
By Abbey Wicks

SACRAMENTO REGION, CA 
(MPG) - Magicians Dale 
and Elaine Lorzo are tak-
ing their magic to the 
Sacramento Scottish Rite, 
6151 H St., on April 17 for 
a Kids Carnival and Magic 
Show fundraiser benefiting 
children’s communication. 

The family-friendly 
event will offer food, 
games, community con-
nection and Dale Lorzo’s 
Magic Miracles follow-
ing a casual dinner. The 
magician, joined by Miss 
Elaine, has taken his tal-
ents across Sacramento 
performing for seniors, 
schools and community 

events for more than 50 
years. The Lorzos’ show 
involves audience par-
ticipation, humor and 

good-old fashioned magic.
The duo are members of 

the Carmichael Chamber 
of Commerce, with Dale 

previously serving on the 
board of directors. The 
Lorzos are also mem-
bers of the Society of 
American Magicians, the 
International Brotherhood 
of Magicians and the the 
Academy of Magical Arts.

“Magic is fun and that’s 
what this whole thing is 
about, putting a smile on 
your face and make your 
day bigger, brighter and 
happier,” said Dale. “The 
same thing that the lan-
guage center does is make 
kids smile who are maybe 
shy and because they can’t 
communicate. And then 
after awhile they can carry 
a conversation.” 
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Hoover 
Introduces 

Legislation to 
Protect Historic 

West Steps
Assemblyman Josh 
Hoover News Release

SACRAMENTO, CA (MPG) - 
On Feb.23, Assemblyman 
Josh Hoover (R-Folsom) 
announced the introduc-
tion of Assembly Bill 
2445, which would pro-
hibit the demolition of 
the historic State Capitol 
West Steps and bring 
much needed trans-
parency to the Capitol 
Annex Project by voiding 
existing non-disclosure 
agreements (NDAs).

“Taxpayers deserve 
to know the true cost 
of the Capitol Annex,” 
Assemblyman Hoover 
said.  “Unfortunately, 
NDAs have allowed the 
project to be shrouded in 
secrecy for far too long. 
This bill will restore trans-
parency and public trust 
in taxpayer-funded infra-
structure projects.”

Under current law, a 
visitor center is slated to 
replace the historic West 
Steps at the California 
State Capitol. AB 2445 
would prohibit the demo-
lition of the West Steps for 
this purpose and require 
any future visitor cen-
ter to be placed elsewhere 
on Capitol grounds. The 
bill would also void exist-
ing NDAs involving the 
Capitol Annex Project and 
prohibit NDAs for future 
public infrastructure proj-
ects funded by taxpayer 
dollars. 

“For generations the 
West Steps of the State 
Capitol have been a place 
where all Californians, 
regardless of background, 
have come to petition 
their government and 
make their voices heard,” 
Hoover added. “It’s imper-
ative that we preserve the 
historic West Steps for 
future generations.” 

I n  N o v e m b e r , 
Assemblymembers Josh 
Hoover and Joe Patterson 
sent a letter to Governor 
Gavin Newsom asking for 
his help in ensuring a full 
accounting of the $1.1 bil-
lion taxpayer dollars that 
are allocated to be spent 
on the Capitol Annex 
Project. One month later 
the Joint Assembly Rules 
Committee released a 
“State Capitol Annex 
Project  Construction 
Update,” the first formal 
public update since 2021. 
Hoover criticized this 
update as “insufficient” 
following investigative 
reports by KCRA high-
lighting an ongoing lack 
of transparency.

Josh Hoover represents 
Assembly District 7.� 

Magic Show to Benefit Children

Dale and Miss Elaine engage with their audience during a magic show. Photo courtesy of Dale Lorzo 

Dale Lorzo pulling a rabbit out of a top hat. Photo courtesy of Dale Lorzo 

Continued on page 2

Braille Production Program Supports 
Local Business

Jill Guilbeau, manager of Society for the Blind’s braille production program, creates a brailled 
document using the Braillo2 machine in the Sacramento office. Photo courtesy of Society for the Blind

Society for the Blind 
News Release

SACRAMENTO, CA (MPG) - 
Nonprofit Society for the 
Blind in Sacramento is 
encouraging local busi-
nesses and organizations 
to produce materials in 
braille for their blind and 
low vision clients through 
its braille production pro-
gram. Since acquiring 
the Sacramento Braille 
Transcribers’ services in 
late 2022, Society for the 
Blind’s braille produc-
tion program has taken 
on a wide range of com-
panies and organizations 
who want to ensure their 
clients who are blind and 
low vision have the same 
access to information as 
those who are sighted.

“It’s a win-win because 
more people who are blind 
and low vision have access 
to needed materials in real 
time, and companies see 

Continued on page 3

Cardroom 
Regulations Put 

Safety, Economic 
Vitality at Risk

Snowpack 
Remains Below 
Average Despite 
February Boost

PAGE 2

BOOK FESTIVAL 
RETURNS IN APRIL

PAGE 5

CA STATE FAIR 
ANNOUNCES NEW 
CHIEF WINE JUDGE 



2 • GOLD RIVER MESSENGER	 MARCH 2026

When life moves fast, your health care should keep up. Dignity Health offers convenient same-day care 
throughout Greater Sacramento—including Express Primary Care in Elk Grove and Roseville, and Urgent 
Care in Midtown Sacramento and Woodland. Whether you need relief from minor illness, a routine 
checkup, symptom management, or a flu shot, our providers are here to help you feel better, faster.

Visit Express Primary Care Go to Urgent Care

 Same-day care  
 for same-day  
 needs.

Get in, get seen, and get on with your busy day. 
Visit dignityhealth.org/get-care-today to schedule an appointment. Same-day care facilities are 
a service of Dignity Health Medical Foundation.
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National Summit on Volunteer 
Engagement Comes to Sacramento 
Association of Leaders in Volunteer 
Engagement (AL!VE) News Release

S A C R A M E N T O  R E G I O N ,  C A  ( M P G ) 
- Professionals who work with volun-
teers are invited to gather in California’s 
beautiful capital city this spring for the 
2026 National Summit on Volunteer 
Engagement, hosted by the Association 
of Leaders in Volunteer Engagement 
(AL!VE). The Summit takes place March 
18 to 20 at the Sacramento Marriott 
Rancho Cordova. 

The National Summit brings together 
nonprofit, government, higher education 
and corporate leaders in volunteerism and 
service from across the country for three 
days of inspiration, learning and con-
nection. Whether participants are new to 
volunteer engagement or seasoned profes-
sionals, the summit offers practical tools, 
innovative ideas and meaningful relation-
ships that strengthen volunteer programs, 
community impact and reminds them they 
are not alone in this deeply meaningful 
work. 

Attendees will have opportunities to 
ignite their passion through inspiring 
speakers who are trailblazers in volunteer 
engagement; sharpen their skills by partic-
ipating in interactive, hands-on workshops 
packed with practical strategies; connect 
and collaborate through fun networking 
opportunities with peers across industries 

and sectors; and experience exciting sur-
prises, with special sessions and activities 
to be announced in the coming months 

For registration details, hotel booking 
information, and ongoing updates, visit 
www.volunteeralive.org/summit.php. 

About AL!VE 
The Association of Leaders in Volunteer 

Engagement (AL!VE) exists to champion 
the people who make volunteerism possi-
ble. We unite leaders across the country 
who are shaping how volunteers are wel-
comed, supported and celebrated in their 
communities. Through shared learning, 
advocacy and a collaborative network, 
AL!VE equips professionals to strengthen 
organizations and expand the impact of 
volunteer-powered work. Learn more 
at volunteeralive.org. AL!VE is a vol-
unteer-powered organization. With one 
full-time staff member, please allow seven 
days for a response. 

“Volunteer engagement profes-
sionals are the backbone of thriving 
communities,” said Shelli Beck, AL!VE 
Board Summit Committee Chair. “This 
summit is designed to energize their work, 
celebrate their impact and equip them with 
tools they can use immediately.” 

Community partners, nonprofits, ser-
vice organizations and local agencies are 
encouraged to share this opportunity with 
staff and volunteers who support or man-
age volunteer programs.� 

Book Festival Returns in April

Sacramento Book Festival 
News Release

SACRAMENTO REGION, CA (MPG) - On April 
19, from 10 a.m. to 5 p.m., the California 
Writers Club Sacramento Branch will 
launch the third annual Sacramento Book 
Festival at the Scottish Rite Masonic 
Center in River Park, just north of the 
Sacramento State University campus.

The festival will feature over 200 local 
authors, selling books for people of all 
ages, performing readings, participating 
in panels and introducing themselves to 
Sacramento readers. The roster includes 
many literary luminaries, including 
Kim Stanley Robinson, Wendelin Van 
Draanen, Gail Carriger, James Rollins 
and Allison Brennan, plus many oth-
ers whom Sacramento readers will 

recognize and enjoy.
As part of the festival’s focus on lit-

eracy, the Sacramento Book Festival is 
running a book drive for activity books 
for the Mustard Seed School (a program 
of Loaves & Fishes), a free private school 
for children ages 3-15 years old who are 
currently homeless. 

Sacramento Book Festival will 
welcome the Sacramento Literacy 
Foundation to the event; an organization 
whose mission is to help all children in 
our community read at grade level.

There will be activities for children, 
author readings, food trucks and cof-
fee vendors on site, and a passport stamp 
hunt with prizes. And best of all, the 
event is free to the public.

