Natick team was able to win 
the conference while at a severe 
disadvantage, since points from 
swimmers and divers are com-
bined.

“We don’t have any divers this 
year,” Huff commented. “Every 
other team in the conference 
had at least one diver… we often 

started meets in last place. So the 
fact we were still able to win [the 
conference] by the margin we 
did was all credit to’’ the swim-
mers.

With nearly ten swimmers 
having moved onto the postsea-
son, both coaches were in awe 
of  the hard work and dedication 
the team put in all season long. 
“They really swam their hearts 
out all season,” Huff noted.

What makes this team truly 
special is the unity and chemistry 
the swimmers share. 

Both coaches were adamant 
about how crucial the team’s 
chemistry was to their success.

“They all hang out together,” 
Huff said. “They all work hard 
but work together, they cheer 
each other on… we introduced 
coach trivia this season where 
they could win prizes if  they get 
a question right but swim a lap if  
they get one wrong. I have never 
seen teenagers so excited to win 
a rubber duck.”

The boys’ chemistry and unity 
also shine through the traditions 
the team holds, with one exam-
ple being their annual snow day 
activity. The swimmers will take 
a video of  themselves, in their 
swim gear, diving into the snow.

“I am not sure when it started 
but it certainly is great,” Hamer 
noted. “It is something they can 
do that is different and unique 
and just have fun with.”

As the regular season came to 
a close, both coaches were able 
to reflect on what they hope the 

swimmers take away from such 
an amazing season.

“We’re looking to build con-
fident, reliant, respectful ath-
letes… swimming is a lifetime 
sport. So, if  we’ve helped to 
improve their confidence, their 
reliance, and their respect and 
the way they interact with peo-
ple, that’s what coaching is all 
about,” Hamer said.

Huff added, “It’s important 
to be that kind and caring and 
compassionate person, no mat-
ter what level you are at. Giv-
ing them the foundation, like 
promoting positive language, 
cheering for the other team, or 
shaking hands after every meet 
no matter win or lose… you 
have to win with humility and 
lose with respect.”

With all the success that the 
team has had, Huff and Hamer 
were not shy to shout out those 
who have helped the team along 
the way.

“We have really passionate 
parents who love their kids and 
want them to do well,” Huff 
said. “We’ve had a pretty good 
turnout of  friends and family 
at close-by meets. Swimming 
is a hard sport to watch if  you 
don’t understand it, so seeing the 
Natick community come and 
watch them succeed anyway and 
congratulate them… the com-
munity has really banded around 
them this year.”

Hamer also added, “People 
come together here [in Natick] 
and they care. The school has 

Sports
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Natick Boys Swim and Dive Team Makes a Splash by 
Winning Conference

The swim team looks to have a strong season.  Photo courtesy Paradise 
Photo & Video/Patrick Sullivan

been extremely supportive as 
well as the athletic department. 
We really appreciate all the folks 
who have given us this support.”

With the regular season over, 
both coaches understand what 
got them to this position and the 
village it took to bring this team 
back to the top.

“This didn’t just happen over-

night,” Hamer emphasized. 
“Caitlin Powers coached the 
team for a long time and she left 
us with a really strong team and 
a good foundation.”

Regardless of  the result of  the 
playoffs, what this team has ac-
complished this season is truly 
remarkable and exemplifies what 
it truly means to win as a team.
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Play Ball: Natick Baseball Springs into Action 
By Matt Hylen

With the 2026 season right 
around the corner, the Natick 
High School Baseball team will 
look to build off last year and 
reach new heights. 

Led by Manager Jason Hoye, 
the team’s expectations are high 
after what was a 14-9 season.

“We had a really great year 
last season,” Hoye said. “They 
worked really hard and they put 
themselves in a position to com-
pete with the top-notch compe-
tition.”

Reflecting on last year, Hoye 
believes a lot of  positives can be 
brought over into the upcoming 
season. “We showed last year 
that we can really hang with any-
body,” he explains. “The ques-
tion has never been the talent on 
this team.”

Speaking of  talent, the team 
will be led by a number of  senior 
players, including five captains: 
Catcher Alex Jacques, Shortstop 
Cam Gobeille, and Outfield-
ers Luke Dougherty, Braeden 
Homer, and Jack Weierman.

Hoye believes the senior lead-
ership, captain or not, will be 
crucial coming into the season. 
“We have expectations of  our 
seniors that are not captains to 
be senior leaders as well,” he ex-
plains.

The Natick skipper pointed to 
players such as Cole Miceli, Max 
Bonavire, Gavin Weddle, Alan 
Steinman, Landon Sullivan, Will 
Wright, Henry Kinchla, Brauer 
Malcom, Jesse Gagliardi, and 
Henry Claudio all as players that 
could make a serious impact in 

terms of  leadership on and off 
the field.