For more information, visit www.sacra-
mentobookfestival.com/.� 

The RiteCare Scottish 
Rite Childhood Language 
Program (SRCLP) is dedi-
cated to helping preschool 
aged children who have 
difficulty speaking or 
understanding the spoken 
word or school-age chil-
dren who have difficulty 
learning to read. By sup-
porting children who may 
have remained education-
ally behind, these children 
can now thrive and lead 
productive lives alongside 
their peers. All services 
are available regardless of 

race, religion or income. 
Suggested donations 

for the event are $25 for 
adults and $15 for chil-
dren. Net proceeds benefit 
the RiteCare Childhood 
Language Center of 

Sacramento. To secure 
t ickets ,  visi t :  www.
casrf.org/event-details/
ritecare-childhood-lan-
guage-center-of-sacra-
mento-kids-carnival-mag-
ic-show. 

For more informa-
tion on the Sacramento 
R i t e C a r e  L a n g u a g e 
Center or to donate, 
vis i t  www.casrf .org/
sacramento.

To learn more about 
L o r z o ’ s  M a g i c a l 
Mysteries, visit www.
dalelorzomagic.com or 
call 916-481-2595.� 

Magic Show to Benefit Children
Continued from page 1
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Foot Health Helps More 
Than Just Your Feet

By Chiropractic Offices 
of Dr. Stirton 

The foot is one of the most specialized 
groups of joints in the human body. 

I am Dr. James Stirton, chiropractor at 
Winters Chiropractic and I have been treat-
ing feet nearly my entire 25-year career. 
The foot has one of the most complex 
functions and responsibilities in human 
locomotion; not only supporting us as we 
stand on various surfaces, but also in nav-
igating various responsibilities during the 
stages of gait. 

The foot must support our body through 
three stages of gait, namely, heel strike, mid-
stance and toe off. On heel strike four times 
the body weight on average impacts the 
ground so the foot must be rigid to handle 
that impact, but it translates all the impact 
into our knee, hip and back. As you move 
forward onto the foot, the foot loosens and 
becomes flexible to navigate the various ter-
rain it is on. In the final stage of toe off, the 
foot must become rigid again as the weight 
of the body is born on the big toe. 

The foot has three specialized struc-
tures called arches which act like a bridge 
as they support the weight of our body on 
the toes’ pads and the heel. These arches 
must be healthy to effectively distribute 
and absorb the forces impacting the body 
as you step through the different stages 
of gait. Approximately 80 percent of the 
forces going into our body are coming from 
the feet. A failure of the arches to absorb 
the impact and distribute our body weight 
appropriately creates a lot of injuries to our 
feet, knees, hips and the back. The failing 
arch or arches are known as flat feet but 
technically it’s a hyper-pronation of the foot. 

Foot hyper-pronation can result in a vari-
ety of conditions affecting just the foot like 
bunions, hammer toes, foot calluses, as well 
as more significant problems like plantar fas-
ciitis, tibial band syndrome, hip and back 
strain and even scoliosis. The bad effects of 
fallen arches are amplified by the rigidity 
of our footwear, poor arch support in those 
shoes, as well as the hard surfaces we spend 
most of our time on like concrete and asphalt. 
It is of the upmost importance we support our 
arches throughout our lifetime to reduce and 
protect against these damages. 

There are effective modern science-based 
strategies to help protect your feet and body 

over your lifetime. It is never too late to start. 
My office protocol includes treating patients’ 
feet. We use one of the experienced and best 
in diagnostic computerized analysis equip-
ment to scan patient’s feet to determine the 
level of loss of arch integrity and height to 
determine how significant a patient’s foot 
hyper- pronation is. 

The company our office uses produces 
prescription foot orthotics for my patients 
because research shows up to 34 percent of 
back pain sufferers noticed no or reduced 
lower back pain after the initial use of foot 
orthotics. The use of foot orthotics reduces 
most if not all symptoms related to failure of 
the arches. These specific functional orthotics 
also help strengthen the intrinsic muscles of 
the feet around improved and corrected arch 
of the patient. 

In addition to supporting the arches 
through orthotics, we also manipulate the 
joints of the foot as many of those patients 
have fixated foot joints related to the fallen 
arches. We prescribe feet stretches and exer-
cises to bolster the results.

One thing I prescribe often is yoga. Yoga 
really helps stretch and strengthen the mus-
cles of the foot and ankle. Another regular 
piece of advice is freezing a 12-ounce water 
bottle and using it as a massage roller on the 
bottom of your foot. It helps at the end of a 
long day if you have regular foot pain.

To strengthen your foot muscles, I often 
advise dragging a towel across the floor with 
your toes. In any case, if you have questions 
or concerns about your foot health we invite 
you to call our office for a consultation and 
would be happy to determine what’s best 
for your health. If you’re not certain ask Dr. 
Stirton DC. To learn more about American 
River Chiropractic and its services, call 
916-776-6362.

About James Stinton
Since graduating from Life Chiropractic 

College West at the top of his class and 
attaining magna cum lade, Dr. Stirton has 
dedicated his 25-year career to mastering 
the most effective science-based tech-
niques and protocols which are shown 
not only to add years to his patient’s 
lives, but life and vitality to those years. 
Most patients consider their time with Dr. 
Stirton well spent in the pursuit of their 
health and longevity with many seeing 
the best version of themselves within a 
few months.� 

Area Museums Offer Activations for Homeschoolers
Sacramento Area Museums 
News Release

SACRAMENTO REGION, CA (MPG) 
- Sacramento area museums are 
proud to amplify learning by 
offering education related acti-
vations and opportunities all 
year long. Plus, at various times 
throughout the year, many muse-
ums offer special Homeschool 
Days with dedicated program-
ming designed to support local 
students and families.

A sampling of Homeschool 
Days and related offerings at 
local museums in 2026 includes 
the following:

California State Railroad 
Museum – Always popular 
among homeschool students 
and their families, the Railroad 
Museum presents a Homeschool 
Day each fall with specially 
designed programming. Typically 
held in mid-October, the day fea-
tures hands-on stations located 
throughout the museum. While 
the engaging educational activ-
ities are designed for K-6 
students, everyone is welcome. 
Stay tuned for more details to 
follow at a later date via the 
museum’s website: www.califor-
niarailroad.museum/.

Crocker Art Museum – 
Special Homeschool Days are 
planned for March 19, April 16 
and May 21, from noon to 2 p.m. 
each day. The drop-in program 
allows groups to structure their 
own experience – at their own 
pace, in the order they choose – 
while in community with other 
homeschoolers. Students follow 
a customized map that highlights 
gallery and studio spaces where 
docents, educators and teaching 
artists are ready with a discussion 
or activity centered around that 
day’s theme then are welcome to 
stay after the program to explore 
more of the museum.

Maidu Museum & Historic 
Site – Recommended for stu-
dents K-6, a Homeschool 

Open House is scheduled for 
May 19 from 10 a.m. to 1 p.m. 
Homeschool students can explore 
and connect with the Indigenous 
history of this region plus enjoy 
hands-on crafts and activities 
(like spear throwing and acorn 
pounding), take a short tour, and 
enjoy Indigenous stories through-
out the event. Additional details 
and a complete schedule is avail-
able via www.roseville.ca.us/
government/departments/library/
maidu_museum_historic_site/
events_exhibits. Advance reg-
istration is required: anc.apm.

activecommunities.com/city-
ofroseville/activity/search/
detail/14269?onlineSiteId=0&-
from_original_cui=true.

Sacramento History Museum 
– Following a well-attended 
event earlier this year, the 
museum is proud to host another 
Homeschool Day on from 10 a.m. 
to 2 p.m. Nov. 4. The museum 
will offer scheduled programs 
for homeschool students (Print 
Shop, Heading West), drop-in 
programs (Museum Scavenger 
Hunt, History Mystery, Nisenan, 
Gold Rush, Gold Panning), and 

student Underground Tours. 
For tickets, schedule and more 
information, please visit: sachis-
torymuseum.org/field-trips/
home-school-programs-2/.

F o r  m o r e  i n f o r m a -
tion about Sacramento Area 
Museums, follow on Facebook 
a t  w w w. F a c e b o o k . c o m /
SacMuseums,Instagram and X 
@SacMuseums or visit www.
SacMuseums.org.

About Sacramento Area 
Museums (SAM)

Comprised of approximately 
25 greater Sacramento area 

museums, Sacramento Area 
Museums’ mission is to raise 
awareness of local museums by 
giving the community the oppor-
tunity to discover the region’s 
fine art, history, science and 
wildlife treasures. Sacramento 
Area Museums achieves its 
mission by implementing coop-
erative promotions, developing 
strategic marketing alliances 
and encouraging the sharing of 
knowledge and resources among 
its partner institutions. For 
more information, visit www.
SacMuseums.org.� 

Sacramento area museums are proud to amplify learning by offering education related activations and opportunities all year long, especially for 
homeschooled students and their families. Photo courtesy of the Maidu Museum & Historic Site

increased business for providing their cus-
tomers with accessible store and product 
information,” said Shari Roeseler, executive 
director, Society for the Blind. “As we talk 
to more potential clients, we’re hearing the 
same thing: We would love to offer braille 
documents, but where would we get it done? 
That’s where we come in.” 

Society for the Blind’s braille produc-
tion program produces playbills for the 
Sacramento Theatre Company, menus for 
restaurants, newsletters for the Braille and 
Talking Book Library, and lessons and text-
books for school districts, including math, 
history, foreign language, science and music.

“Most people don’t understand how 
involved it is to create braille documents,” 
Roeseler said. “Transcribers must have a spe-
cific certification in Unified English Braille. 
They also must be certified in specific braille 
codes to produce documents related to math, 
science, music, foreign language and more. 
Proofreading requires additional years of 
experience. Fortunately, our program has a 
full complement of skills and certifications to 
make this an easy process for our clients.”

The program has approximately 15 tran-
scribers on contract with a wide variety of 
expertise and certification. Program staff 
reviews each new project and provides a 
quote to create the electronic braille file and 
produce the embossed documents. 

This year, the organization is reaching out 
to chambers of commerce and local busi-
nesses, including more restaurants who need 
braille menus for their customers, organiza-
tions that produce directories and manuals, 
construction companies who need braille 
signage proofread, and museums and art gal-
leries that could provide braille signage for 
permanent exhibitions. 

Society for the Blind provides its cli-
ents with a list of local restaurants and 
businesses that produce braille items, encour-
aging them to patronize those companies. To 
request a quote: https://societyfortheblind.
org/programs-services/braille-production/
the-braille-production-training-program/. 

For 72 years, Sacramento-based Society 
for the Blind has continued to create innova-
tive ways to empower individuals living with 
low vision or blindness to discover, develop 
and achieve their full potential. Society for 
the Blind provides low-vision eye care, life 
and job skills training, mentorship, and access 
to tools to maintain independence for more 
than 5,000 youth, working-age adults and 
seniors experiencing vision loss each year. 
Since 1954, Society for the Blind has grown 
from a dedicated group of volunteers to a 
nationally recognized agency and the only 
comprehensive rehabilitative teaching center 
that provides services for a 27-county region 
of Northern California. Learn more or donate: 
www.SocietyfortheBlind.org. � 

Braille Production Program 
Supports Local Business

Continued from page 1

American River Flood 
Control District Names Officers 

American River Flood Control 
District News Release

SACRAMENTO REGION, CA (MPG) - The 
American River Flood Control District elected 
officers to its Board of Directors and made 
appointments to represent the district at local 
flood control committees at its recent organiza-
tional meeting.

The officers elected for 2026 are: Rae 
Vander Werf, President; Steven Maviglio, Vice 
President; Tim Crush, Treasurer, and Brian 
Holloway, Secretary. The Board also made 
appointments to its committees on Personnel 
and Benefits, Policy/Government Affairs, 

Finance, Public Engagement and an ad hoc 
committee on encampments.

In addition, Brian Holloway and Steve 
Johns were named as representatives of the 
Sacramento Area Flood Control Agency 
(SAFCA).

The American River Flood Control District 
has been providing flood protection to the citi-
zens of the Sacramento community for over 75 
years. Formed by an act of the State Legislature 
in 1927, its mission is to protect the citizens 
in our District by maintaining the 40 miles of 
levees along the American River and portions 
of Steelhead, Arcade, Dry and Magpie Creeks.
� 
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Snowpack Remains Below Average Despite February Boost
California Department 
of Water Resources 
News Release

SACRAMENTO REGION, CA (MPG) 
- The Department of Water 
Resources (DWR) recently con-
ducted the third snow survey of 
the season at Phillips Station. 
The manual survey recorded 
28 inches of snow depth and a 
snow water equivalent of 11 
inches, which is 47 percent of 
average for this location. The 
snow water equivalent measures 
the amount of water contained 
in the snowpack and is a key 
component of the Department of 
Water Resources’ water supply 
forecast. Statewide, the snow-
pack is 66 percent of average for 
this date.

The snow survey results show 
an increase from last month’s 
measurements following a series 
of cold, major snow-producing 
storms that ended a five-week 
dry period. Unfortunately, the 
recent storms were not enough 
to get the state back to average 
conditions for this time of year. 
Warmer storms early this week 
also caused snowmelt at lower 
elevations.

“Although the storms we saw 
in mid-February were some of 
the coldest and best snow-pro-
ducing storms we have seen 
since 2023, they were not 
enough to get us back to average 
conditions,” said Andy Reising, 
manager of DWR’s Snow 
Surveys and Water Supply 
Forecasting Unit. 

“The snowpack is in better 
shape than it was one month 

ago, but we only have a month 
left of our snow-accumulation 
season and time is rapidly run-
ning out to catch up. Statewide, 
we are only about 57 percent 
of where we hope to be by 
April 1.”

Storms this season have also 
been unevenly distributed across 
the Sierra Nevada. While the 
Southern Sierra Nevada is 90 
percent average for today’s date, 
the Northern Sierra Nevada, 
where several of the largest 
major water supply reservoirs 
are located, is only 46 percent 
normal for this date.

“Water supply in California 
increasingly depends on a small 

number of big storms,” said 
DWR director Karla Nemeth. 
“We face higher drought risk 
when they don’t arrive and 
greater urgency to modernize 
infrastructure to capture water 
when they do. The dramatic wet-
dry swings this winter remind us 
again that ever-warmer aver-
age temperatures have reshaped 
the California water cycle. We 
must adapt.”

On average, the largest 
snow-producing months in the 
Sierra Nevada are December, 
January, February and March. 
H i s to r i ca l ly,  t he  snow-
pack peaks on or near April 
1, after which the snowpack 

transitions to generating run-
off into California’s rivers and 
reservoirs.

While the snowpack remains 
below average, major reser-
voirs statewide are currently 
122 percent of average. State 
water managers, including the 
State Water Project, continue to 
focus on efforts to capture and 
store as much water as possible. 
The monthly snow surveys play 
a critical role in how the State 
Water Project allocates water 
each year.

On average, the Sierra snow-
pack supplies about 30 percent 
of California’s water needs. Its 
natural ability to store water 

is why the Sierra snowpack is 
often referred to as California's 
“frozen reservoir.” Data from 
these snow surveys and fore-
casts produced by DWR’s Snow 
Surveys and Water Supply 
Forecasting Unit are key factors 
in determining how DWR man-
ages the state’s water resources.

D W R  c o n d u c t s  f o u r 
media-oriented snow surveys at 
Phillips Station each winter near 
the first of each month, January 
through April and, if necessary, 
May. The next survey is tenta-
tively scheduled for April 1.

For California’s current 
hydrological conditions, visit 
https://cww.water.ca.gov. 

The Department of Water Resources (DWR) recently conducted the third snow survey of the season at Phillips Station. The manual survey recorded 28 
inches of snow depth and a snow water equivalent of 11 inches, which is 47 percent of average for this location. Photo courtesy of Department of Water Resources

California Comment on NFIB’s Latest Jobs Report
National numbers not reflective of state’s below national average on optimism

National Federation of Independent 
Business News Release

SACRAMENTO, CA (MPG) - The National 
Federation of Independent Business (NFIB), 
monthly Jobs Report released March 5 
showed that the Small Business Employment 
Index ticked up nearly 1 point to 103.5, a 
2.3-point increase above the 2025 average 
of 101.2, and 3.5 points above the historical 
average of 100.

“Glad to see the positive national num-
bers holding. Although our Jobs Report is 
not broken down by state, our new state-spe-
cific Small Business Economic Trends report 
is, and it shows optimism among small busi-
ness owners here below the national average. 
This has to change. We recommended some 
policy changes the Legislature can take to 
get California back on track and this week 
released a poll of our California small-busi-
ness-owning members,” said NFIB 
California State Director John Kabateck. 

NFIB’s Jobs Report is a national survey 
of NFIB-member small-business owners, 
not broken down by state. The NFIB Small 
Business Employment Index is a new mea-
sure of the current state of the small business 
labor market. The Index integrates actual 
and planned changes in employment and 
employee compensation into a singular data 

point. A higher Index reflects an overall 
tighter labor market; a lower Index reflects 
an overall weaker labor market.

“February’s numbers show a growing 
tightness in the small business labor market. 
While the overall market remains in balance, 
employers need more skilled workers to fill 
open positions,” said NFIB Chief Economist 

Bill Dunkelberg.
Highlights from the Latest NFIB Jobs 

Report include the following. 
A seasonally adjusted net 12% of own-

ers plan to create new jobs in the next three 
months, down 4 points from January and 
the lowest level since May 2025. Despite 
the decrease, hiring plans are close to their 

average of a net 11%.
In February, 15% of small business owners 

cited labor quality as their single most import-
ant problem, down 1 point from January and 
the fourth consecutive monthly decline. The 
last time labor quality, reported as the single 
most important problem, was this low was in 
April 2020. Labor costs, reported as the sin-
gle most important problem by small business 
owners, remained at 9%.

Seasonally adjusted, a net 34% of small 
business owners reported raising compensa-
tion in February, up 2 points from January 
and the highest level since March 2025. A net 
22% (seasonally adjusted) plan to raise com-
pensation in the next three months, unchanged 
from January.

Keep up with the latest California small 
business news at www.nfib.com. Follow 
us on X @NFIB_CA and on Facebook @
NFIB.CA.

For over 80 years, NFIB has been advo-
cating on behalf of America’s small and 
independent business owners, both in 
Washington, D.C., and in all 50 state cap-
itals. NFIB is a nonprofit, nonpartisan, 
and member-driven association. Since our 
founding in 1943, NFIB has been exclu-
sively dedicated to small and independent 
businesses and remains so today. For more 
information, visit nfib.com. 

While the overall market remains in balance, employers need more skilled workers to fill open 
positions. Photo courtesy Freepik

CalHR Named Gallup Exceptional Workplace Award Winner
California Department 
of Human Resources 
News Release

SACRAMENTO REGION, CA (MPG) 
- The California Department of 
Human Resources (CalHR) has been 
named a 2026 Gallup Exceptional 
Workplace Award (GEWA) win-
ner for strengths development. The 
award recognizes organizations that 
create workplace cultures that help 
people do their best work.