As for the season itself, the 
team has made sure to spend 
their offseason working as hard 
as possible to prepare for what’s 
ahead. “They know the competi-
tion level and what it takes to get 
to the playoffs,” Hoye explains. 
“I think the guys are chomping 
at the bit and they’re ready to go 
now.’’

Hoye is confident in his play-
ers, knowing this year could be a 
huge one for everyone involved. 
That being said, Hoye empha-
sized the importance of  remain-
ing focused on one game at a 
time.

“The motivation and talent 
level is there…This group is as 
poised and ready to go as any 
group we’ve ever had here,” 
Hoye said. “But we have to be 
mindful. I just don’t want to let 
that excitement build into us, los-
ing sight of  what we need to do 
each day. It’s great to be excited, 
but we all know we still have a lot 
of  work to do to get to where we 
want to be.”

With a team that is so se-
nior-heavy, Hoye also acknowl-
edged the challenge of  the 
natural distractions that come 
with being a senior. 

“Spring is always super tough 
in that way. So one of  the chal-
lenges we’re going to have to 
navigate is making sure they 
stay focused while enjoying the 
events the seniors will have in 
the spring.”

Throughout his time coaching 
for Natick, building connections 

with his players has always been 
something Hoye tries his best to 
do.

“I work in the building every 
day, which I am fortunate to do,” 
Hoye discusses. “So I am able to 
see them in the hallways every 
day and check in on how they 
are and how classes are going. 
They’re not just baseball players 
to me, they’re young men that I 
care about deeply and want to 
see succeed in all aspects of  life.”

Hoye’s hands-off  approach 
to coaching stands out as quite 
unique and a big contributor to 
the success of  his teams. He said, 
“Ultimately, it’s their team. It’s 
their experience. My job is not to 
get in the way of  what they are 
trying to do, but rather to help 
them steer it. Of  course, there 
are boundaries a coach and his 
players have to draw, but at the 

same time, it’s important to listen 
to the players, who are the pulse 
of  this team.”

With the season just a few 
months away, time will tell what 
the 2026 season will look like for 
Natick Baseball. Yet, regardless 
of  the result, Hoye hopes that 
the players are able to remem-
ber why they started to play the 
game in the first place.

I want to make sure they have 

a blast out there playing for 
themselves and each other… 
because at the end of  the day, 
it’s just a game. So I hope they 
have as much fun playing as I 
do coaching them. We as a team 
have to make things fun, but also 
compete our tails off at any given 
moment.”

Natick will begin its season 
against King Philip Regional on 
Friday, March 20.

Running the bases.  Photo courtesy Faisal Betti

Baseball team members honor the national anthem.  Photo courtesy Faisal Betti
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Spring 2026: Natick’s Real Estate Market Awakens

As March arrives, the spring 
real estate season in Natick is 
here and gearing up for what 
promises to be one of  the most 
active—and possibly most bal-
anced markets we’ve seen in 

years. Over the past year, Natick 
has shown steady strength. At 
the time of  this writing, the av-
erage sale price is just over $1.2 
million, with 296 homes sold in 
the past 12 months. Inventory 
remains limited—but improv-
ing; thanks to a gradual rise in 
listings. The average list price is 
just over $1.4 million.

Taken together, these data 
points signal a market that’s 
loosening just enough to give 
buyers more breathing room 
while still rewarding sellers who 
price strategically. Housing sup-
ply continues to be the story 
nationally. The National Asso-
ciation of  Realtors notes that 
the months’ supply of  existing 
homes is around 3.3 months—
significantly below the 5–6 
months that define a balanced 
market. NAR’s 2026 priorities 
emphasize boosting supply by 
streamlining regulations and en-

couraging long‑term homeown-
ers to list, which could help local 
markets like Natick where tight 
inventory mirrors the national 
challenge.

Natick remains highly com-
petitive. Research shows that 
many homes receive multiple 
offers and often sell for around 
list price, with the average prop-
erty going under agreement in 
24–35 days depending on sea-
son. So what does that mean 
for spring 2026? For sellers, it’s 
still your time to shine. Demand 
is strong, and Natick’s excellent 
schools and commuter‑friendly 
location continue to draw Bos-
ton‑area buyers. Correct pricing 
is essential, though; today’s buy-
ers are informed and cautious.

For buyers, there’s finally a 
bit more breathing room. In-
ventory is rising modestly, and 
Greater Boston forecasts show 

mortgage rates holding in the 
low 6% range, which stabilizes 
affordability and softens bidding 
wars compared to recent years. 
Several quick insights help paint 
the picture: Natick homes gen-
erally sell in 26–35 days, keeping 
the market brisk. The town cur-
rently has 52 active/contingent 
and under agreement listings, 
a meaningful improvement for 
buyers hungry for options. Buy-
ers can try to gain a competi-
tive edge by touring mid‑week, 
when competition is typically 
lighter. Sellers can boost curb 
appeal with small, high‑impact 
updates like fresh landscaping, 
power‑washing, and new house 
numbers.