"As we work to modernize and 
streamline state government oper-
ations, prioritizing employee 
engagement is not just good prac-
tice, it is essential for delivering 
better services efficiently,” said 
CalHR Director Monica Erickson. 
“Winning this award affirms our 
commitment to treating employee 
engagement as a strategic priority. 
Our success with strengths devel-
opment sets a powerful example 
for how investing in people drives 
effectiveness across California’s 
government. By helping peo-
ple work from their strengths, we 

improve how CalHR serves state 
departments and ultimately how the 
state serves Californians."

CalHR launched its Getting 
Started With Strengths roll-
out in 2025 and embedded 
CliftonStrengths into onboarding, 
leadership forums and internal com-
munications. To date, 85 percent of 
CalHR employees have completed 
the CliftonStrengths assessment, 
reflecting strong internal par-
ticipation. The CliftonStrengths 
assessment is an online tool from 
Gallup that helps people dis-
cover their natural talents and how 
they think, feel and act. Based on 
decades of research, it shows 34 
common talent themes.

CliftonStrengths gives individ-
uals and teams a simple way to 
understand and use their strengths. 
This supports leadership and pro-
fessional growth by focusing 
on what people do best. CalHR 
has reported measurable gains 
in employee engagement scores 
since the program’s launch, includ-
ing: supporting recruitment efforts 

with over 150 statewide recruit-
ers providing job information and 
guidance to more than 3,400 partic-
ipants across 36 events; enhancing 
employee benefits customer service 
through a redesigned website with 
over 871,000 views and an inno-
vative chatbot that provided timely 
answers to over 4,500 benefit-re-
lated questions, helping employees 
and their families make informed 
decisions about their health and 
financial wellbeing; and delivering 
2.5 million hours of training through 
225,000 course enrollments to over 
100,000 active users, empowering 
state employees to develop skills 
and advance their careers

In a public sector environment 
where employee engagement is 
often overlooked, CalHR’s recog-
nition stands out. Previous Gallup 
Exceptional Workplace Award 
Winners for strengths include 
Charles Schwab, Mercedes-Benz 
and Mercedes-AMG, Southwest 
Airlines, U.S. Bank and other mul-
tinational companies. 

CalHR delivers critical services 

that impact the lives and careers of 
more than 227,000 public employ-
ees and 237,000 retirees across 
California, represented by over 
150 state departments. By lead-
ing this approach, CalHR is paving 
the way for other state agencies to 
harness employee engagement as a 
driver for improved service delivery 
statewide.

The initiative was piloted within 
CalHR and is only available to 
only CalHR staff. CalHR intends to 
expand the model to support other 
state departments in the future and is 
designing the program to be scalable 
across the broader state workforce. 
State of California department lead-
ers who are interested in employee 
engagement can visit the Employee 
Engagement webpage for more 
information at: benefits.calhr.ca.gov/
state-employees/engagement-re-
sources/employee-engagement/
public-service-recognition-week/.

For a complete list of GEWA 
w i n n e r s ,  v i s i t :  w w w. g a l -
lup.com/workplace/702278/
announcing-2026-gallup-exception-

al-workplace-award-winners.aspx.
L e a r n  m o r e  a b o u t  t h e 

awards at  www.gallup.com/
workplace/329768/gallup-excep-
tional-workplace-awards.aspx.

About CalHR 
CalHR is responsible for all 

issues related to employee sala-
ries and benefits, job classifications, 
civil rights, training, exams, recruit-
ment and retention. For most 
employees, many of these matters 
are determined through the collec-
tive bargaining process managed by 
CalHR. For more information about 
CalHR, visit www.calhr.ca.gov/.

About Gallup
Gallup delivers analytics and 

advice to help leaders and organi-
zations solve their most pressing 
problems. Combining more than 80 
years of experience with its global 
reach, Gallup knows more about the 
attitudes and behaviors of employ-
ees, customers, students and 
citizens than any other organi-
zation in the world. For more 
information, visit www.gallup.
com/home.aspx. 
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Popp Talk
With Mary Jane Popp

Do you feel burnout in your life? Do you 
seek calm, clarity, and confi dence, but it 
seems like all this slips away and has you 
baffl  ed as to why it’s happening? Great ques-
tions, but now we need answers. Tracy Doyle
to the rescue. She is an emotional wellness 
advocate and creator of The Aurora Meth-
od, and also author of “Life Storms: Find-
ing Your Clear Sky. She actually wants you 
to connect with YOURSELF! You’re prob-
ably saying WHAT ARE YOU TALKING 
ABOUT? She expressed that we may look 
put together on the outside, but inside we are 
drowning in self-doubt and even self-pity. 
She went through all this herself. She was 
overwhelmed because she was doing it all 
by herself, and angry because she never said 
no. Here she was the CEO of a multi-mil-
lion-dollar medical communications compa-
ny, and completely burned out. And it didn’t 
happen all at once. It was gradual until the 
woman she worked so hard to become was 
barely recognizable. That experience led her 
to develop a practical, psychology-informed 
framework. She named it, as I mentioned 
earlier, The Aurora Method after the Greek 
goddess of dawn, because no matter how 
dark life seems, a new beginning is always 
possible. I suspect her degree in Psychology 
and counseling kicked in to help herself and 
others to heal. She shared eight of the practic-
es with me on POPPTALK.

1. BEST ASSESSMENT: Pause the 
blame and begin with honest refl ection. This 
practice helps you recognize your patterns—
not from shame, but from clarity. It’s about 
looking in the mirror without judgment and 
seeing where change truly begins. 

2. EMOTIONAL CLARITY: Learn to 
name and what you feel, and understand 

where it’s coming from. The practice moves 
you from reaction to awareness, so you can 
stop spiraling and start choosing responses 
that align with who you want to be. 

3. PATTERN RECOGNITION: Trace 
today’s reactions back to old, unprocessed 
experiences. By revealing the “why” behind 
the “what,” helps you break cycles that no 
longer serve you.

 4. PERSPECTIVE SHIFTING: Shift 
out of inherited or habitual negative thinking, 
and reshape the beliefs that shaped you. This 
is about rewriting your internal narrative and 
leaning into what is possible.

5. MENDING: Rebuild trust –with your-
self fi rst, and then with others. Mending fo-
cuses on small, meaningful repairs to the re-
lationships that are important to you.

6. CONNECTION: Practice presence, 
honesty, and openness. This step reframes 
vulnerability as strength—when it is groomed 
in truth and self-awareness. 

7. DAILY MINDFULNESS: A simple 
fi ve-minute daily practice personalized to 
you—breath work. Stillness, or intentional 
focus—designed to help you recenter and 
return to yourself, even in the chaos of ev-
eryday life.

8. CONSCIOUS ACTION: Transfor-
mation becomes visible here. You don’t 
just think diff erently—you live diff erent-
ly. This practice supports real-world shifts 
like healthier boundaries, calmer reactions, 
and decisions aligned with your values and 
well-being. 

That’s just the beginning. The rest of the 
story is in “Life Storms.” And you can check 
out more at www.TracyDoyle.life. What I 
got out if our talk is THINK POSITIVE TO 
THE MAX! 

Connect With Yourself

FOLLOW US
for Local News and much more!

Gold River Messenger 
    Facebook: @GRMMPG8

Levis for Sale
Levi’s - Classic and Collectible
For sale in Carmichael
Great Inventory for Reseller
Some like new, some distressed
Complete list with info available
Price Negotiable. Sold as a lot.
Some 1990’s to 2000’s

Call 916-773-7337 

Classic Country Album Collection
Gets hours of fun and enjoyment out of this classic county album collection.

Includes Merle Haggard, Hank Williams, Glen Campbell,  
Johnny Cash, Waylon Jennings, Marty Robbins,  

Jim Reeves and more than a dozen more.
Selling as a complete set only.

Pick it up locally in Carmichael. Get all for only $350 cash.

Call Paul at 916-773-7337 for a complete list.

Snowpack Remains Below Average Despite February Boost
California Department 
of Water Resources 
News Release

SACRAMENTO REGION, CA (MPG) 
- The Department of Water 
Resources (DWR) recently con-
ducted the third snow survey of 
the season at Phillips Station. 
The manual survey recorded 
28 inches of snow depth and a 
snow water equivalent of 11 
inches, which is 47 percent of 
average for this location. The 
snow water equivalent measures 
the amount of water contained 
in the snowpack and is a key 
component of the Department of 
Water Resources’ water supply 
forecast. Statewide, the snow-
pack is 66 percent of average for 
this date.

The snow survey results show 
an increase from last month’s 
measurements following a series 
of cold, major snow-producing 
storms that ended a five-week 
dry period. Unfortunately, the 
recent storms were not enough 
to get the state back to average 
conditions for this time of year. 
Warmer storms early this week 
also caused snowmelt at lower 
elevations.

“Although the storms we saw 
in mid-February were some of 
the coldest and best snow-pro-
ducing storms we have seen 
since 2023, they were not 
enough to get us back to average 
conditions,” said Andy Reising, 
manager of DWR’s Snow 
Surveys and Water Supply 
Forecasting Unit. 

“The snowpack is in better 
shape than it was one month 

ago, but we only have a month 
left of our snow-accumulation 
season and time is rapidly run-
ning out to catch up. Statewide, 
we are only about 57 percent 
of where we hope to be by 
April 1.”

Storms this season have also 
been unevenly distributed across 
the Sierra Nevada. While the 
Southern Sierra Nevada is 90 
percent average for today’s date, 
the Northern Sierra Nevada, 
where several of the largest 
major water supply reservoirs 
are located, is only 46 percent 
normal for this date.

“Water supply in California 
increasingly depends on a small 

number of big storms,” said 
DWR director Karla Nemeth. 
“We face higher drought risk 
when they don’t arrive and 
greater urgency to modernize 
infrastructure to capture water 
when they do. The dramatic wet-
dry swings this winter remind us 
again that ever-warmer aver-
age temperatures have reshaped 
the California water cycle. We 
must adapt.”

On average, the largest 
snow-producing months in the 
Sierra Nevada are December, 
January, February and March. 
H i s to r i ca l ly,  t he  snow-
pack peaks on or near April 
1, after which the snowpack 

transitions to generating run-
off into California’s rivers and 
reservoirs.

While the snowpack remains 
below average, major reser-
voirs statewide are currently 
122 percent of average. State 
water managers, including the 
State Water Project, continue to 
focus on efforts to capture and 
store as much water as possible. 
The monthly snow surveys play 
a critical role in how the State 
Water Project allocates water 
each year.

On average, the Sierra snow-
pack supplies about 30 percent 
of California’s water needs. Its 
natural ability to store water 

is why the Sierra snowpack is 
often referred to as California's 
“frozen reservoir.” Data from 
these snow surveys and fore-
casts produced by DWR’s Snow 
Surveys and Water Supply 
Forecasting Unit are key factors 
in determining how DWR man-
ages the state’s water resources.

D W R  c o n d u c t s  f o u r 
media-oriented snow surveys at 
Phillips Station each winter near 
the first of each month, January 
through April and, if necessary, 
May. The next survey is tenta-
tively scheduled for April 1.

For California’s current 
hydrological conditions, visit 
https://cww.water.ca.gov. 

The Department of Water Resources (DWR) recently conducted the third snow survey of the season at Phillips Station. The manual survey recorded 28 
inches of snow depth and a snow water equivalent of 11 inches, which is 47 percent of average for this location. Photo courtesy of Department of Water Resources

California Comment on NFIB’s Latest Jobs Report
National numbers not reflective of state’s below national average on optimism

National Federation of Independent 
Business News Release

SACRAMENTO, CA (MPG) - The National 
Federation of Independent Business (NFIB), 
monthly Jobs Report released March 5 
showed that the Small Business Employment 
Index ticked up nearly 1 point to 103.5, a 
2.3-point increase above the 2025 average 
of 101.2, and 3.5 points above the historical 
average of 100.

“Glad to see the positive national num-
bers holding. Although our Jobs Report is 
not broken down by state, our new state-spe-
cific Small Business Economic Trends report 
is, and it shows optimism among small busi-
ness owners here below the national average. 
This has to change. We recommended some 
policy changes the Legislature can take to 
get California back on track and this week 
released a poll of our California small-busi-
ness-owning members,” said NFIB 
California State Director John Kabateck. 

NFIB’s Jobs Report is a national survey 
of NFIB-member small-business owners, 
not broken down by state. The NFIB Small 
Business Employment Index is a new mea-
sure of the current state of the small business 
labor market. The Index integrates actual 
and planned changes in employment and 
employee compensation into a singular data 

point. A higher Index reflects an overall 
tighter labor market; a lower Index reflects 
an overall weaker labor market.

“February’s numbers show a growing 
tightness in the small business labor market. 
While the overall market remains in balance, 
employers need more skilled workers to fill 
open positions,” said NFIB Chief Economist 

Bill Dunkelberg.
Highlights from the Latest NFIB Jobs 

Report include the following. 
A seasonally adjusted net 12% of own-

ers plan to create new jobs in the next three 
months, down 4 points from January and 
the lowest level since May 2025. Despite 
the decrease, hiring plans are close to their 

average of a net 11%.
In February, 15% of small business owners 

cited labor quality as their single most import-
ant problem, down 1 point from January and 
the fourth consecutive monthly decline. The 
last time labor quality, reported as the single 
most important problem, was this low was in 
April 2020. Labor costs, reported as the sin-
gle most important problem by small business 
owners, remained at 9%.

Seasonally adjusted, a net 34% of small 
business owners reported raising compensa-
tion in February, up 2 points from January 
and the highest level since March 2025. A net 
22% (seasonally adjusted) plan to raise com-
pensation in the next three months, unchanged 
from January.

Keep up with the latest California small 
business news at www.nfib.com. Follow 
us on X @NFIB_CA and on Facebook @
NFIB.CA.

For over 80 years, NFIB has been advo-
cating on behalf of America’s small and 
independent business owners, both in 
Washington, D.C., and in all 50 state cap-
itals. NFIB is a nonprofit, nonpartisan, 
and member-driven association. Since our 
founding in 1943, NFIB has been exclu-
sively dedicated to small and independent 
businesses and remains so today. For more 
information, visit nfib.com. 

While the overall market remains in balance, employers need more skilled workers to fill open 
positions. Photo courtesy Freepik

CalHR Named Gallup Exceptional Workplace Award Winner
California Department 
of Human Resources 
News Release

SACRAMENTO REGION, CA (MPG) 
- The California Department of 
Human Resources (CalHR) has been 
named a 2026 Gallup Exceptional 
Workplace Award (GEWA) win-
ner for strengths development. The 
award recognizes organizations that 
create workplace cultures that help 
people do their best work.

"As we work to modernize and 
streamline state government oper-
ations, prioritizing employee 
engagement is not just good prac-
tice, it is essential for delivering 
better services efficiently,” said 
CalHR Director Monica Erickson. 
“Winning this award affirms our 
commitment to treating employee 
engagement as a strategic priority. 
Our success with strengths devel-
opment sets a powerful example 
for how investing in people drives 
effectiveness across California’s 
government. By helping peo-
ple work from their strengths, we 

improve how CalHR serves state 
departments and ultimately how the 
state serves Californians."

CalHR launched its Getting 
Started With Strengths roll-
out in 2025 and embedded 
CliftonStrengths into onboarding, 
leadership forums and internal com-
munications. To date, 85 percent of 
CalHR employees have completed 
the CliftonStrengths assessment, 
reflecting strong internal par-
ticipation. The CliftonStrengths 
assessment is an online tool from 
Gallup that helps people dis-
cover their natural talents and how 
they think, feel and act. Based on 
decades of research, it shows 34 
common talent themes.

CliftonStrengths gives individ-
uals and teams a simple way to 
understand and use their strengths. 
This supports leadership and pro-
fessional growth by focusing 
on what people do best. CalHR 
has reported measurable gains 
in employee engagement scores 
since the program’s launch, includ-
ing: supporting recruitment efforts 

with over 150 statewide recruit-
ers providing job information and 
guidance to more than 3,400 partic-
ipants across 36 events; enhancing 
employee benefits customer service 
through a redesigned website with 
over 871,000 views and an inno-
vative chatbot that provided timely 
answers to over 4,500 benefit-re-
lated questions, helping employees 
and their families make informed 
decisions about their health and 
financial wellbeing; and delivering 
2.5 million hours of training through 
225,000 course enrollments to over 
100,000 active users, empowering 
state employees to develop skills 
and advance their careers

In a public sector environment 
where employee engagement is 
often overlooked, CalHR’s recog-
nition stands out. Previous Gallup 
Exceptional Workplace Award 
Winners for strengths include 
Charles Schwab, Mercedes-Benz 
and Mercedes-AMG, Southwest 
Airlines, U.S. Bank and other mul-
tinational companies. 

CalHR delivers critical services 

that impact the lives and careers of 
more than 227,000 public employ-
ees and 237,000 retirees across 
California, represented by over 
150 state departments. By lead-
ing this approach, CalHR is paving 
the way for other state agencies to 
harness employee engagement as a 
driver for improved service delivery 
statewide.

The initiative was piloted within 
CalHR and is only available to 
only CalHR staff. CalHR intends to 
expand the model to support other 
state departments in the future and is 
designing the program to be scalable 
across the broader state workforce. 
State of California department lead-
ers who are interested in employee 
engagement can visit the Employee 
Engagement webpage for more 
information at: benefits.calhr.ca.gov/
state-employees/engagement-re-
sources/employee-engagement/
public-service-recognition-week/.

For a complete list of GEWA 
w i n n e r s ,  v i s i t :  w w w. g a l -
lup.com/workplace/702278/
announcing-2026-gallup-exception-

al-workplace-award-winners.aspx.
L e a r n  m o r e  a b o u t  t h e 

awards at  www.gallup.com/
workplace/329768/gallup-excep-
tional-workplace-awards.aspx.

About CalHR 
CalHR is responsible for all 

issues related to employee sala-
ries and benefits, job classifications, 
civil rights, training, exams, recruit-
ment and retention. For most 
employees, many of these matters 
are determined through the collec-
tive bargaining process managed by 
CalHR. For more information about 
CalHR, visit www.calhr.ca.gov/.

About Gallup
Gallup delivers analytics and 

advice to help leaders and organi-
zations solve their most pressing 
problems. Combining more than 80 
years of experience with its global 
reach, Gallup knows more about the 
attitudes and behaviors of employ-
ees, customers, students and 
citizens than any other organi-
zation in the world. For more 
information, visit www.gallup.
com/home.aspx. 

California State Fair 
News Release

SACRAMENTO, CA (MPG) - 
The California State Fair 
appointed Tim McDonald 
of Napa as the new Chief 
Judge of the California 
State Fair Commercial 
Wine Competition. The 
competi t ion opens to 
California winemakers on 
Feb. 1, with entries due by 
April 24.