As the market awakens, now 
is the time to make your move. 
Whether you’re prepping to 
list or gearing up to buy, this 
season offers all the signs of  a 
fresh, active market—one with 

just enough balance to make 
everyone feel optimistic. With 
strategic pricing and prepara-
tion, Natick’s spring 2026 mar-
ket promises energy, movement, 
and opportunity for both sides 
of  the transaction.

Let’s connect to discuss how 
we can help you achieve your 
real estate goals in this vibrant 
market.

John McHugh has been a  
Senior Agent with Coldwell 
Banker for 24 years. 

He can be contacted at 
JohnSellsNow@gmail.com and 
978.902.5646.

Visit his website for home- 
buying/home selling tips 
and to search all properties:  
JohnMcHughRealEstate.com

Sponsored articles are submitted by 
our advertisers. The advertiser is solely 
responsible for the content of  this article.

REAL ESTATE INSIGHTS

John McHugh

SOLD
CONTACT 

SUSANNE ODELL FARBER:   508-954-8148   •  sue@sodellconsult.com
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Considering 55+ Living? Sable Homes Makes It Simple

By Jennifer Russo
There’s a quiet but powerful 

shift happening in New England 
real estate. More homeowners are 
choosing to simplify, trading in 
large, maintenance-heavy family 
homes for thoughtfully designed 
spaces in 55+ communities. 

For many longtime homeown-
ers, the idea of  downsizing can 
feel emotional. This is the house 

where holidays were hosted, 
where kids were raised, and where 
many memories were made. 
However, as homeowners age, 
become empty-nesters, and start 
thinking about what’s next, they 
also need to consider that home’s 
upkeep - the snow removal, roof  
repairs, lawn care, and unused 
rooms collecting dust. And that is 
where 55+ communities come in 
as an appealing option.

In the past, people may have 
just pictured 55+ communities 
as a group of  mobile homes in 
Florida, or a dull neighborhood 
where nothing interesting hap-
pens. Today’s 55+ communities 
are different. They’re vibrant, 
active neighborhoods designed 
specifically for connection and 
convenience. Homes are typically 
single-level or feature first-floor 

primary suites, open floor plans, 
and modern finishes. Landscap-
ing and exterior maintenance are 
often handled by an association, 
freeing up more time for travel, 
hobbies, or simply enjoying a 
slower pace. 

There’s also a strong social 
component. Many communities 
offer clubhouses, walking trails, 
fitness centers, golf  courses, and 
organized activities. For buyers 
who may be newly retired, or 
close to it, that built-in sense of  
community can be invaluable. 
And many 55+ communities are 
also pet-friendly.

Financially, downsizing can 
also make sense. Selling a larger 
home in today’s market may 
unlock significant equity. Mov-
ing into a smaller, more efficient 
property can reduce utility costs, 
property taxes, and maintenance 
expenses. It can simplify finances 
as much as square footage, and 
a sale can increase savings to be 
used for more things the seller 
enjoys.

Of  course, 55+ living isn’t for 
everyone. HOA fees are usually 
part of  the equation, and some 
communities’ rules may feel re-
strictive depending on lifestyle. 
Storage space is often reduced, 
which requires thoughtful plan-
ning, and they aren’t ideal for 
multigenerational living. So, it is 
important to weigh everything 
out - that’s why having the right 
guidance matters.

Downsizing isn’t just a trans-
action; it’s a transition. Nina 
Sable understands that deeply. 
Through Sable Homes, she ap-
proaches each client relationship 
with patience and education first.

The process often begins with 
a comprehensive home evalu-
ation. Nina helps homeowners 
understand current market value, 
timing, and what improvements 
(if  any) are worth making before 
listing. For many sellers, the big-
gest hurdle is simply figuring out 
where to start. Nina walks them 
step-by-step through decluttering 
strategies, staging guidance, and 
pricing decisions. Her goal is to 
remove uncertainty and replace 
it with clarity.

On the buying side, she takes 
time to explain how 55+ com-

munities differ from traditional 
neighborhoods - reviewing HOA 
documents, explaining fees and 
restrictions, and ensuring buyers 
understand what they’re stepping 
into. That educational approach 
helps clients feel confident rather 
than rushed.

What sets Sable Homes apart 
is the recognition that this life 
stage deserves care. Downsiz-
ing isn’t about “less.” It’s about 
choosing what fits NOW. It’s 
about trading maintenance for 
freedom. Square footage for sim-
plicity. Responsibility for flexibil-
ity.

That transition can feel daunt-
ing. But with the right guidance, it 
can also feel empowering.