McDonald brings more 
than 40 years of dis-
tinguished experience 
in the wine and spirits 
industry, with expertise 
spanning public relations, 
t rade relat ions,  mar-
keting and sales, event 
management and bever-
age education. A highly 
respected judge, he has 
participated in more than 
200 competitions through-
out North America. He 
currently serves as the 
Director of Wine Judging 
for both the California 
Craft Spirits and Central 
Coast Wine Competitions, 
Chairman of  Paci f ic 
Rim International Wine 
Competition and former 
Head Judge at the San 
Francisco International 
and Las Vegas Global 
Awards. He is the founder 

of Wine & Spirits Spoken 
Here, a Napa-based com-
pany dedicated to sharing 
the unique stories behind 
wines and spirits. 

McDonald’s career also 
includes senior leader-
ship roles with several 
prominent beverage com-
panies, including E. & 
J. Gallo Winery, where 
he served as Marketing 
Director of Fine Wine 
Communications;  Jim 
Beam (Peak  Wines ) 
a s  Vi c e  P r e s i d e n t 
o f  M a r k e t i n g  a n d 
Communications; 
Trinchero Family Estates 
as Director of Trade 
Relations; and Heublein 
Spi r i t s  & Wines  as 
Director of Trade and 
Public Relations. He also 
held sales positions with 
Seagram Distillers and 
Heublein.

“We are honored to have 
a leader of Tim’s cali-
ber guiding the California 
State Fair Commercial 
Wine Competition,” said 
Tom Martinez, CEO of 
the California Exposition 
and State Fair. “For gen-
erations, this competition 
has celebrated the excel-
lence of California’s wine 
industry, and his expertise 
will ensure that tradition 
continues.”

A s  C h i e f  J u d g e , 
McDonald will over-
see the annual review of 
competition procedures, 
recommend enhance-
ments, select the final 
panel of judges and pre-
side over the three-day 
judging process taking 
place May 6 to 8.

T h e  u p c o m i n g 
California State Fair runs 
from July 17 through 
Aug. 2. Details about 

exhibits, concerts and 
tickets will be updated 
regularly on the website 
at castatefair.com.

About the 
California State Fair 

Commercial Wine 
Competition

Dating back to 1854, 
during the Gold Rush 
Era, the California State 
Fair Wine Competition is 
the oldest wine competi-
tion in the country and 
ranks among the most 
respected in the nation. 
It is widely recognized 
for its integrity, com-
mitment to excellence, 
fairness and profession-
alism. Only wines made 
with fruit grown and 
produced in the eleven 
growing regions across 
the state may be judged 
in the competition in 
order to recognize the 
best wines produced in 
the state.

About the California 
State Fair

Cal Expo is home 
of the California State 
Fair, an international 
award-winn ing  fa i r, 
r e ce iv ing  t op  hon -
ors at the International 
Association of Fairs 
and Expositions out of 
more than 1,100 fairs 
worldwide. For the past 
two years, the Fair was 
ranked the best State Fair 
in the nation. Established 
in 1854, the California 
State Fair is dedicated 
as a place to celebrate 
the best the state has to 
offer in agriculture, tech-
nology and the diversity 
of its people, traditions 
and trends that shape the 
Golden State’s future.� H

California State Fair Announces 
New Chief Wine Judge 

Tim McDonald, California 
State Fair chief wine judge. 
Photo courtesy of California State Fair 
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Life Center Launches Community 
Drives to Support Local Families

Sacramento Life Center 
News Release

SACRAMENTO, CA (MPG) - Sacramento Life 
Center is inviting the community to take 
part in two upcoming drives designed to 
support local families and provide essential 
medical services through the organization’s 
free clinic, Sac Valley Women’s Health.

Throughout the spring, the nonprofit 
is hosting both its Annual Baby Bottle 
Fundraiser and a Founder’s Day Diaper 
Drive, two community-driven initiatives 
that help fund critical services for women 
and families across the Greater Sacramento 
region.

The annual Baby Bottle Drive encour-
ages schools, churches, organizations and 
individuals to collect spare change, cash 
or checks in baby bottles distributed across 
the region. Donations raised through the 
drive support Sac Valley Women’s Health, 
which provides free medical services and 
resources to women and families who may 
not otherwise have access to care.

Funds from the campaign help provide 
services including free pregnancy test-
ing and limited ultrasounds, well-woman 
exams, baby essentials and parenting 
resources, emotional support and guid-
ance and no-cost medical services for 
women navigating pregnancy and early 
parenthood. 

The fundraiser runs throughout March, 
with bottles returned in the weeks leading 
up to Easter.

In addition to the regional fundraiser, 
Sacramento Life Center will celebrate its 
54th anniversary with a family-friendly 

community event, the Founder’s Day 
Diaper Drive.

The event will take place on March 20 
from noon to 3 p.m. outside Leatherby’s 
Family Creamery in Arden, 2333 Arden 
Way, Sacramento. Community members 
are encouraged to bring a pack of diapers 
of any size to donate. As a thank-you, par-
ticipants will receive a free scoop of ice 
cream.

Organizers say the event offers a fun and 
simple way for families to give back while 
helping stock essential supplies for new 
parents.

“Diapers are one of the most requested 
items for families with newborns,” said 
Executive Director Marie Leatherby. “This 
drive helps ensure parents have the sup-
plies they need during an important time in 
their lives.”

Community members who cannot attend 
the diaper drive can still participate by 
donating online through Sacramento Life 
Center’s Virtual Baby Bottle Drive at 
saclife.org/donate 

Both initiatives highlight the organiza-
tion’s mission of strengthening families by 
providing compassionate support, practi-
cal resources, and access to free medical 
care for women and parents throughout the 
Sacramento area.

About Sacramento Life Center
To compassionately offer judgment-free 

support, resources, and free medical ser-
vices to materially and emotionally equip 
women and families facing an unplanned or 
unsupported pregnancy, empowering them 
to make informed choices and build strong 
futures. You can learn more at saclife.org. 
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Buy and  
Shop Local!GOT LOCAL NEWS? 

Call (916) 773 1111

All Legal Ads Published 
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Publishing Group

Clubs Hall Rentals
Event hall for rent. 2,800 sq. 
ft. Coffee bar. Pleanty of park-
ing. Saturday and Sunday.  
$500. 5809 Gibbons Dr.  
(916) 470-7323. (TFN)

Help Wanted

Health/Wellness
XOSIALX – Get Social. Be 
EXCEPTIONAL XILERATE is 
redefining energy for every-
one. It provides an authentic, 
jitter-free boost that appeals to 
both regular energy drink us-
ers, and those who may have 
avoided them due to artificial 
ingredients or harsh effects. 
FREE TO JOIN. www.cander-
son.xosialx.com (TFN)

Landscaping Landscaping

YARD SERVICE
ONE-TIME CLEANUPONE-TIME CLEANUP  

Mow, Weed, Prune & Haul Mow, Weed, Prune & Haul 
NEEDNEED: Landscaping bark?: Landscaping bark?

Gutters cleaned?  Gutters cleaned?  
Light fence work?Light fence work?

CALL 916/205-9310 CALL 916/205-9310 
or 916/627-9000or 916/627-9000

Music Lessons
Guitar Lessons

Beginner to Advanced  . $20/ 
half-hour; $30 full hour. 916-
507-6658, freddiebbalbert@
gmail.com (12/31/2026)

Roofing

BERNARDINO
ROOFING

***FREE ESTIMATES***
SENIOR DISCOUNTS

Lic.#817945   43 Years Experience
916.920.0100

www.bernardinoroofing.com

Reroofs, Repairs, Maintenance, Dryrot, 
Gutters, Family Operated. BBB MEMBER!

Room Wanted
Elderly man looking for 
furnished room to rent.  
$600 - $800. Call Scott (916) 
910-4796. (TFN) 

Tree Service

916-722-6321
VISA / MASTER CARD

Insured. Workman’s comp. Arborist

BPTreeServices.com

TREE & STUMP REMOVAL 
TREE TRIMMING/ SHAPING

FREE ESTIMATE
10% OFF WITH THIS AD

BP TREE
SERVICES LLC.

California Contractors Lic #1036031

Local ClassifiedsLocal Classifieds

GOT LOCAL 
NEWS? 

Call 
(916) 773 1111

Advertise in your local community newspaper
C a l l  9 1 6 - 7 7 3 - 1 1 1 1

Our fishing interests are 
Trout, Kokanee,  

Salmon, and Stripers

Monthly Breakfast Meetings 
 2nd Friday of the Month 

Opens 7 am,  
Breakfast 8 am.

Rancho Cordova  
Elk’s Lodge 

11440 Elks Circle.
Contact Steve Milanovich  

(916) 761-6513 
Make sure to leave  

a message.
Join us, we look forward 

to meeting you.

Jolly 
Hooker 

Fishing Club 

We Can
Do That!

916-773-1111

Call to place your
 legal advertising 

LEGAL LEGAL 
ADS FORADS FOR  
SACRAMENTO SACRAMENTO 

COUNTY?COUNTY?

MPG8.COM

Many Positions  
are Available. 

Please no phone calls.
Apply in person.

10971 Olson Dr., 
Rancho Cordova,  

CA 95670

Need Help?

Hire A Pro!

CALL A PROFESSIONALCALL A PROFESSIONAL

GREENWAY TREE SERVICEGREENWAY TREE SERVICE
Specializing in Expert Tree Pruning, 

Tree Removal & Stump Grinding

(916) 224-9750

Free Estimates
Competative Prices

Licensed and Insured

Please Call (916) 761-0999
Dave Cochran Owner

dave_SLS@surewest.net

AFFORDABLE TRENCHLESS 
& PIPE LINING

Off (916) 488-1215   Lic #754886

SEWER PROBLEMS?  WATCH OUR VIDEO.
www.ydig.com

Install a Water/Electric 
line under your 

existing driveway!

We’re # 1 in the #2 businessWe’re # 1 in the #2 business

TRACTOR SERVICETRACTOR SERVICE
• Mowing • Rototilling 

• Discing • Scraper/Loader

(916) 991-8431
Call

SMOOT LANDSCAPING
• Drought tolerant 

landscape
• Low voltage lighting
• Garden renovations
• Concrete and stone
• Consultations 

availableCelebrating 45 years

916.454.1300
www.SmootLandscaping.com • Contractor License #633224

RESTORE YOUR FLOOR
HARDWOOD FLOORING
R e v i v e  •  R e s t o r e  •  R e f i n i s h 

Hardwood, Laminate, and Vinyl
 • Sand & Finish
 • Repairs
 • New Installations
 • Recoating

1.800.725.3320    916.342.6596
sacramentohardwood.com

New Installation & Repairs
Family Tradition Since 1957

Lic. #794448

Jose’s Landscape Maintenance
 General Lawn Service 

 One Time Clean Ups
 Lawn Aerate

 Dethatch
 Sprinkler Repair
  Call Jose at  
  916-991-6923

Gen. Bus Lic # 32014-01649 \ Spe Bus Lic # 12016-00134Gen. Bus Lic # 32014-01649 \ Spe Bus Lic # 12016-00134Gen. Bus Lic # 32014-01649 \ Spe Bus Lic # 12016-00134

FULL RANGE OF FLAT 
ROOFING SERVICES

 Call Today!
(916) 267-5026

We take pride in completing 
every project on time and  
to the highest standards.

• New Construction • Leak Repairs
• Waterproofing • Top-Grade Materials 

• Experienced • Reliable • Honest Pricing  
• Excellent Customer Service

MORE TIME ON YOUR BUSINESSMORE TIME ON YOUR BUSINESS
...and less time 

managing 
payroll

916-760-7227
www.pinnacleh ro.com

FREE PAYROLL PROCESSING FOR ONE MONTH IF YOU CALL NOW!

Rewired To Read Reading &
Spelling
Specialist

rewiredtoread.com
916-664-6805

LeAna Splettstoesser AA, AS, M.A.
26 Years Experience

Shanei Oriental Rug Gallery

Oriental Rugs | Persian Rugs | Navajo | Tapestries
Sell . Buy . Hand Washing . Restoration . Appraisal
916.792.5408 | 11267 Coloma Road - Gold River

www.SHANEI.com Since 1989Pick-up & Delivery

K i t c h e n  •  B a t h  •  H o m e

916.342.6596 • johnflooring@aol.com

kitchens, baths, home renovations, interior home 
remodeling, windows, doors, floors, cabinets, tile, 
countertops, electrical, plumbing,  finish carpentry 

John W Rouse III

FOLLOW US
for Local News and much more!

Messenger Publishing Group
    Facebook: @MPG8dotcom

PARADISE
PONDS

Our family-owned company specializes in building water features 
and koi ponds. Over 10 years of experience serving Northern 

California homeowners. We also provide routine maintenance, 
cleanings, repairs, and remodels. For more details, please visit 

our website at www.ParadisePonds.net
Contact us for more information!

Call or Text: (916) 399-3953  |  Email: info@paradiseponds.net
1875 Diesel Dr,  Suite #8 Sacramento, CA, 95825

 Carpet • Tile • Grout • Natural Stone

Deep Steam Carpet Cleaning
Tile & Grout Restoration
Natural Stone Cleaning  
& Sealing

Proud Rancho Murieta Resident
 Licensed & Insured

Lic # GNB32024-01516
Call for a FREE Estimate Today!

Brighten a Senior’s Day
Volunteer with Meals on Wheels Sacramento County

We need compassionate volunteers to deliver meals, support our community cafes, 
or help with clerical tasks. Your kindness helps our elderly neighbors maintain 

independence and dignity through improved nutrition. 

For more information and to sign up,  
visit mowsac.org or call (916) 444-9533.  

Be the reason someone smiles today.  
Volunteer with us and make a heartfelt difference.

FOLLOW US
for Local News and much more!

Gold River Messenger 
    Facebook: @GRMMPG8
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Is There Income Tax 
on Social Security Benefits?

By Russell Gloor,  
AMAC Certified Social 
Security Advisor

Dear Rusty: The Trump 
Administration is saying that 
now there will be no taxes 
on Social Security benefits. 
Since we’re getting ready 
to start our 2025 income 
tax return, can you explain 
how this all works? Signed: 
Confused Taxpayer

Dear Confused Taxpayer: 
You are obviously referring to 
the so-called “one big, beau-
tiful bill” and how that bill 
affects income tax on your 
Social Security benefits. And 
this is because of the public-
ity surrounding the so-called 
“one big, beautiful bill” 
(OBBB) enacted last year, 
which claims to “eliminate 
income tax on Social Security 
benefits.” Well, that bill did, 
yet technically didn’t, fully 
eliminate income tax on bene-
fits.” Allow me to explain.

The OBBB does elimi-
nate income tax on most SS 
benefits, but it does so in 
a somewhat unique way – 
by providing an additional 
$6,000 (per person) deduc-
tion to your federal taxable 
income as reported to the IRS. 
Thus, you will pay less total 
income tax when you file your 
taxes with the IRS because 
of that additional deduction 
to your taxable income. The 
extra deduction is available 
to those over age 65 and is 
meant to offset the income tax 

which will still be levied by 
the IRS on the SS benefits you 
received in 2025. 

Essentially, the rules gov-
erning income tax on Social 
Security benefits have not 
changed. The IRS will still 
levy income tax on your SS 
benefits if your combined 
income from all sources 
(known as your “provisional 
income”) is over $32,000 as a 
married couple filing jointly, 
or more than $25,000 if you 
file as an individual. If your 
provisional income is below 
the threshold for your IRS 
filing status, you will pay no 
income tax on your received 
2025 SS benefits. But if your 
provisional income exceeds 
the threshold for your IRS fil-
ing status, then somewhere 
between 50% and 85% of 
your received SS benefits 
will be taxed (how much SS 
income to be taxed depends 
on your combined income 
in 2025).  

By now, you should have 
received form 1099-SSA 
which advised of your 2025 
Social  Securi ty income, 
including any income tax you 
had withheld from your SS 
benefits. This income should 
be reported when submitting 
your 2025 income tax return. 
If your “provisional income” 
is over $32,000 as a mar-
ried couple filing jointly (or 
over $25,000 as an individ-
ual filer), then your 2025 SS 
benefits will still be taxed by 
the IRS. But when complet-
ing your 2025 Income Tax 
Return, you will also be able 
to claim an additional $6,000 
per person ($12,000 if you file 
jointly), which will likely off-
set any income tax you must 
pay due to the SS benefits you 
received in 2025. If you use a 
tax preparer (or tax prepara-
tion software), they will guide 

you through this calculation. 
Note, too, that the $6,000 
per person deduction amount 
will be less if your combined 
taxable income is more than 
$150,000 as a married cou-
ple (or more than $75,000 as 
a single filer).

Be aware, though, that 
the OBBB is temporary tax 
accommodation which expires 
after tax year 2028. And that’s 
because the process used to 
pass the bill in Congress (a 
“budget reconciliation” pro-
cess) didn’t actually change 
SS law; rather it provided a 
way around it to offset income 
tax paid on SS benefits.

So, to recap, the IRS can 
still levy income tax on your 
received Social Security 
benefits but, because of the 
OBBB, you will likely also 
(depending on your provi-
sional income level) receive 
an extra deduction which off-
sets any taxes calculated on 
your Social Security benefits.

Finally, be aware that if 
your first husband also pre-
deceases you, you will then 
become eligible for a surviv-
ing ex-spouse benefit from 
him, even if he has remarried. 

This article is intended 
for information purposes 
only and does not represent 
legal or financial guidance. 
I t  presents  the opinions 
and interpretations of the 
AMAC Foundation’s staff, 
trained and accredited by 
the National Social Security 
Association (NSSA). NSSA 
and the AMAC Foundation 
and its staff are not affiliated 
with or endorsed by the Social 
Security Administration or any 
other governmental entity. To 
submit a question, visit our 
website (amacfoundation.org/
programs/social-security-dvi-
sory) or email us at ssadvisor@
amacfoundation.org. 

Social Security Matters

Joe McCarthy was fa-
mously undone by the rhe-
torical questions at a 1954 
congressional hearing: 
“Have you no sense of 
decency, sir, at long last? 
Have you left no sense 
of decency?”

If the same queries 
were directed to Candace 
Owens at such a forum, 
she’d sail on unperturbed 
-- since she has no idea 
what “decency” means. 
The conspiratorial pod-
caster has embarked on 
an investigative series on 
Erika Kirk, the widow of 
Charlie Kirk. In this con-
text, “investigative series” 
means a loosely stitched 
together collection of sew-
erish falsehoods and innu-
endo smearing Erika Kirk. 

Perhaps Owens can fol-
low up with a franchise 
devoted to sullying the 
reputations of the widows 
of assassinated husbands 
throughout U.S. history. 
Are we sure that Mary 
Todd Lincoln was as in-
nocent as she seemed? 
Didn’t Jackie Kennedy 
act kind of weird in Dal-
las? What did Ida Saxton 
McKinley know and when 
did she know it?

The narrative and com-
mercial logic always sug-
gested that this is where 
Owens was headed. It 
didn’t make any sense 
to libel TPUSA as being 
connected to the murder 
of its leader and founder -- 
as Owens has for months 
now -- without implicat-
ing its new leader, Erika 
Kirk. And, as the shock 
value of her anti-TPUSA 
campaign wore off, Ow-
ens had to stoke outrage 

and interest anew with 
something even more per-
verse. And what is more 
demented than portraying 
the wife of the victim of a 
shocking assassination as 
a black widow? 