For homeowners considering 
a move into a 55+ community 
or simply wondering whether it’s 
time for a change, Nina Sable of-
fers more than market expertise. 
She offers steady support, local 
knowledge, and a plan designed 
to make the next chapter feel not 
just manageable, but exciting.

Learn more at www.sablesell-
shomes.com or reach out to the 
team at 508-733-8935.

PAID ADVERTISEMENT
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Free Estimates • Fully Insured

www.WenzelLandscaping.com

• • Landscape 
Design &  
Installation

• • Lawn  
Installation

• • Grading
• • Excavation
• • Drainage  

• • Patios  
• • Walkways  
• • Walls
• • Fire Pits
• • Outdoor 

Kitchens
• • Pool  

Surrounds
  

Nina Sable helps to guide 
clients through the process of 
downsizing and exploring 55+ 
community living.

PLEASE RECYCLE ME!

FRANK DIGIANDOMENICO, OWNER
(508) 875-8789 office • (508) 561-2080 cell

Since 2001
Licensed and Insured

MA. CSL 105479 MA. REG 135975 

HOUSE HELPERS
Contractors

www.househelpers.org

Basements | Kitchens | Baths | Decks
Interior & Exterior Remodeling & Structural work  
Visit our website to view more @ www.househelpers.org
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BRING ON THE MADNESS
of the Real Estate Market

54 CENTRAL STREET  |  WELLESLEY, MA 02482  |  GibsonSothebysRealty.com

BETH BYRNE
508.561.0521

beth.byrne@gibsonsir.com

CCAALLLL  BBEETTHH

Let’sLet’s
TEAM UPTEAM UP
for yourfor your

Real Estate Needs!Real Estate Needs!

SPRINGSPRING FEVER!FEVER!
Great time to

Buy or Sell a Home!
CALL ME! 

Chip SulserChip Sulser
617.686.0952617.686.0952
chipsulser.com  chipsulser.com  
chip.sulser@commonmoves.comchip.sulser@commonmoves.com

5 STAR CUSTOMER RATING

Serving & Living
in Natick for 40+ years

Care • Competence • Commitment

Presented by 

 MARCY     
 BLOCKER

Love Where You Live

Recent Natick Home Sales

508.740.2328   •   marcyblocker.com
marcy.blocker@nemoves.com

Date Natick Amount
02/13/2026 31 Marion St. $735,000

02/06/2026 17 Harvard St. $650,000

02/06/2026 3 Vale St. #B $1,590,000

02/06/2026 6-6B S Lincoln St. $975,000

02/05/2026 56 Fisher St. #B $760,000

02/04/2026 12 Nancy Rd. $950,000

01/30/2026 1 Winter St. $1,480,000

01/30/2026 13 Sheffield Rd. $710,000

01/30/2026 287 Bacon St. $655,000

01/30/2026 5 Oakridge Ave. $1,780,000

01/29/2026 51 Highland St. $1,100,000

01/28/2026 10 Sundance Wy. $1,650,000

01/27/2026 16 Peterson Rd. $713,000

01/27/2026 51 Village Brook Ln. #16 $314,900

01/27/2026 39 Davis Brook Dr. $1,680,000

01/26/2026 26 Walden Dr. #4 $332,000

01/23/2026 17 Harwood Rd. $1,850,000

01/22/2026 15 Wyndemere Ln. $2,830,000

01/16/2026 7 Sheffield Rd. $730,000

Source: zillow.com   Compiled: Local Town Pages

The 3-bed, 2-bath, 1,661-square-foot house at 31 Marion Street in Natick recently sold for $735,000.   Image 
credit: www.zillow.com

Looking to Advertise in Our 
REAL ESTATE CORNER? 
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      The Allain Group is a team of real estate agents affiliated with Compass, a licensed real estate broker and abides by Equal Housing Opportunity laws. *Source: MLSPIN Total Single Family Sales Volume, Natick 1/1/2018-2/13/2026 + Off Market

JESSICA ALLAIN
 —
#1 in Natick Homes 
Sold Since 2018*
617.820.8114 

compass.com 

HELP! DO YOU NEED SOMEBODY? HELP! NOT JUST ANYBODY!
REACH OUT TO THE #1 REAL ESTATE TEAM IN NATICK

JANUARY & FEBRUARY HAVE BEEN AS LUCKY AS A FOUR LEAF CLOVER!

Janice Burke
508.380.7206
janice.burke@gibsonsir.com

©2026 Sotheby’s International Realty. All Rights Reserved. Sotheby’s International Realty® is a registered trademark and used with permission. Each Sotheby’s International Realty office is independently owned and operated, except those operated by Sotheby’s International Realty, Inc. The Sotheby’s International Realty network fully supports the principles of the Fair Housing Act and the Equal Opportunity Act.

GGoldold  FIND YOUR POT OFFIND YOUR POT OF
A PERFECT HOME THIS ST. PATRICK’S DAY
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