Whereas most of have 
seen in Erika Kirk a Chris-
tian woman bearing up un-
der an intolerable burden 
and stunningly forgiving 
the alleged murderer of 
her husband, Owens pur-
ports to see Clytemnestra, 
the mythical Greek figure 
who betrayed her husband 
Agamemnon upon his re-
turn from the Trojan War. 

The title of her series is 
“Bride of Charlie.” Get it? 
Like the “Bride of Fran-
kenstein.” As a so-called 
investigator, Candace Ow-
ens is like Perry Mason if 
the fictional attorney had 
been a schizophrenic high 
on crack. Her method is to 
pile will-o’-the-wisp con-
nections one on top of an-
other, often buttressed by 
flagrant factual mistakes, 
and insist that if she’s 
debunked, it just shows 
how she must be on the 
right track. 

Her mantra is that “we 
don’t know-know, but we 
know” -- in other words, 
her malicious, irrational 
intuitions are superior to 
actual knowledge backed 
by facts. She now says 
that “Erika Kirk should 
be dragged into a police 
precinct for questioning,” 
and anyone who disagrees 
is “a full-blown fraud.” 
According to Owens, “the 
amount of evidence that 
is now piling up, I would 
say, against Erika Kirk, 
is almost akin to an NBC 
Dateline episode.” 

Usually, conspiracy the-
ories spring up around as-

sassinations that are hard 
to fathom or have some 
ambiguity about them. It 
is clear that Lee Harvey 
Oswald acted alone in 
killing JFK, but it’s under-
standable that there have 
been questions about the 
event. It is the depraved 
achievement of Candace 
Owens to make a bonkers 
true crime drama, with 
all sorts of mysteries and 
twists, out of an open-and-
shut murder case.

Kirk’s accused killer, 
Tyler Robinson, had a mo-
tive, left a trail of damning 
evidence and confessed to 
multiple people. To dis-
miss all this and call for Er-
ika Kirk to be frogmarched 
into a police station is so 
mad it makes Owens’ con-
viction that both the moon 
landing and dinosaurs are 
fake look well-grounded 
by comparison. 

It is a symptom of our 
time that such malevolent 
buffoonery is rewarded 
with a huge audience. It 
is impossible to discredit 
Owens because she is not 
in the credibility business 
to begin with. In the at-
tention economy, denun-
ciations are just as useful 
as praise, especially if a 
media figure is posing as 
a brave truth-teller -- so 
brave that, in this case, 
she’s willing to drag 
through the mud a mother 
of two who saw her be-
loved husband murdered 
less than six months ago. 

It’s not just that decen-
cy is not necessary in the 
Candace Owens business 
model, it would be an ob-
stacle.

Rich Lowry is editor of 
the National Review.

(c) 2026 by King Fea-
tures Synd., Inc. 

The Disgraceful Ravings 
of Candace Owens

Flawed and Unnecessary Cardroom Regulations Put Safety, 
Community and Economic Vitality at Risk

By Sue Frost, Al Fox 
and Bill Van Duker 

CITRUS HEIGHTS, CA (MPG) - 
Attorney General Rob Bonta’s 
newly finalized cardroom regula-
tions impose unnecessary burdens 
that could destabilize responsi-
ble cardrooms, jeopardize local 
jobs, reduce city revenues and 
ultimately harm the very com-
munities these policies claim to 
protect throughout California. 
These regulations will have major 
negative impacts on the City of 
Citrus Heights, which is home to 
Stones Gambling Hall.

Stones Gambling Hall has 
become one of Citrus Heights’ 
most recognizable and reliable 
anchor businesses, elevating the 
city’s profile along the Interstate 
80 corridor and contributing 
meaningfully to our local econ-
omy and community life. That 
is why the California Attorney 
General’s recently finalized 
cardroom regulations are so 
concerning, not just for Stones, 
but for cardrooms and the 
communities they support across 
the state.

Like most California card-
rooms, Stones Gambling Hall 
is far more than a place to gam-
ble. It serves as a gathering space 
for local and regional organiza-
tions, hosts community events 
and fundraisers, supports local 
nonprofits and offers dining and 
entertainment options that draw 
visitors into Citrus Heights. It is 
also a highly regulated, licensed 
business that provides substan-
tial tax revenue to the city. That 
revenue helps fund public safety 
services and other essential com-
munity programs.

Since Citrus Heights was incor-
porated, the city has worked to 
define itself as a safe, welcoming 
place to live, work and explore. 
When Stones was built, it helped 
accelerate that progress. Over the 

past decade, the cardroom has 
proven itself to be a true commu-
nity partner, engaged, responsive 
and invested in the city’s success. 
Stones has consistently shown a 
willingness to collaborate with 
city leaders, law enforcement and 
local organizations to help make 
Citrus Heights a better place for 
everyone.

In 2024, Stones Gambling 
Hall celebrated its 10-year anni-
versary, a milestone that reflects 
both its longevity and its com-
mitment to the community. Over 
those ten years, the cardroom 
has created hundreds of local 
jobs and contributed hundreds of 

thousands of dollars to charita-
ble causes throughout the region, 
including the National Alliance 
on Mental Illness, Glass Slipper, 
the California Partnership to 
End Domestic Violence, the 
Sacramento County Sheriff ’s 
K-9 Association and Saint John’s 
Program for Real Change.

Given this track record, the 
question becomes clear: why 
were additional sweeping regula-
tions adopted for businesses that 
are already highly regulated and 
demonstrate consistent efforts to 
give back and support their com-
munities? Citrus Heights has 
been home to licensed cardrooms 

for decades. For more than fifty 
years, these businesses have oper-
ated in compliance with the law 
and, in turn, provided meaning-
ful economic and community 
benefits.

Cardrooms in California 
existed long before tribal gam-
ing. Since tribal casinos entered 
the California market, these 
businesses have coexisted, each 
operating under different regu-
latory frameworks and serving 
different roles within the state’s 
gaming landscape. This is not an 
argument against tribal gaming, 
which plays an important role in 
California. It is a concern about 

regulatory imbalance. Pushing 
cardrooms out through overreg-
ulation risks creating a de facto 
monopoly, at the expense of cit-
ies like Citrus Heights that rely 
on anchor businesses like Stones 
for economic vitality, community 
engagement and public safety 
support.

As finalized, these regula-
tions increase compliance costs 
and operational uncertainty in 
ways that could force responsible 
cardrooms to reduce jobs, limit 
services or reconsider long-term 
investments in the communities 
they support.

We urge Attorney General Rob 
Bonta to reconsider and amend 
these finalized regulations before 
they cause irreversible harm. 
Cardrooms deserve a seat at 
the table and a meaningful dia-
logue about how to address tribal 
concerns without dismantling 
licensed cardroom businesses and 
the community partners that are 
doing more than their part.

Citrus Heights knows Stones 
Gambling Hall not as a problem, 
but as a partner. Our community 
values its presence and wants it to 
remain a part of the city’s future. 
Thoughtful policy should pro-
tect communities, not undermine 
them.

We encourage Citrus Heights 
residents to speak out and urge 
Attorney General Rob Bonta 
to revisit and revise these reg-
ulations to protect cardroom 
communities. Residents can 
email Attorney General Rob 
Bonta at rob.bonta@doj.ca.gov.

Sue Frost  is  a Former 
Sacramento County Supervisor - 
District 4 and former Mayor of 
Citrus Heights.

Al Fox is a former Citrus 
Heights City Councilmember 
and retired state law enforce-
ment officer.

Bill Van Duker is a longtime 
Citrus Heights businessman.� 

Stones Gambling Hall has become one of Citrus Heights’ most recognizable and reliable anchor businesses, 
elevating the city’s profile along the Interstate 80 corridor and contributing meaningfully to our local economy 
and community life. Photo courtesy of Freepik
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Protect and Heal your whole family
with Affordable 

  Chiropractic Memberships 

We now offer  
MASSAGE THERAPY 

by experienced practitioners 
NEW PATIENT SPECIAL  

$50 FIRST HOUR
• Improves mobility, maintains flexibility
• Family owned and operated
• 25+ years experience serving the community
• Affordable memberships - plan for your health
• All inclusive - services and therapies
• Relieves pain from head/back/neck/sciatica

All-inclusive monthly memberships from $39-$69 per visit. CALL or TEXT us today!

AMERICAN RIVER 
CHIROPRACTIC 

2280 Vehicle Drive, Suite 110  
Rancho Cordova, CA 95670

916-776-6362
americanriverchiropractic.com

CALL or TEXT today! 

bobscyclecenter.com

9920 FAIR OAKS BLVD.  
FAIR OAKS, CA 95628

(916) 961-6700 (Corner of Fair Oaks and Sunrise)

378 NORTH SUNRISE AVE. STE 300
ROSEVILLE, CA 95661

(916) 784-2255 (Across from the Auto Mall)

LOCALLY OWNED SINCE 1955LOCALLY OWNED SINCE 1955LOCALLY OWNED SINCE 1955
E-Bikes Up To 40% Off!  |  Over 400 bikes In Stock!

DENTURE TO IMPLANT
Removable

SINGLE IMPLANT
Fixed

IMPLANT BRIDGE
Fixed

FULL ARCH BRIDGE
TO IMPLANT

Fixed

ALL ON FOUR
Fixed

Call today to schedule your

Free Consultation 
with an Xray

6600 Madison Ave Suite 4B, 
Carmichael, CA 95608

(916) 944-1197
www.nrd916.com


